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CHAPTER |

FINANCIAL INCLUSION

Concept and Dimension

1.1Introduction

Country will be well developed with the equal deghent of men and women both.
Thus, we need to gender just society. Women empuowiaris very important for the
country. In Indian context society is paternal salerdominance mentality is spread
in root of the mindset of the people. Women ardimgtsecondary status in the
family. They are not part of decision process & tamily. All the family runs in the
name of male members. In any type of decision efftmily, female comment or
wish is not considered. Even in all the traditiosatiety female consent or wish is not
taken for her marriage, education, or any typeegfision of her life. This leads low
level of confidence in the women. They are not ableake decision for their life and
future. Women depend physically, mentally, finafigian the male member of the
family. Everywhere women gets secondary status lamer level as compared to
men. In the Indian villages girl child are measues burden of the family. Mostly
parents do marriage of their daughter at early &gés are not able to complete their
education and cannot become self- reliant. Becafiggender biasness women are

facing exploitation in every step of their life.

For giving equal status to the women in the Indianiety it is required to make all
the women economically strong and self-reliant. r€enically powerfulness of
women makes them to part of decisions of the famllg raise their voice for
betterment of their life. If women are empoweredially and economically they will
be bringing up children in very holistic manner., $ioe future generation will be

better qualitative and productive.

Financial inclusion, if managed properly, can irs® the level of empowerment of

women in several ways. Financial inclusion canease the level of empowerment of



women in so many ways. If women will have accessheir own account and to the
source of earning, it can increase women bargaipioger for effect on use on
money and other resources. Financial inclusioremees the opportunities for earning
money. It can be helpful in the time of emergencynedical treatment and reduce the

level of helplessness of women. These are all &etofs for economic empowerment

In Satara district in the rural area due to vesslgin fall, agricultural production is

not proceeding. All the male member of the rurabaare moving out in search of the
job. Women are caregiver for the family. In thipayof scenario for the financial

inclusion of rural women in the Satara districyrider Mrs.Chetana Vijay Gala Sinha
started Mann Deshi Mahila Bank Ltd.

Mann Deshi Bank is a cooperative bank only forrarwomen. It is founded in 1997

by Mrs.Chetana Gala Sinha in Satara district. MBashi is becoming best preferred
bank for rural women in Satara district. This badskplaying a dominant role in

financial inclusion of rural women. Number of acnbholders is increasing very fast.
In this thesis, researcher will try to check effeof Mann Deshi Bank in the Satara
area. Satara is one of the most drought prone ardasdia with very less rain fall. It

only receives an average of 5 mm rainfall per annMwost of the male members of
the family left this area in search of a job. Mgimomen are the caregiver for their
family. They are facing a lot of hardships. Thesek women do not have enough
money to open a formal account. They cannot evemogiine bank for depositing

small savings, as they cannot become absenteetifimmworkplace. This bank is for

those women who cannot physically go to the banls&ving deposits. Rural women
are illiterate too. Mann Deshi Bank is doing effofor these types of rural illiterate
women. Indeed, it is becoming popular among ru@hen. Researcher will try to get
the real impact of the Mann Deshi Bank. Mann Dd3duk has seven (7)branches.
Six (6) branches are in rural area of Satara. énrtlial area weekly market occurs.
Researcher will visit the markets and will takeemtew of random women as a
sample. Researcher will talk to the women neabthach of Mann Deshi Bank. That
will show actual inclusion by Mann Deshi Bank. Rasfer will prepare structured

guestionnaire. Researcher will try to get realusn by the Mann Deshi Bank.



1.2Women Empowerment

For the holistic development of the country, wone@mpowerment is important. Per
capita income is the most important indicator obremmic development of the
country. It is calculated by dividing the natiomatome by the total population. If we
consider demographic dividend, half of the popalatre females, if they will not be
productive or active in the national economy, humesources will be a waste. Per
capita income will reflect less, and it will shoawl level of development. That will
be a loss for production purpose. If women will emat home, they will not be

utilizing their potential and skill.

For full utilization of women skill and potentialjomen should become economically
self-reliant, so they can take part in decisionshef family. Their bargaining power
will increase and will be able to take decisionsudltheir life. Their skill and caliber

will become fruitful for the country.

Traditional Indian society is male dominated antepwl society. Male member is
considered as the head of the family. Every typelefision is taken by the male
member of the family. Even decisions related todkeniife is taken by the father or
brother. The most important challenge faced by wonsegender biasness of the
Indian society, because of social and culturalrgas from the initial stage women
are being treated differently from men. They haagrictions on economic resources
and opportunities. Women feel less confident andptent. They have low financial
knowledge and skill as compared to men. They ateusmg financial products, so
they are economically weak, with low investment lmesome, low returns. Women

are considered physically weak in the society.

Women are around 50% of the world population, theynot a minority, then what is
the reason behind empowerment for women and notrien. We need women
empowerment because men have dominated and disatedi women for centuries.

Women had to face so many types of aggression afiaifmess in all over the world.

As in India, from centuries the Indian customsditians and practices are a part of
collective perception. Indian worshiped women asldgss, respected women as

mother, wife, sister, daughters and other femdkgives but on the other side of the



coin, Indians are notorious for treating their wontadly at home as well as outside.
Every religion of India treats women with admiratiand pride. In the Indian society
basic reason for biasness is men of superioritpnptex and paternal system of the
society. Although so many legal and constitutiamgiits are made for women, but in
reality, are not being implemented deliberatelyth@ society, people are not ready to
accept women with an equal status because of dempdr mind set made up of

biasness. For a change, social reforms and senpitdgrams need to start.

The concept of women empowerment means to providenem with equal
opportunity to develop themselves as well as t@atdumen of the society to build up
sense of respect for women and duties towardsirigeaomen as equal. Women
empowerment means women should get power to takisiole of their life and can
achieve their right place in the society. Womenusthdiave right to make choices and
able to get access to equal opportunities and ressuWomen should have power to

organize and manage their life in the home andarithe home.

In the ancient India women were getting equal pawanen. There are references of
women sages like maitrayi in Vedic period, but imrMd Smirti women status was
considered subordinate position to men. In the tim@edieval India all types of bias
practices started like pardapratha, child marrid¢ggar-vadhu, Devadashi, etc and
women status started to rely fully on men. Theghtito education, right to work and
right to take decisions was taken away. In the mi®luslim rulers, the situation got
worse. The leaders of the freedom struggle statimits for equal rights of women.
They stopped sati pratha, child marriage, pardhpraThey gave motivation for

widow remarriage and women education.

Indian government made many amendments in conetitand legal rights for
women. Gender equality is one of the fundamengditrunder Indian constitution.
Article 14 provides right to equality, Article15(tgstricts discrimination on the basis
of sex. Article 15(3) empowers the state to maki@naditive steps in favour of
women. Article 16 provides equal opportunities &df citizens in the matter of
employment. Article 39 stipulates that the statallsklirect its policy towards
providing men and women equally the right to meainisselihood and equal pay for
equal work: Article 42 directs the state to makevions for ensuring just and

humane conditions of work and maternity relief.i®g51(A) imposes a fundamental

5



duty on every citizen to renounce practices demgato the dignity of women.
Implementation of the amendment 73rd and 74th éendbnstitution, Indian women
get 33.33 percentage of reservation in local bodiethe government, panchayats,

municipal corporations efc.

There are specific laws for women in India. The &@deemuneration Act, 1976, The
Dowry Prohibition Act, 1961, The Immoral Traffic i@¥ention) Act, 1956. The
Maternity Benefit Act, 1961, The Medical termimati of Pregnancy Act, 1971, The
Commission of Sati (Prevention) Act, 1987, The Hisdion of Child Marriage Act,

2006, The Pre-Conception & Pre-Natal Diagnostichieques (Regulation and
Prevention of Misuse) Act, 1994,  The Sexual Hara&sgnmof Women at Work

Place (Prevention, Protection and) Act, 2813.

Government of India launched national policy formen empowerment in 2001.The
ministry of women and child development is the naagency for all the matters of
women's welfare, development and empowerment.dxésuting schemes and policy
for women empowerment. These schemes are includidg range of consideration
such as women’s need for shelter, security, safetyal aid, justice, information,
maternal health, food, nutrition etc., as well lasirt need for economic up gradation

through skill development, education and accessddit and marketing.

1.3 Financial Inclusion-

Finance is the Backbone of a Modern economy. Anfirel system is the most
relevant conveyance for economic metamorphosisofthprises of inter- related
activities which work collectively to accomplish epdetermined objectives of
economic growth. It involves financial marketshancial institutions, financial
instruments and financial services which have thegr to manipulate the creation of

savings, investments and capital formation to iredeiconomic growth.

A financial system provides benefits to the peagflthe country but majority of them

are expelled from the banking system as they aemnféiially excluded people which

1. women_men_2011_31octll_pdf
2.Prink Monga,( 2015 ) "Cruelty against Women & Relies available for it",International Journal ofALEESN: 2455-2194
www.lawresearchjournal.com Volume 1; Issue 1; Nowen2015; Page No. 64-67



means that these people are unable to access lewdrasic financial services in a
suitable manner. So, the financial system has &y fthe most important role in
precipitating this spirit as it effects the ovemdlonomic growth of a country and then
comes the role of financial inclusion. This shoWwattfinancial inclusion is a part of

the financial system.

Financial inclusion is regarded as a way to raiger ppeople from the grab of the
exorbitant money lenders. It also brings peoptagings in the formal financial
system. Therefore, financial inclusion is considees one of the most important
indicators for inclusive growth. So, in recent ye#ne Indian government is giving

top priority to financial inclusion.

Financial services have proven a potential todtetia series of 'virtuous spirals’ of
economic empowerment, increased wellbeing for woarahtheir families and wider
social and political empowerment. Financial servican enable men to provide their
families and work with women on an equal basishiimusehold wealth creation. They
can be a significant contribution to equitable depment and civil society

strengthening.

Financial inclusion has become buzzword for theidndEconomy. Financial
Inclusion is a very important step towards develeptmof any country. It is very
difficult to define financial inclusion perfectiyit is very broad concept. Financial
inclusion means every section of population isiggtformal financial services at
reasonable cost. It involves financial market, ficial institutions, financial
instruments and financial services which have thegr to manipulate the creation of
savings, investments and capital formation to iedeconomic growth. Only the
number of account users is not enough as measuteaiefinancial inclusion.
Whether those account holders are using loan, anser, payment via cheque, online
transfer is also important. Financial inclusion miag defined as the process of
ensuring access to financial services and timety adequate credit where needed by
vulnerable groups such as weaker sections andoame groups at an affordable

cost (The Committee on Financial Inclusion, Chamniar. C. Rangarajan )

Report on financial inclusion 2008-"Financial irglon means to provide financial

services at an affordable cost to disadvantagedtt@dowincome group. Financial



services includes credit saving, insurance, paysnantd remittance facilities. The
objective of financial inclusion is to extend thetiaities of formal inclusion to the

lower income group so they can get out of povetty."

Being a developing country, India's most importgo&l is development and poverty
alleviation. Still around 22% of our population ligsing below poverty line. For
reaching the economic status of a developed so@egry household of Indian
Economy should get all the basic and minimum reguents. They should lead a
good standard of living. In India only 26% of womleaive an account with a formal
financial institution compared with 48% of mé&dn a country where half of the
population is still unbanked, this model of BanKklwbost the financial inclusion of
weaker section. This will positively affect thenant statistics which depicts the Per
capita income. Women is having 80% lower per caipitame than that of men. We
have 6,40,867 villages in which 405.1 million feemlare living of which 223.8

millions females are residing in the rural atea.

Approaching such a large population for financraliision, can be the main stream
of development. Mann Deshi Bank model can becongoad tool for financial

inclusion of rural women resulting in them takingetgrowth path and complete
utilization of women potential. In the thesis, @sder will try to get real steps of

Mann Deshi Mahila Sahakari Bank towards finanaialusion.

1.3.1 International Scenario

The term financial inclusion was first coined in9B9by geographers who were
concerned about bank branch closures and the irgslilinited physical access to

banking services. This idea grew but it was mdil @round 1998 that the term was
first used in a broader sense to describe peoptehakie limited access to mainstream
financial services. It was in the same year thatGhredit Union Taskforce was created
by HM Treasury and the Fourteen Policy action teamse established as a result of
the Social Exclusion Unit report “Bringing Britaifogether: a national strategy for
neighborhood renewal”. One of these teams was dasié developing a strategy to

increase access to financial services for peoyileglin deprived neighborhoods.

3. Report of the committee on Financial Inclusi@®@)
5.http://www.censusindia.gov.in/2011census/popoitatenumeration.html accessed on 12-4-18



It was from this point that financial inclusioniis current form really took off in the
UK. The Financial Inclusion Taskforce was set u2@95. Based in HM Treasury,
chaired by Brian Pomeroy, the Taskforce was anpeddent group of financial
inclusion experts, assisted by a team of civil aets, they monitored and evaluated

the progress of the government’s financial inclogoals.

The global Findex data base 2014 launched by WRaltk reflects that 62 percent
of adults worldwide have an account at a bank otlaer type of financial institution
or with a mobile money provider.(AsliDemirguc-Kumthra, Klapper,Dorothe Singer-
2014). Additional 700 Million adults become accotwtder between 2011 to 2014.
As per the report of Findex, 2 billion adults ardanked, the most share (50%) being
of South Asia, East Asia and Pacific together. B&gia is the home for 625 million
adults without formal bank account and has 31%esiraiglobally unbanked adults.
490 million adults from east Asia. The Pacific mgicomprises of 24% of unbanked
adults Globally.

Defined broadly, financial inclusion is the propont of individuals and firms with
access to formal financial services. At the gldbael, 2.5 billion people — or half of
the world’s population — remain without a bank acto but differences are marked
across countries. Access to financial servicesesawidely by a country’s level of
development as well as an individual's income, atioa and gender. According to
the World Bank’s Findex, 90% of adults in high-ine® countries have an account at

a financial institution compared to only 41% in dkping countries.

The three most populous countries China, India lakdnesia comprises 38 % of
unbanked adults from the Globe. India carrying 2boPanbanked adults from the
globe while china has 12% and Indonesia have 6%ankddl adults from the
globe.1.1 million women are unbanked in globe whittare 55% in adults in the
globe. In survey of 2011, reported 47% women andbhen having formal bank
account while In 2014 survey showed 58 % women @éhd men do have bank
account. The gender Gap in holding account isredticing. It is persisting on 7
globally and in developing economy it is constamiSh

In this study findex survey asked for not havingral bank account from the adults.

4.Demirguc-Kunt, Asli, Leora Klapper, Dorothe Singend Peter Van Oudheusden.( 2018)e Global Findex Database 2014:
Measuring Financial Inclusion around the Wotl&olicy Research Working Paper 7255, World Banlgsington, DC.
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the most important reason for not having formalkbaocount is lack of money.59%
of the unbanked adults gave reason for lack ofigafft money. 30 % non-account
holders gave reason that one of their family mesibas bank account, so they do not
require separate bank account. Other reasons loytextiults’ financial institutes are
far away, financial services are expensive, lacildotument and lack of trust on
financial institutes. Most important reason for malving account is lack of money

globally.

1.3.2National Scenarierhere is a long history of financial inclusion imdia.
Traditionally, it was believed that financial inslan means only opening new bank
branches in rural and unbanked areas. but nowitlags broader meaning. Besides
saving and loan account, pension, insurance, daeutfit transfer, mobile banking,

Financial advice, etc and so many things are comttgr financial inclusion.

The reserve bank of India set up a commission (KBammission) in 2004 to look
into financial inclusion and the recommendations the commission were
incorporated in to mid-term review of the policy0(5-06). In the report of RBI
exhorted the banks with a view of achieving gredieancial inclusion to make

available a basic "no frills" account.

In India financial inclusion first featured in 200&hen it was introduced as pilot
project in UT of Pondicherry, byK.C Chakraborty,tbbairman of Indian bank.

Magalam Village has become the first village initndvhere all households were
provided banking facilities. In addition to this ICY(know your customer) norms

were relaxed for the people intending to open agtowith annual deposits of less
than 50,000. General credit cards (GCC) were issteedthe poor and the

disadvantaged with a view to help them access eesit. In January 2006, The
Reserve Bank of India permitted to commercial baaknake use of the services of
non-governmental organizations (NGOs/SHGs) mianasice institutions and other
financial institutions and civil society organizats as intermediaries for providing
financial and banking services. These intermediadeuld be used as Business
Facilitators(BF)or Business Correspondents (BC) bgmmercial banks.The

RBI(Reserve Bank of India) asked the commerciakban different regions to start a
100% financial inclusion campaign on a pilot basis.a result of campaign, states or
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U.T.s like Pondicherry, Himachal Pradesh and Kelakee announced 100 %financial
inclusion in all their districts. RBI's vision f@020 is to open nearly 600 million new
customer accounts and service them through a yasfethannels by leveraging on
IT.

The Government of India and the Reserve Bank ofalféve been devoting their
concentrated efforts to promote financial inclusasone of the important national
objectives of the country. Last five decades, ingour steps for financial inclusion
were nationalization of banks, establishment ofremy branches of commercial
banks, co-operatives and regional rural banks,tiéimeof priority lending targets ,
lead bank scheme, formation of self-help groupsngéng BCs/BFs to be appointed
by banks to provide door step delivery of bankimgvies, zero balance BSBD
accounts, etc. The primary objective of all thas@atives is to include financially
excluded Indian population  under financial ararma till now. In 2014 More

committee report gavene agenda that by 1st January 2016 every adu#rrshould

have formal electronic individual safe electromiccount with in distance of 15

minutes of walking.

Table 1.1
Global FINDEX database for India

Sr.No | Particular Country Data(2011) Country Data(2014)
1. Account (% age

15+)
2 All adults 35.2 53.1
3. Men 43.73 62.47
4, Women 26.5 42.1
5. Mobile Account (%

age 15+)
6. All adults 2.2 2.4
7. Savings in the Past Year (%

age 15+)
8. Saved at a financial | 22.4 14.4

institution
9. Credit in the Past Year (%

age 15+)
10. Borrowed from a 7.7 6.4

financial institution
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11. Borrowed from 19.7 32.3
family or friends

12. Borrowed from a 6.6 12.6
private informal
lender

Source: http://www.worldbank.org/en/programs/globafindex

In July 2015 Reserve Bank of India constituted an@ittee on medium term path on
financial Inclusion wunder chairmanship of Deepak Hsliaty. As of the
recommendation 1.3 , Committee recommends for aaveelschemeSukanya
Shiksha for girl child .It can be jointly funded by thetral and state governmént.
Girls from lower income group who are taking adsias in middle school , bank
will credit nominal amount in account. this schewit reduce dropouts rate of girls
as well as will help in establishment of bank btafar lead bank scheme for social
cash transfers. As per recommended by Committead8fStry should be started
with online process. BC authentication with photwsl Aadhar card, name of BC,
type of BC, location GIS coordinates of fixed pd8€s, nature of operations, area of
operation The data can be updates on quarterdjs biacluding black listed BC . So
other bank should not work. Online process willdide of supervise operation of
BCs.

NSSO 59th Round Survey Results3

 51.4% of farmer households are financially excludemm both formal/
informal sources.

« Of the total farmer households, only 27% accessdbisources of credit; one
third of this group also borrowed from non-formaueces.

* OQverall, 73% of farmer households have no accefksitoal sources of credit.

» Across regions, financial exclusion is more acuteCentral, Eastern and
North-Eastern regions. All three regions togethecoanted for 64% of all
financially excluded farmer households in the cour®verall indebtedness to
formal sources of finance of these three regioos@auted for only 19.66%.

* However, over the period of five decades, therebess overall improvement

in access to formal sources of credit by the rncaiseholds

6 Report of the Committee on Medium-term Path arafcial Inclusion 2015
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Figure 1.1

Access to Formal and Informal Sources of Credit-
By Rural Housholds
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Source- RBI working paper 5/2013

As per the 2011 census, only 58.7% households \a#irg the services of bank

accounts while it was only 35.5 in 2001 census.sgoation is improving.

Strengthening BC model in important agenda in fomrnservices in under-banked
and unbanked regions of the country. In this prospd3C registry is making
mandatory.RBI is making framework for BC registnddBA is setting online portal.
IBA has set up a Governing Council comprising memsleach from IBA, NABARD,

two members each from academics and experts fraosiry. The Council is in the
process of developing the course curriculum. Thaticulum will help to increase

performance of BC%.

Table 1.2 Financial Inclusion Plan: A Progress Report

Sr. | Particulars End- End- March | End- March
No March 2016 2017
2010
1 Banking Outlets in Villages —| 33,378 51,830 50,860
Branches
2. Banking Outlets in| 8,390 98,958 105,402
Villages>2000-BCs
3. Banking Outlets in| 25,784 432,271 438,070

13



Villages<2000- BCs

4, Total Banking Outlets in 34,174 531,229 543,472
Villages — BCs

5. Banking Outlets in Villages- 142 3,248 3,761
Other Modes

6. Banking Outlets in Villages - | 67,694 586,307 598,093
Total

7. Urban Locations covered 447 102,552 102,865
through BCs

8. BSBDA-Through branches| 60 238 254
(No. in millions)

9. BSBDA-Through branches( 44 474 691
Amt. in " billion)

10. | BSBDA-Through BCs (No. inl 13 231 280
millions)

11. | BSBDA-Through BCs (Amt. in | 11 285 164
" billions)

12. | ) BSBDA-Total (No. in 73 469 533
millions)

13. | BSBDA Total (Amt. in ° 55 638 977
billions)

14 OD facility availed in BSBDAs | 0.2 9 9
(No. in millions)

15. | OD facility availed in BSBDAs | 0.1 29 17
(Amt. in " billions)

16. | KCCs -Total (No. in millions) 24 47 46

17. | KCCs -Total (Amt. in "~ 1,240 5,131 5,805

billions)
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18. | GCC-Total (No. in millions ) 1 11 13

19 GCC-Total (Amt. in " billions) | 35 1,493 2,117

20. | ICT A/Cs-BC-Total | 27 827 1,159

Transactions (No. in millions)

Source-Annual report of RBI 2016-17

The Reserve Bank of India had set up the Finano@lusion Advisory Committee
(FIAC) in 2012 to review financial inclusion polas on an on-going basis and to
provide expert advice on the matter. With the immatation of Pradhan Mantri
Jan-Dhan Yojana (PMJDY) Government of India retituted FIAC in June 2015
,which is formulating national strategy for finaakinclusion (NSFI).FIAC is looking

after all the aspects of financial inclusion inimd
1.3.3 Banking in India

In Ancient time Sharoffs, Seths, Sahukars, MahajaBisettis, used to perform
function of lending money. The General Bank of éndiarted in 1786, and The Bank
of Hindustan.Three presidency banks, namely thekBaihBengal, the Bank of
Bombay and the Bank of Madras, were set up. Als¢éhBresidency banks used to
work as semi central banks. In 1925 all these thmeeges as Imperial Bank of
India.After that so many banks started. Major stapbanking in India was
establishment of Reserve Bank of India. Imperiahkosvas reconstituted as State
bank of India in 1955.

In 1949 Banking regulation act made Reserve Bankdifh as Government's Bank,
which controls monetary policy of India. Previouslly the commercial Banks were
working under private ownership, but the motivegofing financial assistance to
weaker section of the economy was not fulfilledr fedfillment of the basic objective
of financial assistance to agriculture sector aedker section 14 commercial Banks

nationalized in 1969 and six more banks nationdlind 980.All these nationalized

7.Annual Report RBI 2016-17
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banks started working for betterment of poor sectbthe economy as government

mandate 1975 Regional Rural Banks started for leephrate requirements.

1.3.4Cooperative Bank in India

Cooperative Banks originated in 1904 with the pap®f the Act. A cooperative
bank is a cooperative society registered or deeimédve been registered under any
State or Central Act. Cooperative banks play aromgmt role in the Indian Financial
System, especially at the village level. The growtitiety registered or deemed to
have been registered under any State or CentralfActooperative bank is operating
in more than one State, the Central Cooperativée8es Act is applicable. In other
cases, the State laws are applicable.

Apart from various other laws like the Banking Lagfpplication to Co-operative
Societies) Act, 1965 and Banking Regulation (Ameedth and Miscellaneous
Provisions Act, 2004, the provisions of the RBI A&384 and the BR Act, 1949

would also be applicable for governing the bankintvities.

These cooperative banks cater to the needs ofutgre, retail trade, small and
medium industry and self-employed businessmen lysualurban, semi urban and
rural areas. In case of co-operative banks, theedi@ders should be members of the
co-operative banks. The share linkage to borrovisng distinctive feature of a co-
operative bank. Rural cooperative sector in Inday$ a vital role in fulfilling the
credit requirements of rural agricultural sectorloflia. At recent times, the rural
credit flow through rural cooperative sector haemi substantially in order to keep

pace with the growing demand for credit in the rpaats of India®

1.4 Mann Deshi Bank-
Mann Deshi Mahila Sahakari Bank is a regulated perating bank by and for

woman, Founded in 1997. It was India’s first ruiiabincial institution to receive a
cooperative license from the RBI. Today Mann DeBank is the largest bank in
Maharashtra with over 1,00,000 clients, offerindividual and group Loans, Saving,
insurance and pension plans. Foundation had talese pn Satara district where

rainfall is less than 5 inches. Most of the malpuiation left for city area for

8."Banking Law and Practice" The Institute Of Comp&ecretaries Of India
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searching for a job in service sector. Early ie ifomen become the caregiver in the
household. This area primarily comprised of schediudaste, backward class other
backward classes (OBC), member of whom over 75%balew poverty line. The
Mann Deshi sahakari Bank was founded by illiterateal woman who won a hard —
fought battle for a banking licence from the RBhce than the bank has grown from
start-up capital worth US $15000 to assets wortB20500000 in 2018. Mann Deshi
has a repayment rate of 98%. Mann Deshi Mahila Banthe only Bank that is
Providing Door-Step Bankidg The Mann Deshi Mahila Bank has managed to be a
profitable bank with a net NPA (non-performing dsyat just two percent. The bank
is aiming to reach 10 lakh customers by the yed202

Some of the initiatives of Mann Deshi foundatiore dusiness schools for rural
women, mobile business schools, financial literaggbrella program for street
vendors, freedom ride program for school girls, oamity radio, champion sports
program etc. The Group has two organizations. Fréflann Deshi Foundation, an
NGO that provides a variety of non-financial see@do its clients; and second is
Mann Deshi Mahila Sahakari Bank.

"Mann Deshi Bank’s story is a story of ordinary wamen with extra-ordinary

work. Never suggest poor solution to poor people.liey are smart."
Mrs Chetna Sinha founder of Mann Deshi Bank

Mrs. Chetna Gala Sinha is the founder of Mann DBsink. The head office of the
bank is in Mhaswad. Mrs. Chetna Sinha marriedfarmer of Mhaswad village. One
day one women Kanta Bai came to her for openingviang account of small amount
in a bank. Kanta bai wanted to save 10 rupees dailybuying plastic for the
monsoon for her family. Both of them visited thenkaBank refused to open account
because ten rupees was very small amount. Kantadsanot demanding any kind of
loan or assistance, simply she wanted to save \warsmall amount of money. So
idea of opening bank only for this kind of womeane in the mind of Chetna Sinha.

she applied for rural co-operative bank only fomvemn.

The RBI refused to give license in the ground tdathe promoters of the bank are
non- literate. Mrs. Chetna Sinha disappointed.t Timae rural women came to her
and told we will learn reading and writing. Sharted literacy class. The group of

rural women end of the day coming for the classtesder worked they did all day.
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After five months Mrs. Chetna went with 15 ruralmen for getting license of the
bank. The women told to the bank officer that wend read and write, but we can
count. They challenged that give us any principeoant and interest we can
calculate fast and tell your officer to calculatghaut calculator. If we will do fast

give us license, and it happened. The rural wonwnigense for opening rural co-

operative bank.

When the Mann Deshi Bank Started, women were nlg @bcome due to loss of
their work. So for them Mrs. Chetna started dogrdtenking. Currently 1,00,000
account holders and 130 crore rupees capital s Tapital is completely women
capital. Bank is not getting any assistance or,haliginess investment from outside
the bank. This money is only belonging to womenedgh women are becoming
financially strong. Mann Deshi Bank has numerousmivers. They are getting
dividend. It can be said whole functioning of MDMSB®mpletely based on co-

operation.

In 2012 there were horrible drought in the villagdaswad. So many villager
starting selling their only asset livestock and maiong to another place .One of the
customer Kera bai told bank manager to whom you seitve when everybody will
migrated. She mortgaged her gold ornaments forirfigedier livestock. Then
MDMSB started water conservation programme. Manmadbe Bank started cattle

camp for providing fodder to all livestock.

Mann Deshi Foundation provides the training skilldasupport women to set up
business. Every branch office having foundationrses. and mobile buses are
available to remote areas. Financial and digitatdicy courses are compulsory for all
the participants. Till date around 4,00,000 womehaglvantage of this course. The
Mann Deshi Foundation celebrates women’s strengihgl entrepreneurship.
Foundation encourage women to find out their pad&riuild up their confidence and
complete their dreams. Community Radio highlightscess stories. Every year, the
‘Successful Businesswomen’ awards are attendedhdaysands of women and their
families. Currently 12 business school and 3 chandbeommerce interacted with
the 77.000 women. Two mobile business school starteNasik (Maharashtra) and
Silvasa(Gujarat) this year with the help of Histian Unilever.Besides Mann Deshi

resource persons forty successful local businessemoare running workshops and
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giving guidance ,practical tips and techniques é¢eking women on the nominal
stipend.

Mann Deshi bank Is first bank that is providing gien facility to women. With the
collaboration of UTI. When Government started pensscheme for unorganised
sector it took model of MDMSB.

At the time of demonetization. MDMSB helped women §etting small amount of
cash. MDMSB took all State Bank of India's smattes and created individual
pouches worth Rs 500.MDMSB converted mobile busir@éshool to mobile bank
and travelled different weekly markets and exchdnglel 500 notes . nearly 5000
people got advantage of these facility.

Business schools are devoted to give confidenogaimen for coming out to their
home and believe in themselves and try to earnpewigent income. Even B-school
try for diversify and expand income resources. 95%B-school trainee women told
they improved their financial practices, 65 % tdlteir standard of living had
enhanced.22% women are getting more confidence.ld #school trainee have
applied for more loan in Mann Deshi Bank itself@bof trainee felt more respect
from the family and communities. 55% of women ejigrezed more economically

empowered.

One year Mann Deshi MBA program is an intensiversewvhich include training on
financial, marketing, planning, inventory and aauiing systems, simultaneously
participants attend workshops market fair, visiccessful businesses. Grameen
foundation evaluated MBA programme in 2017 that 828tnen got the idea how to
expand business in new village.51 % got incréagbeir income and 39 % started

secondary business.

Mann Deshi foundation started goat doctor progihim year with the help,of
Nimbalkar Agricultural Institute (NARI) Phaltan. Agoat rearing is more popular in
this drought prone area as compared to large chitldis male dominated profession
women have been trained in goat farming, vaccinatidirst aid and artificial
insemination. They are called goat doctors . Tlkiary8 women become female goat

doctor and now team of 13 goat doctors
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So it can be said Mann Deshi Bank is providing g\Wénd of support and because of
that women are getting good valuable trainingy thee able to become self reliant,
successfully running their business. Rural womentscoming economically strong
and confident. They are getting more respect inlfaand community. They are able
to increase their level of income and standardiwhd. They can take economic
decisions. Good entrepreneurs are getting awardisacial empowerment. Chamber
of commerce is providing financial counseling andrang vahini or community
Radio broadcasts success stories of women thavabesi others. Mann Deshi bank is
making women financially sound and empowered. MBBshi Foundation is giving
training to self-entrepreneurship. women are malksef help group taking joint
liability loan, repayment doing on time. Thus bedognself reliant. Financial literacy
is helping women to manage their financial asppetgectly. Awards are giving them
social empowerment. They are increasing their @ssinopportunity. Mann Deshi
Bank and foundation are developing rural women linagpects, making them

economically socially empowered.

1.5 Relevance of the study:

“A recent global survey of top 50 Women businesgiées in the world included 4
Indian Women. But the sad reality is that womenrndia face discrimination and

hardship at home, at school, at their place of vemrtk in public places?”

1.Academic relevance- The research topic is closely related with bagkend
finance. It is of prime importance to the studefteconomics in particular and
banking in general in the Indian scenario. If pweable Mann Deshi Bank Model

can be included in the curriculum of special pdpeBanking and Finance.

2.Research Relevance-In current Indian situation Financial Inclusion o great

importance. The research related with rural finahoiclusion in general and with
women in particular has not yet been done. Theareber has identified the research
gap in this regard. Thus this study will be an &ddito the prevailing body of

knowledge.
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3.Policy Relevance -The Women who have entrepreneurial skill wouldaialy be
benefitted of subsidized resources for setting umpmmercial enterprise. In India
only 26% of women have an account with a formaéficial institution compared
with 48% of mer?. In a country where half of the population empowenmis still
unbanked, this model of Bank will boost the finahanclusion of weaker section.
This positively will better off the current statcg which depicts the Per capita
income. The Per Capita Income of women is 80% |adven men. We have 6,40,867
villages on that 405.1 million females are theraiad@23.8 million females are in
rural are& approaching such much large population for fimninclusion, giving
them acknowledgement of privileges is a difficalsk. It has become essential to take
rural area in the main stream of development. Maeshi Bank model can become
good tool for financial inclusion of rural womerstdting into taking them in growth

path and complete utilization of women potential.
1.6. Objective of the Study:

1. To study and understand the working proceduidarin Deshi Mahila Bank.

2.. To study the role of Mann Deshi Mahila Bank féinancial inclusion of rural

women.
3.. To find out extent and reach of Mann Deshi NéaBank services.

4.. To study the feasibility of Mann Deshi MahiBank model as banking point of

view( cost benefit approach).

5. To check the viability of applying Mann Deshi Mia Bank model to rural areas in

State of Maharashtra.
1.7Justification of Objectives:

1.To study and understand the working procedure of Minn Deshi Mahila Bank

By understanding the working procedure of Mann D8simk, the researcher will get

proper insight into the subject matter, which ilbvide

2.To study the role of Mann Deshi Mahila Bank in Financial inclusion of rural

women.— By studying the role of Mann Deshi Bank in Fioiah inclusion of rural

women, the researcher will get strong evidenceitgest
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3.To find out extent and reach of Mann Deshi Mahila Bnk services- By finding

the extent and reach Mann Deshi Mahila Bank sesvite density of financial
inclusion will be verified by the researcher thelagation of this model on a wider

level.

4. To study the feasibility of Mann Deshi Mahila Bak model as banking point

of view( cost benefit approach).The study of feasibility of Mann Deshi Model with

cost benefit approach will give proper directiorthe study.

5.To check the viability of applying Mann Deshi Mahib Bank model torural

areas in State of Maharashtra- Mann Deshi Mahila Bank is very successful and

suitable for financial inclusion in rural are Satalistrict by checking the viability of
operation in the rural area of Maharashtra. Theeaeher wants to suggest

application of Mann Deshi Mahila Bank Model to fhaicy makers.

1.8 Statement of Hypothesis

Hypothesis NO 1

Ho :Mann Deshi Mabhila Bank does not play dominant rte regarding financial
inclusion of Women in rural areas of Satara digict.
Hi: Mann Deshi Mahila Bank plays dominant role in fnancial inclusion of

Women in rural areas of Satara district.

Hypothesis 2

Ho: All the branches of Mann Deshi Mahila bank arenot profitable and thus the
Model of Mann Deshi Bank is not economically viabldor financial Inclusion of

rural women.

H1: All the branches of Mann Deshi Mahila Bank areprofitable and thus the
Model of Mann Deshi Bank is economically viable fofinancial Inclusion of rural
women.

Hypothesis 3

Ho : The Mann Deshi account holders do not delighted toecommend their

family and friends the Mann Deshi Bank.
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Hi.The Mann Deshi account holders delighted to recomnmel their family and
friends the Mann Deshi Bank.

8. Respondents:

1. Branch Managers of each Bank in the field area.
2. Front line people

3. Customers

1.9 Research Methodology

The research design is exploratory and descriptiveature. Information will be
collected with the help of a structured and weligeed questionnaire. The
researcher has used both primary data and welinoledi questionnaire. The
researcher has used both primary and secondaryailagiudy.

The secondary data is collected from the books aziags, journals articles, bulletins
of different banks RBI, IBA, periodicals, annualpoets of banking institutions,
articles in the newspapers, published and unpuddistata related to the subject. The
source and research material available in NIBM LAB®, DHANANJAY Gadgil
Library of GIPE, Library Modern College Shivaji gexr, Women's study Center and
Jaykar Granthalaya of Savitri Bai Phule , Puneveirsity were specially referred for

collection of secondary data.

Primary data is collected based on sample survethade In order to give

proportional representation of the population coned. random selection of self-
rural women in concerned village is done. Mann D&snk has 7 branches .out of
that 6 branches are in rural area. Researcher ibdsdv6 villages. Specially at the
time of the weekly market. She had randomly setketemen and ask structured
questions. For collecting the data required for thgearch study a systematically
designed questionnaire is used, keeping the obgscin mind. The questionnaire was
administered by preparing an interview schedulestamdard structured questions. It
is assumed the use of this method would satisfybtt®c purpose of measurement

that is of making information comparable from ctsease.

Sample collection includes details about the sange, distribution of samples

within the banking institutions, criteria used ftre sample selection and sample
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selection itself. A sample study method is foundrensuitable to analyze and

understand the objectives and the issues datactiolemethods, questionnaire and its
administration and the statistic used for the adstration of data. Data collected

from the questionnaire will be analyzed using senpiean, weighted mean, and
percentage, ratios and cross tabulations. The qasen and analysis of data will be
made using tabulations and figures. To achieveHjectives of the study, the survey
method will be used as a method of investigatiothwihe help of questionnaire

designed for obtaining information from the sampdgulation of women customers
of the bank.

The type of research in study is a descriptive aeede as it involves description,
recording, analysis and interpretation of the cthods that exists. The researcher will

use both Primary data and Secondary data for ttgopa of study.

MannDeshi Mahila Sahakari Bank Started in 1991 ttpened only for rural women

This bank has seven (7) branches.

Mhaswad
Lonand.
Vaduj
Gondawale
Satara

Dahiwadi- Dahiwadi is in urban area. So researcher didvisited there.

N o g M w DN PE

Dhayri branch is in pune district urban area, so reseamtid not visit there.

Researcher visited on the day of weekly markettatieed to sellers and buyers. As
the basic objective of researcher was to getnéx@eMDMSB in rural satara area.
She has contacted rural women in the markets. $$ieeds weekly market in

Mhaswad, Vaduj, Gondawale. Again, she visited surding areas of lonand, Satara,
Mhaswad. Researcher visited six branches and dedtaandomlysurrounding rural

women. Researcher took interview of respondenh wiructured questionnaire.
Researcher contacted 564 women in these five diffqulaces. Mhaswad, Londand,

Gondawale, Vaduj, Satara,
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Primary Data:

Primary data will be collected on the basis of s@nspirvey method. Since the major
thrust in the study is concerned with Mann DeshihMaBank. As the study is
multidimensional, a systematic and well-plannecdaill be collected by filling the

questionnaires from and conducting the intervietvs o

* Founder of Manndeshi bank (Mrs Chetana Vijay Sinha

« Branch Managers of each Bank in the field area.

* Front line people

» Customers
Whether the model of Mann Deshi Mahila Bank will beneficial for its women
customs point view. For this purpose, Questionnaitiebe different. Again, from the
Banking point of view (cost benefit analysis) wile done. Questionnaire will be

prepared different for banking personals.

For collecting the data required for the reseastiidy a systematically designed
questionnaire will be used, keeping the objectimesiind. The questionnaire will be
administered by preparing an interview scheduleetbasn which questions will be
asked. Each of the respondents will be interviearedtandard structured questions. It
is assumed that the use of this method would gatisé basic purpose of
measurement that is of making information compa&r&tdm case to case. Researcher
will use pilot survey method. She will try to cheakether questionnaire are able to
provide full information about the customer. Aftgatisfying criteria the researcher

will use questionnaire as required for investigatirpose.
1.9.1 Universe and Sample:

This analysis is related with Mann Deshi Mahila Bafodel. As total universe
considered as total rural women of Satara. In dimgive proportional representation
of the population concerned. Mann Deshi Bank hiasaiches .out of that 6 branches
are in rural area. Researcher visited 6 villageseRecher visited on the day of
weekly market, and talked to sellers and buyerd housewife and other working
women. As the basic objective of researcher iaget extent of MDMSB in rural
Satara area. The researcher has contacted ruranvionthe markets. Researcher

visited weekly market in Mhaswad, Vaduj, Gondawalgain researcher visited
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surrounding areas of lonand, Satara, Mhaswad. Réds&avisited six branches and
contacted rural women surrounding branch oMla@nDeshi bank. The Researcher
took interview of respondent with structured questiaire. Researcher contacted 564

women in these five different places. Mhaswad, laontj Gondawale, Vaduj, Satara.

1.9.2 Justification of Sample
Random Sampling method has been selected congidéensize of the bank and the
number of beneficiaries. Researcher used quotalsampethod As total universe

considered as total rural women of Satara. Firsttajof gender based. Researcher
choose only rural women of Satara. Second quataust holder and non-account
holder. Initial question are based on general mftion. After information about
account holders. there are separate questionsctmuat holders and non-account
holders. Third type of quote area wise. As MDMSBrihg six branches in rural

Satara.Researcher collected hundred sample frombeanch area.

1.9.3 Sources of data collection
Primary Data-
Researcher contacted personally to the rural wam&atara and visited all the rural
branches of Mann Deshi Bank, meet the followingper
» Branch Managers of each Bank in the field area.
* Front line people
* Customers
Secondary data
» The Secondary data collected from different boaksigazines, journals,
articles, bulletins of different banks, RBI, IBAegodicals, annual reports of
banking institutions, articles in the newspapenshlished and unpublished
data related to the subject.

1.9.4. Methods of data collection

* Primary data will be helpful in this regard whichilvbe collected by way of
interviews and questionnaire.

» The other data consists of various research ghpesilished in book form and
other published work by eminent researchers inalndithe field financial

inclusion . The detailed list of referred books Hzen furnished in the
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Bibliography. This work not only furnishes the vastd authentic data along
with interesting and original finding but it becosngery much useful for
development of researcher personal grasp and helippednderstanding of
such kind of a specialized area of research. Ting set, which has been used
as a source of secondary data, consists of vadlassic works and research
based reference books. The detailed list has pedvid Bibliography. The
fourth source of secondary data is from the follayibraries and institutions.
The sources and research material available in NIBivary, Dhananjay
Gadgil Library of GIPE, Women’s Study Centre angkda Granthalaya of

Pune University, specially referred for collectiminSecondary Data.

1.9.5 Techniques of analysis of data:
1. Simple mean,
2. Weighted mean,
3. Percentage,
4. Ratio
5. Cross Tabulations.
6.The presentation and analysis of data madbeébyse of tabulations and

figures.

1.10 Scheme of the chapters

Chapter 1. Financial Inclusion

Chapter one isincluding introduction of the the@sckground of the Mann Deshi
bank. This chapter is explaining what the meanihdir@ancial inclusion is. This
chapter discuss different aspects of the finano@lsion. It has been discussed the
report on financial inclusion from different sousderoad and narrow definition of the
concept. Researcher is explaining why financialusion is essential for women.
Financial inclusion scenario on International, oxaél, Maharashtra and Satara level.

Reports on financial inclusion by different conttee.
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Chapter 2. Research Methodology

Second chapter includes complete process ofndsa@ason for the selection of the
topic, Rationale of Selection of the Topic, statamef the problem has been
discussed. This chapter includes relevance of tilndysand objectives of the study.
This also explains Justification of Objectives. &esher narrates and gives
Justification of the Hypothesis. What is going tody in research scope of the
research has been included in this chapter. Urelgarch methodology source of
data collection primary and secondary data, teclnf data analysis sample design
and type of sample has been discussed. In theofabe chapter scheme of all the

chapter has given.

Chapter 3. Review of Literature

Researcher studied related articles thesis bogksrtse of the study. what kind of
study in the financial inclusion area for rural wemhas been done. Research gap is
discussed in this chapter. Researcher reflectsvibws from the related thesis,
articles, research papers. Researcher also givienemee of different reports on
financial inclusion. Different type of definitionf dinancial inclusion, the different

parameter has been taken by different studiesdedin the literature review.

Chapter 4. Role of banks in Financial Inclusion wih special reference to Mann
Deshi bank

Chapter four highlights the working procedure ofriideshi Bank. All the efforts
taken by bank for the financial inclusion of thealuvomen. This chapter also
includes all the efforts done by the other bankctlty of Mann Deshi bank for
inclusion of rural women. This chapter is explagspecial steps of Mann Deshi

Bank for rural women in Satara.
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Chapter 5. Interpretation and Analysis of the Data

In the fifth chapter, Researcher explored the daliected from primary source.

All the collected date has been converted in talfolan. Based on the table bar
diagram, pie-chart is made. Researcher explairednhlysis part of the data.
Responses analyze the account holders and nonrdadualders separately. Even in
account holder’s category analysis is done sepggarfmeMann Deshi, nationalized
bank and credit co-operative society. This chaigteroviding findings are reflection
of the data analysis part. Researcher provides staservation on the sample as the

part of the study.

Chapter 6. Hypothesis Testing.

This chapter is giving hypothesis testing results.

Chapter 7 Findings and suggestions

Chapter seventh chapter is providing conclusiortas the study of researcher and
findings are reflection of the data analysis pResearcher provides some observation

on the sample as the part of the study. This laegpter is including suggestions given

by the investigator after the study on the subject.
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CHAPTER I
RESEARCH METHODOLOGY

2.1 Introduction:

2.2 Rationale of Selection of the Topic
2.3 Statement of the problem
2.4 Relevance of the Study

2.5 Objectives of the Study

2.6 Justification of Objectives
2.7 Hypothesis of the Research
2.8 Justification of Hypothesis
2.9 Scope of the Study

2.10 Research Methodology
2.11 Profile of Satara

2.12 Chapter Scheme
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2.1 INTRODUCTION

Research methodology is a way to resolve reseaotiigm thoroughly. It is a science
of study that explain how research can be donasfioally. Researcher should know
not only research methods and technique but afgo ehind why specific technique
are used in the study. Researcher knows perfedtht wmethods has to be used, why

this method is selected so other people also caluate.

The research design is exploratory and descriptiveature. The type of research in
study is a descriptive research as it involves mjgtsan, recording, analysis and
interpretation of the conditions that exists. Resear reporting what actual happened
and what is happening. Researcher defined a wsemoblem. researcher review
literature about topic financial inclusion. whattie status of financial inclusion in
globe, in India, in Maharashtra and in rural Satéméormation is collected with the
help of a structured and well-designed questioenaithe main methodological thrust
of the present study on the collection of scientifelative and authentic secondary

and primary data and on systematic data processidgnalysis.

2.2 RATIONALE OF SELECTION OF THE TOPIC :

Being a developing economy, Indian Governmentysd to alleviate poverty. So
many schemes are implemented to reduce povertyadigeafter 1991 reforms. In the
era of globalization, it is essential to take weadection of rural India in the main
stream of the development. Still women are deprifredh economic and social
empowerment. Mann Deshi Bank is opened only foalrppor women for making
them economically self-reliant. It is becoming amportant stone for rural women to
becoming capable to support their family strongbpreomical point of view. So,
study of Mann Deshi Bank and its working procedisréelpful in formulation the

stepaheadfor other banks also.
2.3 STATEMENT OF THE PROBLEM:

Majority of (44%) of rural population is out of thrange of formal finance in India
again out of this rural population the proportidmmemen is higher who do not get

the formal banking services. Therefore, finanamlusion of rural women is strongly
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pleaded, which will support the poverty alleviatiprogram and the efforts made for

women empowerment.

2.4 RELEVANCE OF THE STUDY:

“A recent global survey of top 50 Women businesgiées in the world included 4
Indian Women. But the sad reality is that womenrndia face discrimination and

hardship at home, at school, at their place of vemrtk in public places?”

1.ACADEMIC RELEVANCE - The research topic is closely related with bagkin
and finance. It is of prime importance to the shidef economics in particular and
banking in general in the Indian scenario. If pabweéable Mann Deshi Bank Model
can be included in the curriculum of special pajeerBanking and Finance. Mann
Deshi Bank's members and customers are growingfasty This bank is expanding
its function all the area of rural Satara. If MdbeshiMahilaSahakariBank (MDMSB)

will proved the successful in dominant role in fic&al inclusion, this can become
role model for other banks. working procedure of MBEB can be included in

curriculum.

2.RESEARCH RELEVANCE-In current Indian situation Financial Inclusionds
great importance. The research related with rurential inclusion in general and
with women in particular has not yet been done.ctlg MDMSB is for financial
inclusion of rural women in Satara. Financial irsttun specially for rural women is
not yet done. The researcher has identified thearek gap in this regard. Thus, this

study will be an addition to the prevailing bodykobwledge.

3.POLICY RELEVANCE -The Women who have entrepreneurial skill would
certainly be benefitted of subsidized resourcesétting up a commercial enterprise.
In India only 26% of women have an account withoarfal financial institution
compared with 48% of metin a country where half of the population empowearme
is still unbanked, this model of Bank will boosttlfinancial inclusion of weaker
section. This positively will better off the cumtestatistics which depicts the Per

capita capital in the case of women is 80% lowantim the case of men.

9.Words of Honourable Prime Minister at the inaagion of the BharatiyaMahila Bank Ltd.on 19th No%30
4.Demirguc-Kunt, Asli, Leora Klapper, Dorothe Singend Peter Van Oudheusden.( 2018)e Global Findex Database 2014:
Measuring Financial Inclusion around the Worl&®olicy Research Working Paper 7255, World Banlasiington, DC.
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We have 6,52,610 villag€%®n that 405.1 million females are there again 223.8
million females are in rural area, approaching thigh large population for financial
inclusion, giving them acknowledgement of privilege difficult task. It has become
essential to take rural area in the main streardeskelopment. Mann Deshi Bank
model can become good tool for financial inclusarural women resulting into

taking them in growth path and complete utilizatadrwomen potential.

2.5 OBJECTIVE OF THE STUDY:

1. To study and understand the working proceduiarin Deshi Mahila Bank.

2. To study the role of Mann DeshiMahila Bank fandncial inclusion of rural
women.

3. To find out extent and reach of Mann Deshi MaBiank services.

4. To study the feasibility of Mann Deshi Mahilariamodel as banking point of
view (profit approach).

5. To check the viability of applying Mann Deshi Mia Bank model to rural areas in

State of Maharashtra.

2.6. JUSTIFICATION OF OBJECTIVES:

1.To study and understand the working procedure oMann DeshiMahila Bank-

By understanding the working procedure of Mann Dé&mnk, the researcher got
proper insight into the subject matter, The workprgcedure of MDMSB give real
model picture of financial inclusion. Once Research understandthe

workingprocedures MDMSB. Role model for financiatlusion can be generated.

2.To study the role of Mann DeshiMahila Bank in Finartial inclusion of rural

women.— By studying the role of MDMSB in Financial imsion of rural women,
the researcher will get strong evidence to suggdéwit type of role can be studied in
the context of other banks. This study will be halpor taking step for other banks

too. Suggestions can be prepared.

10 http://igdirectory.gov.in,Report Generated of0858018 09:47:12 PM, Local Government Directory
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3.To find out extent and reach of Mann DeshiMahila Bak services - By finding

the extent and reach Mann DeshiMahila Bank servites density of financial
inclusion will be verified by the researcher. Irality by finding extent of MDMSB
services, its performance can be judge. As givatestent by MDMSB that it is
leading in rural area of Satara. Researcher iadrio get real account penetration by
the MDMSB. Again what kind of services really usiog the customers of MDMSB.

The application of this model on a wider level.

4. To study the feasibility of Mann DeshiMahila Bak model as banking point

of view( profit analysis).- The study of feasibility of Mann Deshi Model withofit

analysis will give proper direction to the studyithVthe study of bank branches,
reports of MDMSB will helpful in study of profitality of the bank.

5To check the viability of applying Mann DeshiMahila Bank model torural

areas in_State of Maharashtra.- Mann Deshi Mahila Bank is very successful and

suitable for financial inclusion in rural are Satalistrict by checking the viability of
operation in the rural area of Maharashtra. Theareher want to suggest application

of Mann DeshiMahila Bank Model to the policy makers

2.7 STATEMENT OF HYPOTHESIS:

HYPOTHESIS NO 1:
Ho : Mann Deshi Mahila Bank does not play dominant ole regarding financial

inclusion of Women in rural areas of Satara disict.

Hi: Mann Deshi Mahila Bank plays dominant role in finarcial inclusion of
Women in rural areas of Satara district.
HYPOTHESIS NO 2:

Ho : All the branches of Mann Deshi Mahila Bank are ot profitable and thus the
Model of Mann Desh Bank is not economically viabléor financial Inclusion

of rural women.
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Hi: All the branches of Mann Deshi Mahila Bank are proitable and thus the
Model of Mann Deshi Bank is economically viable fofinancial Inclusion of rural

women.

HYPOTHESIS NO 3:

Ho : The Mann Deshi account holders are not delightedo recommend their

family and friends the Mann Deshi Bank.

Hi: The Mann Deshi account holders are delighted to reenmend their family

and friends the Mann Deshi Bank.

2.8 JUSTIFICATION OF HYPOTHESIS -

1. Justification of the first hypothesis | Mann DeshiMahila Bank plays dominant

role in financial inclusion of Women in rural areas of Satara District. It is the

most important basic objective of the study tockhthe role of Mann Deshi Mahila
Sahakari Bank in financial inclusion of rural women the rural area of Satara. For
fulfillment of this objective researcher kept fitg/pothesis that Mann Deshi Mahila
bank plays dominant role in financial inclusion wwbmen in rural areas of Satara
district. Researcher made questionnaire for ru@hen in Satara according to this
hypothesis. It is going to check that whether M&mashi account holder women are
in maximum number as compared to other banks. dReser is going to check

whetheractually MDMSB is playing dominant role iat&ra.

2 Justification of the hypothesis Il All the branches of Mann DeshiMahila bank

are profitable and thus the Model of Mann Deshi bak is economically viable

for_of financial Inclusion _of rural women. It is the third basic objective of the

study To study the feasibility of Mann DeshiMahiBank model as banking point of
view(profit approach).Whether MDMSB are workingttwprofit. For checking this

hypothesis researcher is studying progress repdrbalance sheets of MDMSB.
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3. Justification of hypothesis |l Mann Deshi Accountholders are delighted to

recommend their family and friends the Mann Deshi lank- Second objective of

the study role of Mann DeshiMahila Bank in finari¢reclusion of rural women. Are
women satisfied with services and recommending fatily and friends. If women

will be satisfied, then they will recommend it tthers.

2.9 SCOPE OF THE STUDY

This study is about role of MDMSB in financial iosion of rural women. Mann
Deshi Mahila Bank is only for rural women. SpegidiDMSB is working in Satara.
all the six branches are in Satara district. omlg branch in Dhayari in Pune district.
The Bank customers are only women especially muoahen. Researcher study only
in rural Satara. Primary data collected from thealravomen in Satara. Researcher
selected women from the places where bank brarsiheged. Study area of thesis is

rural Satara only.

2.10 RESEARCH METHODOLOGY

Data processing and data analysis is a crucialaftep data collection. This study is
based on both primary and secondary data. Fatdtsecollection of primary sources
of the research study researcher used systemgptidedigned questionnaire which
was prepared based on objectives of the thesis.qliestionnaire is covering all the
objectives of study. For collecting the data reeghifor the research study a
systematically designed questionnaire used, keethiegobjectives in mind. The
questionnaire is administered by preparing an weer schedule based on questions
asked. Each of the respondents was interviewedamard structured questions. It
was assumed that the use of this method would fgatie basic purpose of
measurement that is of making information comparétdm case to case. Researcher
used pilot survey method. Researcher tried to chdeither questionnaire are able to
provide full information about the customer. Aftgatisfying criteria the researcher

used questionnaire as required for investigatiopgqse.
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2.10.1 CLASSES OF RESPONDENT

* Branch Managers of each Bank in the field areaResearcher visited all the

six branches of Mann Deshi Bank and met all theditananagers
CEO of the Mann Deshi Bank

TABLEZ2.1
NAME OF THE RESPONDENTS
Sr. Name of  the| Designation | Branch of | Dateof
No Respondent Mann Deshi | interview taken
by researcher
1. Rekha CEO Mhaswad 25/05/2016
Kulkarni
Vaishali Shedage | Branch Mhaswad 25/05/2016
2 Manager
HemlataKoze Branch Dahiwadi 27/05/2016
3. Manager
4. Shinde Ashwini Branch Lonand 27/05/2016
Manager
5. Smita Takale Branch Vaduj 04/06/2016
Manager
6. Shahida Tamoli Branch Gondawale | 09/06/2016
Manager
7. Reshma Jadhav Branch Satara 29/06/2016
Manager
Vijay Dhokale Loan officer | Lonand 2705/2016
9. Dipali Gurav Co- Dahiwade 09/06/2016
ordinator
10 Swati Vijay Kadar | Co- Dahiwade 09/06/2016
ordinator
11 RajashreeRaskar | Co- Lonand 27/05/2016
ordinator
12. Sheela Field Lonand 27/05/2016
Officer

Source-Primary Data

37




Table number 2.2 shows the schedule of meeting tiéimch managers of
MDMSB and front office people of the MDMSB. Resdart met these people
and took personal interview on some structured topres

« Front line people of the bank-Researcher met loan officer, field officer and
coordinators from different branches and took pambdnterview on the

working procedure of Mann Deshi Bank.

Rural women of branch area of Mann Deshi Bank-Researcher wanted to get real
extent, so visited and met around 100 women sudiognevery rural branch of
MDMSB. As Mhaswad is the main branch of MDMSB, Reséer contacted 162
women from this area. Mann Deshi Bank is estabtistrdy for rural women. It has
branches only in Satara. Till today it has seveanbines. As the researcher is trying
to find the extent of MannDeshi Bank in rural Saté8o, population of study is total

rural women of Satara. Mashwad, Lonand, Vaduj, GoradeSatara. Dahiwadi

Primary Data:

Primary data will be collected based on sampleesunaethod. Since the major thrust
in the study is concerned with Mann Deshi MahilanBaAs the study is
multidimensional, a systematic and well-plannecdaill be collected by filling the

questionnaires from and conducting the intervietvs o

» Branch Managers of each Bank in the field area.
* Front line people of the bank

* Rural women of branch area of Mann Deshi Bank
2.10.2. UNIVERSE AND SAMPLE:

This analysis is related with Mann Deshi Mahila Bakodel. Researcher has
selected all the branches of Mann Deshi Bank. Adinbhes of Mann Deshi Mahila
Bank is in rural area of Satara district. All theluk rural women of Satara are

considered as Universe.
2.10.3 SELECTION OF THE SAMPLE- (Primary Data)

Primary data is collected based on sample sunathod. Sample collection includes
details about the sample size, distribution of dampithin the banking institutions,

criteria used for the sample selection and sanglézton itself.
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A sample study method is found more suitable tolyaeaand understand the
objectives and the issues data collection methaquisstionnaire and its administration
and the statistic used for the administration otadaData collected from the
guestionnaire is analyzed using simple mean, wetyhtean, and percentage, ratios
and cross tabulations correlation. The presentatiwh analysis of data is made by
using tabulations and figures. To achieve the dives of the study, the survey
method is used as a method of investigation wighhtelp of questionnaire designed

for obtaining information from the sample populatiaf rural women

Researcher used quota sampling method. It is goramability sampling method. It is
a stratified sample's non-probability version. ot sampling first, perfect definition
of population by researcher is required. Then patpat is divided criteria-based
classes which should be mutually exclusive. Eadhs<lis defined clearly.
Assignment to quota to each class on certain limglene. Then sample size can be
obtained by summing all the quota assigned to ewdags. As total universe
considered as total rural women of Satara. Firsttagof gender based. Researcher
choose only rural women of Satara. Second quataust holder and non-account
holder. Initial question are based on general médion. After information about
account holders. there are separate questionsctmuat holders and non-account

holders. Third type of quote area wise. As MDMSBrihg six branches in rural

Satara.
TABLE 2.2
NUMBER OF SAMPLE
Sr No Branch area of MDMSB Number of samples
(Rural Women)

1. Mhaswad 162
2. Lonand 104
3. vaduj 103
4, Gondawale 100
5. Satara 95

Total 564

Source- Primary Data
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In order to give proportional representation of plogulation concerned. Mann Deshi
Bank has 7 branches .out of that 6 branches ararah area. Researcher visited 6

village.

6. Dahiwadi- Dahiwadi is in urban area. so, redearrdid not visited there.

7. Dhayri branch is in Pune district urban areaesearcher did not visit there.
Researcher visited on the day of weekly market, talied to sellers and buyers and
housewife and other working women. As the basiedbje of researcher was to get
extent of MDMSB in rural satara area. The researblas contacted rural women in
the markets. Researcher visited weekly market iradlad, Vaduj, Gondawale.
Again, researcher visited surrounding areas of hdn&atara, Mhaswad. Researcher
visited six branches and contacted rural womemoanding branch of the Mann
Deshi bank. The Researcher took interview of redpoh with structured
guestionnaire. Researcher contacted564 women ise thive different places.

Mhaswad, Londand, Gondawale, Vaduj, Satara.

2.10.4 Justification of Sample

Quota Sampling method has been selected considéringize of the bank and the

number of beneficiaries. Researcher collected ratchdample from each branch area.

2.10.5 Sources of data collection

Whether the model of Mann DeshiMahila Bank will beneficial for its women
customs point view. For this purpose Questionnarelifferent. Again, from the
Banking point of view (profit analysis) is done. €3tionnaire is prepared different for

banking personals.

» Bank officials of all the branches Branch Managgfreach Bank in the field
area.
* Rural women of that area
Secondary Data
Secondary data related to review of research shesnpirical evidence, the fact
figures published in various reports ,publishedvann Deshi Bank, Reserve Bank of

India. World Bank, Asian Development Bank, comngtten financial inclusion,
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NABARD, reference materials published in booksgegsh papers, seminars etc has
been collected from all the available resource® fEsearcher has used both primary
data and well-designed questionnaire. The secortigeyis collected from the books,
magazines, journals articles, bulletins of différeanks RBI, IBA, periodicals, annual
reports of banking institutions, articles in thevspapers, published and unpublished
data related to the subject.

The important source of secondary data which hasenbused and proceed as
followings.

1.Central Statistical Organization Report, Governtwd India.

2.Census of India 2011, Directorateof Census Qioeis Maharashtra

3.Economic Survey, India, ministry of Finance, &taharashtra

4.Reports of committee on Financial Inclusion

5. World Development Report

6.Mann Deshi bank Reports

7.Reserve Bank of India and Indian Banks Assoaidbialletins

8.Findex Reports

9.Reports of Reserve Bank of India

The other data consists of various research ghmsilished in book form and other
published work by eminent researchers in Indiahi field financial inclusion. The
detailed list of referred books has been furnisimethe Bibliography. This work not
only furnishes the vast and authentic data alorig wkeresting and original finding
but it becomes very much useful for developmenteskearcher personal grasp and
helped in understanding of such kind of a spea@dliarea of research.

The third set, which has been used as a sourcecohdary data, consists of various
classic works and research-based reference bodies d@&tailed list has provided in
Bibliography.

The fourth source of secondary data is from thiefahg libraries and institutions.

NAME OF THE LIBRARIES
1.Indira College of Commerce and Science

2.Indira Institute of Management

3. JaykarGranthalayaof Savitri Bai Phule
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4.Library, Modern College of Arts commerce and 8ce

5. National Institute of Banking Management,

6. Dhananjay Gadgil Library Gokhale Institute ofipcal Economy
7.Women Study Centre, Pune university

8. VaiKunth Bhai Mehta library

9. Department of Economics Savitri Bai Phule

10. British Library, Pune

NAME OF THE BOOKS- The researcher used so many books given below.
1.Poverty alleviation and Self HelpGroups, by DRPKapur

2 Research Methodology, methods and techniquesk®fRari

3. “Study on Performance of Self-Help Groups inidtidy Dr. Vasanthakumari P
4. “Empowerment of Rural women Through self Help@rs”, by B. Suguna
5"Emerging Issues on women Empowerment” by Jayisletg and Ajit Mondal

6. "Financial Inclusion in India - Policies andbBrammes by N. Mani

7. "Empowerment of Education " By Dr. Babita Agrawa

8." Women and Economic Development" by Anita Bar&iiRaj Kumar Sen.

ARTICLES. -Researcher referred differenttype articles ptblis in different

Journal, Magazines and books. Study related mamoikected from newspaper and
journals. Researcher used published and unpublisia¢a related to the subject.
Researcher used subject related websites. Thdedklist has been provided in detalil

in Bibliography.
2.10.6 METHODS OF DATA COLLECTION

* Primary data is collected by way of interviews gue@stionnaire.

 The Secondary data will be collected from differdsdoks, magazines,
journals, articles, bulletins of different banksBIRIBA, periodicals, annual
reports of banking institutions, articles in thewspapers, published and

unpublished data related to the subject. The seuatel research material
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available in NIBM library, Dhananjay Gadgil Librargf GIPE, Women'’s
Study Centre and JaykarGranthalaya of Pune Untyengiill be specially

referred for collection of Secondary Data.
2.10.7. TECHNIQUES OF ANALYSIS OF DATA:

After the collection of the data edition is donevdstigator has done coding and
classification of the data. Tabulation has beeredms per every question. Number of
responses calculated for every option of the ansmeximum questions are closed
ended with options. percentage of every optionuaton is done. On the basis of
every question table has been made. Accordingbte tasearcher drew pie charts and

bar diagram for some data correlation is done.

2.11 PROFILE OF SATARA

As the study area is rural Satara. It is requirdneérihe study of discuss profile of

Satara and all the six rural branches of MDMSB

HISTORY-Basically Satara is a name of fort. The names abtilfor Satara fort are
Manglai, Saptarshi, Satara, Ukabain, Ismatara, @thlnd Ajinkyatara. The Shilatar
king, second Bhoj had built the fort during the Iy@&90, named Ajinkyatara.lt had
seventeen doors and Burujas and hence the fort ché@aéara. As mentioned in
inscriptions as old as 200B.C that probably theesicknown place in Satara District
is Karad (mentioned as Karhakada). It is also bedte that In Mahabharat
"Viratnagari’, where Pandavas lived in the 13th year of theillegxurrently Wai
Tahsil in SataraDistrict.Satara is ruled by so masypires like Mauryan ,
“Satvahans, Chalukyas of Badami, Rastrakutas, &iéehand Yadav of Devgiri, the
Baha Manis, Adil Shahi, Shivaji (Maratha rule)

Geography-Satara District lies at the Western limit of thecDan plateau in Southern
Maharashtra. It is situated in the river basinthefBhima and Krishna rivers but from
the point of view of the peninsular drainage, thére land of the District belong to
the larger drainage system of the Krishna rivere Thstrict extends between 17 05'
and 18 011' north latitudes and 73 033' and 74 B&4t longitudes. It is surrounded
by Pune District to the North, Solapur Districtthe East, Sangli District to the South
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and Ratnagiri District to the West. It also hasral boundary of about 24 km. with
Raigarh District in the North-West.

DEMOGRAPHIES

The District has an area of 10,480.0 sq.kms anadpalption of 30,03,741 persons as
per 2011Census. While the area of the District aetfor 3.41 percent of the total
area of the State, the District population consgu2.67 percent of the total
population of the State. The density of populai®287 persons per sq. km. Among
the 35 Districts of the State, the District ranRshlin terms of area, 13th in terms of
population and 18th in terms of density. Satara daex ratio of 988 females for
every 1000 males, and a literacy rate of 82.87%.

The Headquarters of the District is located at i%atatown with a population of
1,20,195 persons as per 2011 Census. The Districalgood network of roads. It is
also well connected with other places of the Stat Country by rail.

Satara is the capital of the district and other amd@pwns include Wai, Karad,
Koregaon,Koyananagar,Rahimpur, Phaltan, Mahabakestemd Panchgani. This
District comes under Pune Administrative Divisidarey with Pune, Sangli, Solapur,
and Kolhapur. The district of Pune bounds it to tleeth, Raigad bounds it to the
North-West, Solapurthe east, Sangli to the soutl, aRatnagiri to the west. In the
district there are 22 towns,11 tahsils with 174Bages. Of these, 13 towns are
Census Towns, 8Municipal Council,1 N.P. The vilegare spread over
Mahabeleshwar (111),Wai (126), Khandala (66), Rha(tL25), Man (104), Khatav
(143), Koregaon (138), Satara (211), Jaoli (164jaR (343) and Karad (217) tahsils.
In the district 13 new villages have been creaftat 001 Census In 2011 census the
district has 11 tahsils, 22 towns and 1745 inhdbiiages (including 26 uninhabited

villages)t

Division
2001 census, satara district had 11 tahsils, 1gaand 1739 villages (including 23
uninhabited villages). In 2011 census, the distnms 11 tahsils, 22 towns and 1745

villages (including 26 uninhabited village)

11. www.censusindia.gov.in/2011census/dchb/DCHB7/A731_PART_A_DCHB_SATARA.pdf
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Table No 2.3

Name of Towns & Tahasil in Satara

Sr.no| Name of Towns Name of Towns Name of Tahasils
1. Mahabaleshwar Khed Mahabaleshwar
2. Panchgani KaranjeTarfSatara Wai

3. Wali Godoli Khandala

4. Songirwadi (Rural) Kodoli Phaltan

5. Lonand Medha Man

6. .Phaltan .Patan Khatav

7. Kolki Karad Koregaon

8. Mhaswad .Malkapur Satara

9. Rahimatpur Hajarmachi Jaoli

10. Koregaon Saidapur Patan

11 Satara .Karad (Rural) Karad

www.censusindia.gov.in/2011census/dchb/DCHB_A/2727 PART_A_DCHB_SATARA.pdf
Education

In the District, educational facility is availakle 1715 villages which constitute 99.77
percent of the total villages and mostly coverimgjre rural population. All villages
of 7 C.D Blocks have education facilities. In thikages of remaining 4 C.D. Blocks
the percentage of villages having education fgcisitabove 99 percent and the size of
population served is also of the same percent.9lvidages primary school is not
available. Out of these 49 villages, 18 villagesehthis facility within 5 Kms and
31lvillages at distance of 5-10 Kms. There are G#8ges where there is no middle
school and out of them, 329 villages have middlost within a distance of 5 Kms.
121 villages at a distance of 5-10 Kms and 19%geék at a distance of more than 10
Kms. In 1709 villages, thereis no degree collegmoAg these 1709 villages, 155
villages have this facility at a distance with iKs., 403 villages at a distance of 5-
10 Kms and 1151 villages at a distance more thakra to avail the degree school

level education facility.
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Table No 2.4

Different amenities in villages of Satara

Number and percentage of rural population servediffgrent amenities, 2011

Sr. | Amenities Number of Percentage| Number of villages

No populations (Percentage)

1. | Transport communication 2331297 | 95.81 1337(77.78%)
Banks 936697 38.49 230(13.38%)

3 Agricultural Credit| 2029874 83.43 876(50.96%)
Societies

4 Power supply 2433067 99.99 1710(99.48%)

5 Education 2433126 99.99 1715(99.77%)

6 | Medical 2022216 83.10 895(52.07%)

7 Drinking Water 2433182 99.99 1715 (99.77)

8 Post office 1745910 71.75 710(41.30%)

Source-www.censusindia.gov.in/2011census/dchb/DCHR&/27/2731_PART_A_DCHB_SATARA.pdf

MHASWAD Headquater of Mann DeshiMahilaSahakari Bank in Mizb
Mhaswad is a village in Mann tahasil of sataradisttMhaswad is a Municipal
Council city in district of Satara, MaharashtraeTdhaswad city is divided into 17
wards for which elections are held every 5 yealge Mhaswad Municipal Council
has population of 24,120 of which 12,185 are malbie 11,935 are females as per
report released by Census India. Population ofd@dml with age of 0-6 is 3008 which
is 12.47 % of total population of Mhaswad (M Ch. Mhaswad Municipal Council,
Female Sex Ratio is of 979 against state averag@®fMoreover, Child Sex Ratio in
Mhaswad is around 888 compared to Maharashtra at@ege of 894. Literacy rate
of Mhaswad city is 74.11 % lower than state averaigg@2.34 %. In Mhaswad, Male
literacy is around 80.94 % while female literacterss 67.23%. Mhaswad Municipal
Council has total administration over 4,812 houseswhich it supplies basic
amenities like water and sewerage. It is also aiging to build roads within
Municipal Council limits and impose taxes on prda@sr coming under its

jurisdiction.
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Out of total population, 10,959 were engaged inkwar business activity. Of this
6,670 were males while 4,289 were females. In cessuvey, worker is defined as
person who does business, job, service, and cidtivand labour activity. Of total
10959 working population, 87.54 % were engaged a@nVWork while 12.46 % of
total workers were engaged in Marginal Work. Schediaste (SC) constitutes 13.78
% while Schedule Tribe (ST) were 0.32 % of totgpylation in Mhaswad (M ClI).In
this village normally weekly market occurs. Maximuwomen vendor pay their

installments.

LONAND -Lonand is a semi urban area in district of Satdaharashtra. The
Lonand Census Town has population of 18,723 of wBi&60 are males while 9,163
are females as per report released by Census20dia Population of Children with
age of 0-6 is 2109 which is 11.26 % of total popataof Lonand (CT). In Lonand
Census Town, Female Sex Ratio is of 958 againtt steerage of 929. Moreover
Child Sex Ratio in Lonand is around 895 comparetM&harashtra state average of
894. Literacy rate of Lonand city is 89.45 % higkiwan state average of 82.34 %. In
Lonand, Male literacy is around 92.65 % while festisdracy rate is 86.15 %.
Lonand Census Town has total administration ov@B% houses to which it supplies
basic amenities like water and sewerage. It is algborizing to build roads within

Census Town limits and impose taxes on properbesirng under its jurisdictiof?

GONDAVALEKH- According to Census 2011 information the locaticydec or
village code of GondavaleKh village is 563428. GawaleKh village is located in
Man Tehsil

of Satara district in Maharashtra, India. It isugted 10km away from sub-district
headquarter Dahiwadi and 62km away from distri@dugiarter Satara. As per 2009
stats, Gondavale Kh is the gram panchayat of Gaidih village. The total
geographical area of village is 2324.78 hectaremdavaleKh has a total population
of 2,824 peoples. There are about 632 houses inl@ateKh village. Mhaswad is
nearest town to GondavaleKh which is approximat2hkm The Gondavalekh.
village has population of 2824 of which 1379 ardasavhile 1445 are females as per
Population Census 2011. In Gondavalekh. villageufagn of children with age 0-6
is 300 which makes up 10.62 % of total populatibwikage.

13. http://www.census2011.co.in/data/town/56323%tal-maharashtra.html
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Average Sex Ratio of Gondavalekh. village is 104fic is higher than Maharashtra

state average of 929.

Child Sex Ratio for the Gondavalekh. as per cerst969, higher than Maharashtra
average of 894.Gondavale kh. village has lowerrdidg rate compared to
Maharashtra?

In 2011, literacy rate of Gondavale kh. village W&s59 % compared to 82.34 % of
Maharashtra. In Gondavale kh. Male literacy steatd33.95 % while female literacy
rate was 67.60%. As per constitution of India aaddhyati Raaj Act, Gondavale kh.
village is administrated by Sarpanch (Head of \g#awho is elected representative

of village way.

GONDAWALE BK -According to Census 2011 information the locatmode or
village code of Gondavale Bk village is 563421. Gavale Bk village is located in
Man Tehsil of Satara district in Maharashtra, Indlias situated 5km away from sub-
district headquarter Dahiwadi and 70km away frosiriit headquarter Satara. As per

2009 stats, Gondvale Bk is the gram panchayat ofdi@wale Bk village.

The total geographical area of village is 2537 &exs. Gondavale Bk has a total
population of 7,440 peoples. There are about 1l&i&es in Gondavale Bk village.
Mhaswad is nearest town to Gondavale Bk which pg@pmately 20km away:*
Gondavale Bk. is a large village located in ManuKal of Satara district, Maharashtra
with total 1612 families residing. The Gondavale. Bilage has population of 7440
of which 3739 are males while 3701 are femaleseasPppulation Census 2011. In
Gondavale Bk. village population of children witgea0-6 is 894 which makes up
12.02 % of total population of village. Average Jeatio of Gondavale Bk. village is
990 which is higher than Maharashtra state aveca@?9. Child Sex Ratio for the
Gondavale Bk. as per census is 923, higher thanaMahtra average of 894.
Gondavale Bk. village has lower literacy rate coredato Maharashtra. In 2011,
literacy rate of Gondavale Bk. village was 79.09 cdmpared to 82.34 % of

Maharashtra.

12. http://www.census2011.co.in/data/village/5634PBdavale-kh--maharashtra.html
14.http://www.census2011.co.in/data/village/5634@hdavale-bk--maharashtra.html
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In Gondavale Bk. Male literacy stands at 86.84 %levfemale literacy rate was
71.33 %. As per constitution of India and PanchRataj Act, Gondavale Bk. Village
is administrated by Sarpanch (Head of Village) whoelected representative of

village.

Vaduj- Vaduj is a large village located in Khatav Taluké Satara district,
Maharashtra with total 3848 families residing. TW¥aduj village has population of
17636 of which 8977 are males while 8659 are femalke per Population Census
2011. In Vaduj village population of children widge 0-6 is 1890 which makes up
10.72 % of total population of village. Average SRatio of Vaduj village is 965
which is higher than Maharashtra state averag®9f Ghild Sex Ratio for the Vaduj
as per census is 882, lower than Maharashtra svefa®94. Vaduj village has higher
literacy rate comparedto Maharashtra. In 2011yrddg rate of Vaduj village was
86.02 % compared to 82.34 % of Maharashtra.

In Vaduj Male literacy stands at 90.25 % while féenlisteracy rate was 81.67%. As
per constitution of India and PanchyatiRaaj ActdMjavillage is administrated by

Sarpanch (Head of Village) who is elected repregasmst of village.
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CHAPTER IlI
REVIEW OF LITERATURE
3.1 Introduction

Literature review is always guiding source in aiydkof research work. Researcher
reviewed so many theses, articles, research papepsrts related to financial
inclusion globally, in Indian context and state devResearcher reviewed some
literate work on women empowerment, financial isc of rural women,
established bank specially for women. Financialusion has become buzzword for
the Indian Economy. Financial Inclusion isa verpaortant step towards development
of any country. It is very difficult to define finaial inclusion perfectly. It is very
broad concept. Financial inclusion means everyi@ecdf population is getting formal
financial services at reasonable cost. It involM@sancial market, financial
institutions, financial instruments and financia@ngces which have the power to
manipulate the creation of savings, investments eagital formation to induce
economic growth.

Researcher reviewed different definitions of ficiah inclusion in different literary
work. The Global Financial Inclusion (Global Findedatabase, launched by the
World Bank in 2011, provides comparable indicagitswing how people around the
world save, borrow, make payments, and manageltipkiblished database on every
three years. The 2014 Global Findex database previdore than 100 indicators,
including by gender, age group, and household ircorhe indicators are based on
interviews with about 150,000 nationally represeéwtaand randomly selected adults
age 15 and above in more than 140 economies. diviag demand side analysis.
Other studies have studied on the part of the gupidie. Geographical penetration
number of bank branch on per 1000 population, atcpenetration means number of
accounts per thousand adult population.

Being a developing country India’s most importangtigis development and poverty
alleviation. Still around 22% of our population ligsing below poverty line. For
reaching the Economic status of developed societgre household of Indian
Economy should get minimum all basic requiremenbedfulfilled. They lead good
standard of living. In India only 26% of women haa&e account with a formal

financial institution compared with 48% of men. éncountry where half of the
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population empowerment is still unbanked, this nhodi Bank will boost the
financial inclusion of weaker section. This posty will better off the current
statistics which depicts the Per capita capitahencase of women is 80% lower than
in the case of men. We have 6,40,867 villages ah485.1 million females are there
again 223.8 million females are in rural area, apphing this much large population
for financial inclusion, giving them acknowledgerheh privileges is difficult task. It
has become essential to take rural area in the sta#am of development. Mann
Deshi Bank model can become good tool for finanmalusion of rural women
resulting into taking them in growth path and coetglutilization of women potential.
In the thesis researcher trying to get real stépgdamn DeshiMahila Sahakari Bank
towards financial inclusion. Mann Deshi Bank is thdy women bank working only

for rural women. It is established specially foraluvomen.

3.2 Research Gap-Various research work done in area of definingaficial

inclusion. How it can measure, what kind of indozaghould be considered, so many
literary works done on this area. Most of the stddye on Financial inclusion and
economic development and effectof financial in@asin economic development,
different steps taken by the government of Indie. éiconomic aspects of the
financial inclusion for rural women special refezento Mann Deshi Bank has not
studied yet. specially for financial inclusion faral women. In case of rural women
social aspects like women empowerment numerousiestudone,but financial
inclusion of rural women in with special refererafeMann Deshi Bank is previously
done. Study of MDMSB has been done by the reseexdhem the social point of
view also few studies has been done on the serpicesded by MDMSB but there
are no studies from the economic point of view @m@ral and financial inclusion in

particular. Thus to bridge the research gap thpeps written.

3.3 REVIEW OF BOOKS-Researcher referred following books for study on

financial inclusion

J.S Mill (1869)He stated that a strong plea for equality betvss@s in the matter

of employment. He argued for the " principle offpet equality” between men and
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women and women'’s admissibility to all functiongdasccupations hitherto retained
as the monopoly of stronger sex. He even viewetttligadisabilities, which women
suffered only due to the desireof men to keep woaeesubordinate in domestic life.
Marxist found fault with capitalism for restrainingomen from taking employment

outside their housés.

Anita Banerji & Raj Kumar Sen, (2000)

The book contains 33articles written by senior $mtsoand young researchers on
various elements of the subject” Women and Econalevelopment". In the book all
these articles are set under sub-themes like wanédriEconomic theory; Women and
economic development; women and rural developmeomen and the law; women
and emerging technology; women and entrepreneyrstgmen and labormarket.
These articles highlighted the issues on bothriternational and national level with

special reference to the development of Indian ey

Banerjee R. (2005 He argues that women make up only 6% of India'skfvece
and the numbers only get more skewed as you lodkaiporporate ladder. There are
only 4% women at the senior management level amdbstl noneat all in the
leadership role. north India leads the way wheamwihes to this discrimination- 1% of
senior management post are held by women here@relat the top. These and more
were revealed in the first of its kind studyby cedration of Indianindustry (CII) on
women empowerment inthe work place. The study, Wwisiganned 149 companies
threw up many startling facts. For instance, thehsteveals that instances of women
leaving an organization were a lowly 7% against wiepping 59% for men. Yet
only 45% women reach the junior management levbllewonly 2% become senior

managers’

B Suguna (2006)
Analyzed empowerment of rural women by self-helpugr in her book. she

concluded that it is realized by all the worldtttbest way to tackle poverty is
women up gradation. Self-help group is helping pnguadation of women economic

statust®

15. Mill 3.S(1869), “The subjugation of Women"4tlliteon, Longmans Green Reader &Dyer.pp 1878, London

16. Banerji & Raj Kumar Sen,(2000) ,"Women andoiitamic Development”, Deep and Deep Publications RMD,New
Delhi.

17. Banerjee. R, (Dec15 2005),"Women just 6% ofdisd workforce” ,Times of India.

18. B. Suguna, (2006) ,“"Empowerment of Rural worfikrough self Help Groups”, Discovery Publishingude.
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Pitta Usha (2010)
In her book "Empowerment of women and Self Helpupsj concluded women who

are participating in SHG activities are becomingren@onfident, getting more
information, skills, concession with government ffstanetworking with other

institutions?®

Vasanthakumari P (2011)
Stated in her book "Study on Performance of SelpHroups in India" that Women

Empowerment is recognized as the best Strategpdeerty alleviation and gender
equality. Despite the large rural banking netwalk;lear majority of the rural poor
have no access to bank credit for various readdiosnen members participation in

Self Help Group making very major impact onisg\and income resources.

Babita Agrawal (2011)
"Empowerment of Education " By Babita Agrawal, Omdublications, New Delhi,

India (2011)- This book has a scholarly contribatiof unique articles regarding
women empowerment through education. It includegles like changing role of
women in Indian advertising through Education, edecwvomen-empower nation,

Social empowerment through education?tc.

Jayanta Mete and Ajit Mondal (2013)
In his book "Emerging Issues on women Empowermémyanalyzied concept of

women Empowerment, Role of Financial Literacy inpemering Indian women,

initiatives taken by Government and other stratefpe empowering the women of
India??

G. P. Kapoor (2013)
In Her book poverty alleviation and self-help grosgudied potential of self-help

group. According to her in rural areaformal finamdnstitutions are not sufficient
.They have too much constraints to reach unpgeiepopulation. Still local money
lenders dominance in rural credit. They charged Wgh charges of interest. so self-

help group can be good tool for human developrient.

19. Pitta Usha,(2010):Empowerment of women and Self Help Grdupenali Publications ISBN 978-81-8411-248-1

20. Vasanthakumari P ,(20113tudy on Performance of Self Help Groups in Ihtdadhav Publications, ISBN 978-93-80615-
00.

21. Babita Agrawal ,(2011Fmpowerment of EducatibBy Omega Publications, New Delhi, India

22. Jayanta Mete and AjitMondal,(2013nierging Issues on women Empowertdtdarward Mohit Chakarvarti : Kunal book
Publisher & distributers, New Delhi

23. G. P. Kapoor, (2013)Poverty alleviation and Self Help GrodpsPH Publishing Corporation,Delhi. ISBN:978-81-313
0707-6
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N. Mani (2015)
In his book "Financial Inclusion in India - Polisieand Programmes" studies the

financial inclusion, recent Measures by RBI, Goweent and Various Financial
institution for Financial inclusion in India, Inglaction of Schemes like Micro
finance & Self Help Groups(SHGs),pension Fundsitudl Funds and Pradhan
Mantri Jan Dhan Yojana(PMJDY 2014) and finally thele of technology in

Financial inclusiorf*

Alok Mishra (2016)
In his book concluded " all the channels of finahmclusion MFIs SBLP, SFB, BCs

are over pressurized for financial inclusion. neethake operation designed based on
client requirement financial education, financiahsces with transparency and as per

requirement of the mass. . Governments shouldumofar the number%

3.4 REVIEW OF REPORTS- Researcher referred these reports for study on

financial inclusion.

Report of the committee on Financial Inclusion (208) Indian Financial System has
developed very fast in the last three decadessysiem geographical and serviceable
exposure is truly remarkable. But data shows tbatgr section of the society do not
have formal financial access means to say stiltetrere financial exclusion. The
recommendations of the committee make long pathpfoviding credit delivery to
rural marginal and sub marginal farmers, but il W need that that credit should be
used productively by the beneficiary. So not ontpviding credit facility is not

enough, making more earning capacity of the poctice of the society is essentfal.

Report on currency and finance (2009)Financial exclusion are effect of high
operating cost low profits, less infrastructureilfaes and gigantic geographical
spread of the country. Lack of awareness, lackegfslation for regulating money
lending are micro factors as well as low levelrddme and savings are responsible

for less demand of financial services speciallyod#tfacility 2

24. N.Mani. ,(July 2015)Financial Inclusion in India - Policies and Prograne$, New century Publication: New Delhi, India
25.Alok Mishra, (2016) RESPONSIBLE FINANCE INDIA REPOFRSage Publication India private Limited.

3.Report of the committee on Financial InclusioB0&)Published by RBI

26.Report on currency and finance (2009) PublidheRBI
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Deutsche Gesellschaft flrinternationaleZusammenarbgslZ (2012) Report
discussed about the basic tool kit for financialusion of women. It studied legal
aspect of women economic status. How financial usion can be measure,
evaluation, and implementation part. This reportnotoded that for poverty
alleviation and gender equality development resssincthe country should be used to

boost financial inclusion of wome.

Cash Credit Project, (2013)suggested that MDMSB existingterm loan product for
joint liability group is not suitable for retail mdors, because of different variable
product and risk of selling perishable goods. Casdit product is better option for

their cash flows, needs and any type of rigks."

CRISIL (2013) measured the extent of financial inclusion in éndi the form of an
index. It makes use of the non-monetary aggregébdescalculating financial
inclusion.

The parameters used by the CRISILInclusixtook imtocount the number of
individualshaving access to various financial sssirather than focusing on the loan
amount. The three parameters of the index were chradeposit and credit
penetration. These parameters were updated anraralypased on the availability of
data, additional services such as insurance andofimance were added. The key
findings of the report were as follows: one in timdians has a savings account and
only one in seven Indians has access to bankimitc@RISILInclusix at an all-India
level stood at a relatively low level of 40.1 fa@IA (on a scale of 100). In short,
CRISIL gave ground-level information regarding titegress of financial inclusion in
the country’s rural and also in urban areas. (CRI&O013), “Inclusix Financial

Inclusion Index”,June.x®

27.Deutsche Gesellschaft flrinternationaleZusammeitarf@lZ) GmbH Department for International Developnt)
(DFID)GIZOn behalf of Federal Ministry for Economic Cooperationand Depetent (BMZ)2013,"Promoting women’s
financial inclusion-A toolkit

28 Mann Deshi Bank’s Cash Credit Product for MicmtsEpreneurs-A Case Study

29.CRISiILinclusix an index to measure India’s pesg on financial inclusion volume Il June 2015
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Financial inclusion in Maharashtra (2014)Although number of rural branches are
increasing but average population per branch ig higth in Maharashtra as compared
to urban area. The share of small borrower hasedsed. there are intra state
disparity in financial inclusion. Government aré&itey steps for digital technologies.

35 percentage of adult account holder have actgitatlaccounts?

Asli Demirguc-KuntLeoraKlapperDorothe Singer-(2015. The global Findex data
base 2014 launched by world Bank reflectsthat G2gme of adults worldwide have
an account at a bank or another type of finanaigtitution or with a mobile money
provider. (Additional 700 Million adults become acmt holder between 2011to
2014. As per the report of Findex 2 billion adulése remain unbanked,
especiallySouth and East Asia and Pacific togethare is more than 50 % of global.
South Asia is a home for 625 million adults withdatmal bank account has 31%
share in globally unbanked adults. 490 million éslfilom east Asia and the Pacific
region are unbanked which comprises 24% of unbawkiedts Globally. The three
most populous countries China, India and Indonesiaprises 38 % of unbanked
adults from the Globe. India carrying 21 % of urltedh adults from the globe while
china has 12% and Indonesia have 6% unbanked dduttsthe globe.1.1 million
women are unbanked in globe which share 55% intsduthe globe.

In survey of 2011 reported 47% women and 54 % nainly formal bank account
while In 2014 survey shows 58 % women and 64 % dwehave bank account. The
gender Gap in holding account is not reducings Ipersisting on 7 globally and in

developing economy it is constant of 9.

Committee on medium term path on financial Inclusim (2015),recommended by
Committee BC registry should be started with onfinecess. BC authentication with
photos and adharcard, name of BC, type of BC, ilocab|S coordinates of fixed
point BCs, nature of operations, area of operatidhe data can be updates on
guarterly basis including black listed BC . Sbestbank should not work. Online

process will be able of supervise operation of BCs.

30. FINANCIALINCLUSION IN MAHARASHTRA: “MAPPING AND ASSESSMENT OF CURRENT INSTITUTIONAL
ARRANGEMENTS AND HOUSEHOLDS” ACCESS TO FINANCIAL SEVICES Tara S. Nairsubmittedto:Maharashtra State
Rural Livelihood Mission (UMED)December 2014

4.Demirguc-Kunt, Asli, Leora Klapper, Dorothe Singend Peter Van Oudheusden.(2015),“The GlobaldxrDatabase 2014:
Measuring Financial Inclusion around the World.li®&oResearch Working Paper 7255, World Bank, Wagtun, DC.

6. Committee on medium term path on financial Isido (2015)
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RBI Annual Report (2015-16)In 2007-08 the financial Inclusion Fund(FIF) and
the Financial inclusion technology fund(FITF) weset up for the five years with the
capital of 5 billion for each to be contributed thy Government of India, the Reserve
Bank of India and NABARD in the ratio of 40:40:2Bovernment of India merged
FIF and FITF to form a single financial inclusiaimtl in July 2015 with a corpus of
"20 billion.The RBI started action plan as suggédty medium term financial plan

registration of BCs and their certificatiofis.

Global Payment System Survey (2016tarted collecting information from supply
side from 2007 by world bank group. In 2015 it eottd data for the purpose of
readiness of countries for universal financial ascglan2020(UFA). In 2015
1.43billion new accounts were opened. On that 85&ewopened in CHINA
(857million) and in India (275 million). In Indidwo new accounts were created for
every three unbanked. Number of POS (point of stédedninals enlarged by 9 million
globally. So Now more than one POS for every 10dtad?

RBI (2016-17 report says RBI has taken so many steps for bgnfecilities to all
the unbanked villages. RBI advised SLBC convemeridentification of villages
more the 5000 population, without commercial barénbh in their state and allot
among commercial banks. RBI advised banks to cdnidacacy camp through their
financial literacy centre. In 2010 74,414 villagdentified with population of more
than 2000 and allotted to different banks througtBS (state level bankers
committee) for coverage. All the village coveredhwbank branches or Business
correspondents or other modes. Again in201 2,4%1,88age less than 2000
population were identified on which 96 % of villagevered with banking facility
through SLBC'.

31.Reserve Bank Of India annual report 2015-16 WURivw.rbi.org.in access on 9/4/2018 6.00am
32. Universal Financial Access "Global paymenteyst surveys 2016"by World bank Group
7. Reserve Bank Of India annual report 2016-17 URlww.rbi.org.in access on 9/4/2018
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3.5 REVIEW OF THESES

Savita Shankar (2011)in her thesi$ An analysis of the role of microfinance
programs in promoting financial inclusion in Indisuggested that both models of
financial inclusion SBLP (self-help group bank lkage programme) and MFI
(microfinance Institution) are developed and bb#ve their own advantage and
problems®?

Syed Sohail Javaad (20123 his thesis stated low level of technology angnpant
system are not sufficient for financial inclusiout Ithis reason is not considered as
social economic factor. Specially in Pakistan iéalative delivery system would be

adopted than so many people can be adopted incfadanclusion 3*

Dara NageshwaraRao, (201)3concluded in his thesis thereis significantelation
among financial inclusion, per capita income, fitiah literacy and effective SHG
Bank linkage programme. All the initiatives takeg the banks are not equally

effective in all the study aré.

Kumar V.V Anil (2013) In this Thesis " A study on the role of Districiaperative

Bank in the financial inclusion in Kerala” conclutlbat there is wide gap between
demand and supply of financial services in Ker@lstrict co-operative banks in
Kerala are unable to meet the requirement of custeraspecially modern financial

services®

Preeti Salathia (2014n her Thesis "Impact of financial inclusion on aomic
Development "she concluded that financial inclus®positively related to poverty
reduction. she stated that financial inclusionng#ective instrument to reduce

poverty by providing self-employment opportunitiés.

33.Savita Shankar(20)11"An analysis of the role of microfinance programgiomoting financial inclusion in India”,
National university of Singapore.

34.Syed SohailJavaad,(2012)," Bankers’ Perceptibtize Role of Technology in Addressing Financigatlsion "A thesis
presented to the University of Waterloo in fulfimt of the thesis requirement for the degree oftétas Applied Science in
Management Sciences Waterloo, Ontario, Canada, 2012

35. Dara NageshwaraRao,(2013),"Status Of Finahwialsion Among Rural Households In Andhra Pradé&partment Of
Economics, Andhra University,Visakhapatnam

36. Kumar V.VAnil ,(2013), "A study on the role Dfstrict cooperative Bank in the financial inclosi in Kerala"
http://hdl.handle.net/10603/35262

37. PreetiSalathia,(2014),"Impact of financial trstbn on economic Development ",submitted to postigate department of
commerce university of Jammu
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Priyanka Sharma (2014)in her thesis concluded that The main driversaking up
financial services for unbanked people is demarnti@banking and financial
services with struggle faced by unprivileged popafa while documentations
,employee's behavior and attitude , and low lef¢étchnology are main hurdles for

the financial inclusios®

Neeru Chabra (2014)in her thesis Financial Inclusion in India conadddrBI and
government of India have made agenda of finano@usion from last five years and
achieved some noticeable progress in upgradingdiaacondition for masses.RBI as
included MFIs, SHGs, BC model and ICT for greatelivetry of financial services

and lower the cost of procedures There are so nypeg of weakness in the

measures of of RBI that need to be rectify. Eveseaecher has given some challenges

and suggestion on the current policy of finanailuision3®

Meihuizhang (20159 In his theses" Financial inclusion from the pective of basic

banking services and consumer credit: A comparaiudy of law and regulation in
the United Kingdom and China "studied financiallisioon experiences in UK China
And European Union. Stated that financial servislesuld be supported by law and

regulation. Legally barriers of financial inclusioan be removed with help of la#.
3.6 REVIEW OF RESEARCH PAPERS AND ARTICLES

V.Ramkumar (2007) studiedSBI smart card technology for rural ar&asancial
inclusion is not one-time effort but ongoing praxzds can be achieved with the
combined efforts of all the stake holders, banksrarfinance, SHGs, NGOs,

regulators and policy makets.

Sybille Gianadda (2007)stated on her Micro pension that Manndeshi baaikezl
providing pension plan from 2003. She comparedpiesion plan of SEWA Bank
and Manndeshi bank. The pension scheme offered dapygeby Mann Deshi Bank in
partnershipwith UTI MF involves the other optith.

38.Priyanka Sharma, (2014) ,"A Study Of The Imp@tFinancial Inclusion In Rural Development" Pigstinstitute Of
Management And Research , Devi Ahilya Vishwavidyal Indore (MP)

39.Neetu Chabra,(2014) ," Financial Inclusion Idi&i ,A Thesis Submitted To Maharshi Dayanand Ursiite, Rohtak
40.Zhang(2015),"Financial inclusion from the pergjve of basic banking services and consumer tr@diomparative study
of law and regulation in the United Kingdom and i@&tjUniversity of Glasgow

41.V.Ramkumar,,(2007),"Financial Inclusion& Finaaldiiteracy:SBlInitiatives" ,Cab Calling JULY- Segphber

42.Sybille Gianadda , (2007) Micropension.Pdf
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AsliDemirguc-Kunt and Leora Klapper (2008) In their paper™ Measuring Financial
Inclusion” studied how adults of 148 countries ubes formal and non-formal
accounts and concludedthat maximumpeople consaleng account is in any
formal financial institution is start of financialclusion. A formal account helps in
saving and credit facility. Absence of bank accdaats income inequality and
slower the growth of economic development withhibé of account people do

saving:*®

Alliance for financial Inclusion (AFI) (2010) is a worldwide arrangement of central
banks and other financial inclusion policy makirgglies in emergent

countries. This paper aims to inform policy makewtinancial data can be collected
for monitoring and promoting financial inclusion.

It is providing definition of financial inclusiomata needs and how data can be

gathering in less ost and efficientty.

Nisha (2012)In her Research paper elaborates the role &GHAJK) in Indian
market of microcredit. HSBC (UK) works in collabtom with Mann DeshiMahila
Bank in India to target women empowerment througitrecredit. The study
analyzed the role of microcredit in empowering waonia order to see whether
developed institutions (mostly in developed co@stsuch as UK, USA etc.) have the
potential to aim for microcredit market in develogicountries. The results of the
study are generated by analyzing the primary datideated from the women
microcredit clients of Mann DeshiMahila Bank (Indidt can be concluded that
HSBC bank (UK) is successfully targeting the woreempowerment in India through
its collaboration with Mann DeshiMahila Bank (Indidhe microcredit given through
“The Mann Deshi Mahila Bank” to the Indian womerdsein empowering women in
many areas. It helps in empowering women on petssoaial, political and financial
levels. The results of the research indicate atipesielationship of microcredit and

women empowermerit.

43. AsliDemirguc-Kunt and Leora Klapper*,(2008y/¢asuring Financial Inclusich

44 Alliance for financial Inclusion(AFI) (2010, Rey paper Financial inclusion measurement for regulath8urvey design
and implementation

45.Nisha(2012) Women Empowerment through Microcredit: The Rold®BC Bank (UK) in Foreign Market Developing
Country Studies www.iiste.org ISSN 2224-607X (Rap®SN 2225-0565 (Online) Vol 2, No.5, 2012
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Christabell. P. J.and Vimal Raj (2012)Stated Often the main barrier to financial
inclusion in rural areas is, that rural residerdsento travel long distance for visiting
any bank branch. Geographical expansion of bankchraetworks restricted due to

Poor infrastructure and telecommunications, andybsanch regulatioff

Atul Raman (2012)stated in his paper financial inclusion has becamagor step for
removing poverty in the path of economic growthv&oament of India and RBI have
taken so many steps for financial inclusion, butigel result is awaited. Some day

will come that all the Indians will have their owank account¥’

Anjali Kulkarni, DhananjayBapat, Saritabhatnagar, Smita Roy and R Dasgupta
(2013) stated in their research paper "Women's bankdheaird" analyzed the three
basic women model in India. In this paper theyussed different aspects motive,
objective and profile of Mann Deshi Mahila SahakBank, Bhagini Nevedita
cooperative bank and Sewa bank. Concluded that waspecial bank are running
successfully. These models indicate that women teustworthy, practical and

customary in loan repaymetst.

Archana H.N (2013)In her article " Financial inclusion- Role of litations", studies
the importance of Financial Inclusion for inclusigeowth; Her paper also aims at
analyzing the role of various institutions like MFISHGs and RRBs in achieving

Financial Inclusion?®

Anupama Sharma & Ms. SumitaKukre (2013)stated in their paper formal financial
institutions neglected the financial excluded pedpl the race of profit making. For
theinclusive growth of country it is essential telude every household in formally
finance. financial inclusion steps are taking bg titovernment and reserve bank of

India but expected result has not come®jet.

46. Christabell. P. J. 2Vimal Raj. A,(2012), "Ricéal Inclusion in Rural India: The role of Micrafince as a Tool ",JOSR
Journal of Humanities and Social Science (JHSS)IS2M9-0837, ISBN: 2279-0845. Volume 2, Issue 52PR5 ,
www.iosrjournals.org

47. Atul Raman ,(2012),"Financial Inclusion and @lo of Indian Banking System",IOSR Journal of Bess and
Management (IOSRJBM) ISSN: 2278-487X Volume 1, és3uPP 25-29 www.iosrjournals.org

48.. Anjali Kulkarni, DhananjayBapat,.Saritabhataa Smita Roy and R Dasgupta (2013), "Women's b#mk way forward"
,National institution of banking Management, Pune

49.Archana H.N(2013) ,"Financial Inclusion-Rolelmstitution”,Innovative Journal of Business and Mgement

50. Anupama Sharma & Sumita Kukreja ,(March 2023) Analytical Study:Relevance of Financial InclusiBor Developing
Nations 1, Research Inventy”,International JouEngineering And Science Issn: 2278-4721, Vdk&ue 6, Pp 15-20
Www.Researchinventy.Com 15,Www.Researchinventy.Com
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Bilal Mehmood, Faiza Ajaz Syed Husnain Haider Rizvi(2013),their paper is a
comparative study of the efficiency of four banks. First Women Bank Limited of
Pakistan, Grameen Bank of Bangladesh, Friends om&ws World Banking and
Mann DeshiMahilaSahakari BankLimited.This paperatoded that bank speciality
for women performance are below level. lack of textbgical up gradation and lack

of managerial efficiency are the reason behindpevformanceé?

Anju Batra (2013) In her article, international journal of ResearahFinance and
Marketing, "Considering the importance of finanéralusion for the economy

of the country. The Government of India (Ministriyfimance), Reserve Bank of India
and NABARD are adopting different measures for fimancial Inclusion & the
target is to achieve the 100 per cent financialusion in the country by the end of
2012. How far this effort been successful in empiovwgewomen & what perception
do women have towards micro finance has been studi¢his empirical paper on

financial inclusion 7 women empowermepg."

Rajanikanta Khuntia (2014) In his article "Pradhan Mantri Jan- Dhan Yojana
(PMJDY)" A new drive towards Financial Inclusionlimdia”, ZENITH International
journal of Business Economics & Management re$eastudied that an attempt to
study the recent trends in financial inclusion mdia with special reference to
PMJDY 53

Brij Mohan (2014) " Pradhan Mantri Jan-Dhan Yojana (PMJDY); featuideeds,
and Challenges", International Journal of Marketfigancial Services &
Management Research,ISSN 2277-3622, Vol.3(12) pAl¥16- This paper
discussed the achievement, advantages, problenfsitamel prospects of PMJD¥.

51. Bilal Mehmood, Faiza Ajaz Syed Husnain HaidevR (2013),"Efficiency of women financing bankan inter-country
comparative study of south asian using data epuedmt analysis”, Asian Journal of Business and Booos

52.Anju Batra(2013),"Financial inclusion and wongnpowerment A myth or realty”, International jouroBResearch in
Finance and Marketing,Faculty Delhi Institute dfance studies,Rohini,Delhi -85.

53.Rajanikanta Khuntia(2014),"Pradhan Mantri Jaamfojana(PMJDY)- A new drive towards Financial brsibn in India",
ZENITH International journal of Business Economfc#lanagement research Vol, 4(11)pp 10-20

54.Brij Mohan (2014)," Pradhan Mantri Jan-DhanYeg@@MJDY) features, Needs, and Challenges", IntenmatJournal of
Marketing, Financial Services & Management Res¢@8N 2277-3622, Vol.3(12) pp111-117
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CharanSingh (2014)In working paper 474."Financial Inclusion in Indiselected
issues” he analysis performance of Banking cpomedents and role of India Post
Office, Fair Price Shops, Banking Technology andbMo Banking in financial
inclusion . he concluded lack of awareness andnéi@ literacy among rural

population are primarily responsible for low peaétn of financiaf®

Divyesh Kumar (2014)In his article," Financial Inclusion Using PradHdantri Jan-
DhanYojana, - A conceptual Study" stated that aesvvof financial inclusion using
PMJDY scheme in India. It is revealed that Finahtmelusion through PMJDY
scheme is greatest step ever taken to eradicagrtgan a country. It is suggested
that, the success of this scheme, constant revieregular check is very much

essentiaPd

K.B. PAVITHRAN, RAIHANATH (2014) in their paper Role of commercial
banks in financial Inclusion  programme" studiederof commercial banks in
financial inclusion programme .they stated conuiarbanks plays very important
role in financial inclusion. commercial banks agi&ihg so many steps but for 100%
financial inclusion banks should provide bankinges at affordable cost for lower

income group’

Divya Joseph 2014 in herResearch papetA Study on Financial Inclusion And
Financial Literacy’ Government step for financial inclusion is show $wuch
effective but only access of account is not su#fiti people should use account

actively. current initiative should be long lastit¥§

Sonu Garg, ParulAgarwal (2014) in their research pper" Financial Inclusion in

India — a Review of Initiatives and achievementghhghted various approaches of
Indian banks for getting ultimate goal of finandialusion for inclusive growth. This
paper analyzed past years progress and achieveifent.concluded that whatever

efforts taken by banks are not giving expectedltesu

55.Charan Singh(November 2014)," Financial Inclosiolndia: selected Issue" working paper 474

56.Divyesh Kumar, (2014),"Financial Inclusion UsiAtadhan Mantri Jan- DhanYojana,-A conceptual Stédya pacific
Journal of research ISSN 232055014, E-ISSN-234/Vt9.1(20) pp 37-42

57.K.B. PAVITHRAN, RAIHANATH, (May 2014), "Role of commercial banks in financial Inclusion Prograei Journal of
Business Management & Social Sciences Research&HBR) ISSN No: 2319-5614 Volume 3, No.5

58.Divya Joseph, (2014), "A Study On Financial isébn And Financial Literacy", International Jouro&Business and
Administration Research Review, Vol.2, Issue.4 ABR ,ISSN No. 2347 — 856X
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Regulator authority should take proper step asfiie inclusion is a kind of social
work. Banks cannot take profitability concern rafjag case of financial inclusion.
Concern should be there for reaching financialisessto the last vulnerable person

of the country??

KitturParveen (2014) in her research paper "Development of Rural Women
Entrepreneurs through Workshop Training studiede faballenges by the rural
entrepreneur in case of lack of marketing and trefrmation.She concluded that
government should run programme to identify potdniti rural women entrepreneurs.
Although women are aware of information, but praged are complicated. That
should be simplified and available in besides Emgkhould be available in local

language alsé?

Cull, Robert, Tilman Ehrbeck, and Nina Holle (2014)cited financial inclusion
effects on three different economic levels. Mi@oonomic level how financial
access improve economic condition of an individdacro level high correlation
between economic development and employment. fiabmclusion leads efficiency

in government to person payment network that |gadiic welfares!

Vipin Kumar Aggarwal (2014) StatedThere are close relationship between Finlancia
inclusion and Economic Development. There is realtenlevel of financial inclusion

in India, but due to some obstacles like finanktatacy, lack of technology, poverty
inclusive growth is far away. For getting inclusigeowth, kyc norm should be
simplified, no frills accounts, use of regional dalmge more new branches in rural
area are essential. All the banks, policy maker]d9INGOs and regulators will have

to work together for total financial inclusiéh.

59. Sonu Garg, Parul Agarwal ,(Jun. 2014), "Finalrciclusion in India — a Review of Initiatives arathievements" ,IOSR
Journal of Business and Management (IOSR-JBM) &3578-487X, p-ISSN: 2319-7668. Volume 16, Issuée8. | PP 52-61
60.Kittur Parveen (2014),"Development of Rural Wonkstrepreneurs through Workshop Training",Reseaocinal of
Management Sciences Vol. 3(2), 15-18, Res. J. lamant Sci ISSN 2319-1171 www.isca.in  www.is&.m

61.Cull, Robert, Tilman Ehrbeck, and Nina Holle 12Q“Financial Inclusion and Development: Recenpétt Evidence” Focus
Note 92. Washington, D.C.: CGAP.Print: ISBN 9782686-036-7 epub: ISBN 978-1-62696-038-1,pdf: ISBM8-9-62696-
037-4 Mobi: ISBN 978-1-62696-039-8

62.Vipin Kumar Aggarwal,(December 2014),"Finahdmelusion In India :An Analytical Study"IRACST katernational
Journal of Commerce, Business and Management (I)CE8N: 2319-2828 Vol. 3, Na.6
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Harpreet Kaur &Kawal Nain Singh (2015), In his article " Pradhan Mantri Jan
DhanYojana (PMJDY); A Leap towards Financial inaumsin India", stated that

latest trends in financial inclusion in India thgbuthe newly launched scheme
Pradhan Mantri Jan Dhan Yojana(PMJDY), This papso aeeks to suggest some

strategies for maximizing Financial inclusion irbanked area®.

Pratiksha Padmari (2015)In her article " Financial Literacy and Financial

Inclusion for Women Empowerment:” Studied impor&anaf women's Financial
Inclusion, Women's specific financial needs in egggo men. Functions of finance
and role of women, Growth, development and findno@usion, Financial Literacy
as a tool for women empowerment. Institutional feawark in India for financial
education, Economic and social development of womed Financial Inclusion,
Gender Inequality and lack of accessto financialises, certain issues and aspects
related with Financial Inclusion and women EmpowentiThe paper calls for
women Empowerment by means of effective financielusion and financial literacy
by studying the relationship between Women Empowetmand Financial

Inclusion®4

Sarita Thakur (2015) In her article,” Financial Inclusion - Innovation indian
Banking Sector" the author opines that to emphabielifferent approaches taken by
Government of India and RBI in the area of Ririal Inclusion. It also discusses
the present state of Financial Inclusion in Indiad & successful performance of
Pradhan Mantri Jan-Dhan Yojaffa.

Sonam Kumari Gupta (2015)In her article,"performance Appraisal of the Praalh
Mantri Jan-Dhan Yojana." argues that , under tmelJaan Yojana scheme accounts
opened at public sectorbanks(RBBinclude 71% of eco-balance, as compared to
64% for private banks. The data released by minsiiows that under the scheme
only 28% of the opened are active, with about R8®crores deposited in theése.

63. Harpreet Kaur &Kawal Nain Singh (2015),"PradMemntri Jan Dhan Yojana (PMJDY); A Leap towardsdficial inclusion
in India", International Journal of Emerging Ras# in management & Technology VOL 4 (1) pp 25-29

64. Pratibha Padmari Deka,(2015),"Financial litgrand Financial Inclusion for women: A Study", Imtational Journal of
Applied Research

65. Sarita Thakur (2015),"Financial Inclusion -dmation in Indian Banking Sector",Paripex- Indiauthal of Research; Vol 4;
ISSN-2250-1991, Department of Management, Punjaldusity Regional Centre Mohali,India,

66.Sonam Kumari Gupta,(2015),"Performance Appraifathe Pradhan Mantri Jan-Dhan Yojana.",|I0®Rrdal of Business
and management(ISOR-JBM) Vol 17,(9) Ver,| pp 35-39

66



Santana Guha (2015) The role of Pradhan Mantri Jan-Dhan YojanaRimancial
Inclusion : A Evaluative study” , Assistant ProfarssSiliguri Institute of Technology,
Salbari, Siliguri: Global journal for Research Ayst;Vol 4; Issue 7 ISSN No 2277-
8160;( July 2015)- In this Research paper the authas highlighted the
achievements of the Pradhan Mantri Jan-Dhan Yojézhemeand also made an
attempt to examine the role played by the goverimBanksand the Business

Correspondent in the process of the scheme fdashene yeat’

Felix Huefner&ArpithaBykere (2015) In their Paper, " Financial Inclusion: A
Financial Industry Perspective " IIF stated thdinancial inclusion is traditionally
seen as a developing country issue, but there m&dér lessons to learn for the
financial industry as it seeks to tap new busirggzortunities and lower transaction
costs.Financial inclusion effects positively on WaamEmpowerment and reducing
poverty. So many developing countries are goingadlieom developed country with
help of non-financial inclusion initiatives. So,ee case study reflects use of new
technology and innovative method for lowering taai®n cost and reducing number
of banks branchés.

Vijay M. Kumbhar (2015) Found that, The government of India and RBI aragy
to cover more and more population under financielusion, But there is enough
scope for more efforts. These policies are nq@esexpectations of unbanked

population®®

Sagar Pati (2015)in his projectDevelopment of Rural Women Entrepreneurs
through Workshop Training concluded so many initiatives have been taken for
financial inclusion, but results are not as per expectations. Only supply side factors
are not responsible, but demand side factors should be taken inconsideration. bank
should perform not as only business but as social responsibility. There is need to

consider both types of solution demand side and supply side.”®

67. Santana Guha,(July 2015),"The role of Pradhantri Jan-Dhan Yojana in Financial Inclusioh Evaluative study",
Assistant Professor, Siliguri Institute of TechrilpSalbari, Siliguri: Global journal for Reseamhalysis;Vol 4; Issue 7 ISSN
No 2277-8160;

68. Felix Huefner&Arpitha Byker,(March2015),"Finaaklnclusion: A Financial Industry Perspectivaistitute of international
finance http://www.thehindubusinessline.com/industnd-economy/collaterals-for-rural-women-seekimngger-loans-is-a-
huge-challenge/artic

69. Vijay M. Kumbhar,(2015),"Financial InclusionIRy: A Case Study of Hilly Area", Internationalulmal of Research in
Economics and Social Sciences (IMPACT FACTOR —5)§#SN 2249-7382)Vol 5, Issue 9

70. Sagar Pati (20154"study on financial inclusion:Perspective from wgational Segments in Rourké&k Dissertation
Project For The Degree Of Master Of Business Adstriation,School of managementNational instituteeohnology, Rourkela
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Sharmistha Das Barwa (2015)These study explain about RBI adopted policy
instructions in disaggregating report of women safea by the banks. This is
highlighting steps RBI for empowering women econmafly. RBI instructed all the
bank to make gender based financial inclusion tegs women are considered
economically weak. This concept assigns new deimibf gender-based reporting

system and new type of financial prodtict.

Suresh A. S (2016)inhis article, " A study on Financial Inclusionitlatives and
challenges in India with reference to PMJDY" argtlest various issues, challenges,
and current national status of the financial s@wiclhe authors made aconclusion of

this research paper on the basis of secondarysdataes?

Barua. A, R. Kathuria, and N. Malik. (2016) concluded that first time financial
inclusion is the main policy agenda, on that indosof saving, credit, insurance
pension. Now In India advance technology can imerdelivery of financial services.
Today with Technical advancement like 115000barknbines are connected with
ekuber RBI core banking solution is spreading tiralrarea without branches.155000
post outlet have payment banking license, ATMsnPof Sale network, near one
billion connection across the country that represé&® % of population can become
booster for financial inclusion. MFIs are becominmgportant contributor in financial

inclusion?’3

71.Sharmistha Das Barwa,(2015),"Using Sex-DisaggegpData to Promote Women'’s Financial Inclusiomdia”

72. Suresh A., Srinivasanarayana, P.Vijay Kurf21,6),"A study on Financial Inclusion Initiativaad challenges in India
with reference to PMJDY",IRA-International JouritdiManagement and Social Sciences(ISSN 2455-226V,)03

73.Barua, A., R. Kathuria, and N. Malik.,(2016) W& Status of Financial Inclusion, Regulation, adddation in India”. ADBI
Working Paper 568. Tokyo: Asian Development Bardtitate. Available: http://www.adb.org/publicatidstatus-financial-
inclusion-regulation-and-education-india
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Speech

Usha Throat told in speech (2006) In the case of financialusion system financial

literacy and counseling required. Indian Banks @ndncial market should promote
counselling program as part of social responsybilank should conduct program as
per the situation of the customer. customer shgetdcomplete information about

types of loans and services, how the rate of istaralculated™

74.Smt Usha Thorat Deputy governor Reserve Barikddé at the Financial planning congress 2006 astdBlishing Consumer
centric financial services delivery Infrastruettorganized by Financial planning standard Bodiddia at New Delhi.
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CHAPTER IV
ROLE OF BANKS IN FINANCIAL INCLUSION WITH SPECIAL
REFERENCE TO MANN DESHI BANK

4.1 Introduction

4.2 Bank Schemes for Self-Employment of Women

4.3 Schemes Initiated by Banks, GOl and RBI

4.4 Schemes of MDMSB (Mann Deshi Mahila SahakarikBatd)
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Role of Banks In Financial Inclusion With Special Rference To
Mann Deshi Bank

4.1 Introduction-

The country’s concern in safeguarding the rightd privileges of women found its
best expressions in the Constitution of India. WHAIrticle 14 confers equal rights
and opportunities on men and women in the politieabnomic and social spheres,
Article 15 prohibits discrimination against anyizé#n on the grounds of sex, religion,
race, caste, etc. and Article 15(3) empowers thetesto male affirmative
discrimination in favour of women. Similarly , Acte 16 provides for equality of
opportunities for all citizens; Article 39 stiptds that the State shall direct its policy
towards providing men and women equally the rigbtsneans for livelihood and
equal pay for equal work; Article 42 directs tot8téo make provisions for ensuring
just and humane conditions of work and maternitijefreand Article 51(A)(e)
imposes a fundamental duty on every citizen to wene practices derogatory to the
dignity of women. To make this de-jure equalityoite-facto one, many policies and
program were put into action during various plabssides enacting / enforcing

special legislations, in favour of women.

4.2 Bank Schemes for Self-Employment of Women

Women have forayed into different sectors, progdjob opportunities to millions,
helping the country progress towards developmeatlay, banks have realized the
vast potential women hold, offering customized picid to help them enhance their
business, ensuring that funds do not become andimegat in realizing certain
dreams.

Several banks offer exclusive schemes for femateepreneurs, with some of the

popular ones mentioned beld.

75.https://smallb.sidbi.in/bank-schemes/schemesievo
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1. State Bank of Mysore

State Bank of Mysore announced two schemes for emomantrepreneurs, the
Annapurna Scheme and the Stree Shakti Package.

Annapurna Scheme:This scheme is designed for the women who wiskstablish
food catering units and offers loan up to Rs 50,fadGhis purpose. The loan can be
used to purchase kitchen essentials, gas conngsgctiaw materials, etc. Women will
get one month free for repayment and repaymenbgesf 3 years. There will be
requirement of collateral as form of some asset @l guarantor required. Interest
rate may vary as per market rates.

Stree Skakti: Loans under scheme can be availed by women eetreqrs who have
undergone EDP training. Women should have 50% astiyeiin the business. Loans
up to Rs 50 lakh can be availed under this plath Wawer interest rates applicable
for higher amounts. If the loan amount will excdgd2 lakh rupees, then 0.50%

concession on the rate of interest will be applieab

2. Oriental Bank of Commerce:

Oriental Bank of Commerce has two schemes desifpresklf-employed women and
those who are keen on setting up a beauty parooisa

Scheme for Beauty Parlor/Saloon:This scheme aims to promote entrepreneurial
spirit among women and offers loans up to Rs 10 kakset up a saloon, boutique,
tailoring centre or beauty parlor. The loan amawart be used to meet any experience
associated with setting up such a center and fity dapenses. A concession of 2%
rate on interest will be offered. If loan is ugt0 lakh collateral is not required. In
the case of small enterprises upto 25 lakh rupeketeral is not required.

Scheme for Self-Employed Women: This loan can hkziagy to purchase fixed
assets to enhance or start a business. The maxloamamount is limited to Rs 5

lakh, with a repayment period ranging between 5agpdars.

3. Bank of Baroda

The new age woman seeks opportunities and chabetagee able to support herself
and her family. To encourage such women and feil ttiesire to achieve something
in life, Bank of Baroda offers one loan schemewomen entrepreneurs, the Akshaya
Mahila Sahay Yojana (AMASY), design to help womeaah their business dreams

without having to worry about finances. This loande availed by women who are
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engaged in or wish to establish a business inlretade , cottage industries and or

allied agricultural activities.

Key Benefits:
» Focus on women business entrepreneurs and thdit cequirements.
* The interest rate is fixed on the credit ratingeysat reasonable terms.
» Simple application procedures
* Avail of loan on all branches of Bank Of Baroda.
« All complains, and grievances can be reported ¢oréigional zone offices or
directly to the Central office.

4. Dena Bank
The bank has modified iBena Shakti Scheme- a scheme for financing to Women
Entrepreneurs by including following activities dsars under the purview of the
scheme so as to increase its outreach to women.
Activities covered under the scheme (as per thenitieh of (Priority Sector
conveyed by RBI):

a) Agriculture and Allied activities.

b) Small Enterprises (Direct or Indirect Finances)

c) Micro and small (manufacturing) enterprises

d) Micro and small (services) enterprises which inekidmall road and water

transport operators, small business professionads self-employed and all
other service enterprises.

e) Retail Trade

f) Micro Credit

g) Education

h) Housing
Ceiling of Loan: The maximum ceiling limits that can be considei@dfinancing to
women beneficiaries under this scheme will be asdilectives of RBI stipulated for
various sectors under priority sector such loantoups 20.00 lakhs under retail trade,
Rs 20 lakh under education and housing and Rs 300A6er micro credit as Bank’s

specific schemes circulated to branches/offices ftime to time.
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Rate of Interest Interest is to be charged as per extant of ourkBand R.B.I.
directives, as applicable to various sectors ofi@dture, Se, and OPS. A concession
/ rebate @ 25 basis points in the rate of inteasstpplicable to existing activities is to
provide to the women beneficiary’s subject to darteondition specified by the

Bank?80

5. Punjab National Bank

PNB offers 5 different schemes for women entrepues)eeach one targeting a
specific population.

PNB Mahila Samridhi Yojana — Under this scheme, four schemes have been
launched under the umbrella of one scheme. Thesefoarpurchase of required
infrastructure for setting up of tailoring shop/bique, Beauti-parlour, ISD/STD
booths, i.e. for purchase of sewing machine, Faxhina, Xerox/Photocopier
machine, furniture, Chairs, Bench etc. Cyber Cafamf@uters and furniture like
computer tables, chair etc, for security depositth WITNL/other agencies like

Reliance/ Tata Indiacom., and for recurring expemdias per the need of the activity.

PNB Mabhila Udyam Nidhi Scheme— PNB Mabhila Udyam Nidhi Schememade to
meet the gap of equity. The women entrepreneursheilassisted for setting up for
new projects in tiny / small scale sector and réitation of viable sick SSI units.

Existing tiny and small-scale industrial units asdrvice industries undertaking
expansion, modernization technology up gradatiod diversification and also be

considered.

PNB Scheme for Financing Creches o provide support services to women
empowerment to working women in terms of crecheth wiecessary services by
making cheaper and easier credit available fomfiiveg creches. The women will be
assisted for purchase of required infrastructune detting up créches like basic
equipment, utensils, stationers, growth monitoraguipment’s, fridge, cooker/fan,

water filter, etc. and for recurring expenditure éme month.

PNB Mahila Sashaktikaran Abhiyan — Under this scheme, following concession
will be admissible — Interest rate to be relaxed®85% in Non-Priority Sectors

Advances and .50% in Priority Sectors advancesgMao be reduced to 10%

80.https://www.denabank.com/viewsection.jsp?langdéf, 135,199

74



wherever margin requirement is more than 10%; wai¥é&0% upfront fee(wherever

applicable)

PNB Kalyani Card Scheme —For meeting working capital credit requirement of
allied agriculture activities /misc. farm/non-farmactivities either single or in
combination with other activities. The literatefdrate women dwelling in rural/semi-
urban areas who have attained the age of majdréif be eligible under the scheme.
Such women shall include individuals, farmers, lassl laborers, agricultural
laborers, tenant farmers, share croppers, lesseifs, etc. The women desirous of
undertaking non-farm sector activities should hapttude/experience and capability

for undertaking the activity chosen for self-empient.

6. Mahila Bank :

The Bank encourages women entrepreneurs throughdial support to women who
intend to start new venture. The Bank offers aatethl free loan of up to Rupees One
crore, covered under Credit Guarantee Trust forréiand small enterprise
(CGTMSE).

The Bank also offers several women centric loardpets, to help women unleash
their potential by sharing small and medium enisgpmn any field where they could
bring out their hidden talents. BMB Parvarish —I@Hbay Care Centre Loan, BMB
Anapurna- Catering Services Loan are some of themofocused, innovative, loan
products. The Bank also reaches out to the last thilough tie-ups with NGOs,
Micro Finance Institutions and other organizatiofisepute for micro credit loans to
women.

Komal Kali, a unique recurring deposit product esdlely for the girl child , has
been created with the view to create a corpusifgren studies, starting own business

etc, as she turns 18.

7. Central Bank of India

Cent Kalyani is a scheme launched to benefit woraettepreneurs and women
professionals. The scheme offers financial asgistafor economic pursuits in

industry, Agricultural and Allied Activities, Busass or Profession. The Bank with a
network of branches spread throughout the coungélgames women entrepreneurs to
avail financial assistance for pursuing the vocawtitor their choice. The objective of

this scheme is to generate continuous and sustaieatployment opportunities for
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women entrepreneurs. The applicant should be wanéepreneurs, above 18 years
of age. The rate of interest is 10.5%. No colldtisreequired under this scheme.
Credit facilities are available for women entreprereurs for the following:

Small Business:For entrepreneurs who intend to provide serviag énprofessional
service) such as setting up small lunch/canteemjlmoestaurant, circulating library
etc.

Professionals and Self EmployedEntrepreneurs who are specially qualified / sttille
and experienced like Doctors, Chartered Accountdrigineers or trained in Art and
Craft etc.

Retail Trader: For Entrepreneurs who intend to be engaged iail ratading of
various commodities.

Village and Cottage/Tiny Industries: For Entrepreneurs who are engaged in
manufacturing, processing, preservation and sesvieh as handloom, weaving,
handicraft, food processing, garment making etoyillage and small towns with a
population not exceeding 50,000 utilizing locallyadable resources / skills.

Small Scale Industries: To start a unit engaged in manufacturing, proogssir
preservation of goods.

Agriculture And Allied Activities : For Women  entrepreneurs who are engaged
/intend to engaged in agricultural and allied atiés, such as raising of crops,
floriculture, fishers, bee-keeping , nursery , adture etc. and trading in agricultural
inputs.

Government Sponsored Programmers: Apart from above schemes, women
entrepreneurs are also financed under the variouwwei@ment sponsored

programmers where Capital subsidies are available.

8. Mudra Bank

It has been the strongest endeavor of the PrimésMmNarendra Modi to bank and
unbanked population. He, in all his addresses esipds the importance of bringing
the unbanked people under the main stream bankirmgder to make the neglected
section of the population self-reliant and self-elegent. Mudra Bank Loan yojana
comes as a vision from the Prime Minister by thigawo “Fund the Unfunded”,
MUDRA means Micro Units Development and Refinan@eAcy. This initiative has

been started after the success of Prime MinisteDda Yojana.
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Population engaged in small business always regjaniero finance to facilitate their
business and day to day business needs. Primet&fifitidra Bank Yojana would
help in facilitating micro credit up to Rs 10 lakd such business owners. Prime
Ministers Mudra Bank already has a corpus of mbet Rs 70,000 Crore and this
amount would help in increasing the overall outnd creating newer jolds.

Table 4.1

Details of Mudra Yojana

Sr. No | Parameters Details

1 Scheme Name Pradhan Mantri Mudra Yojana| or
Modi Loan Scheme

2 Launch Date '8 Apr. 2015

3 Last date No Last date

4 Target Audience Small Business Owners

5 Loan Amount From Rs 50,000/- to Rs 10,000,00/

6 Scheme Stages Shishu (50K) , Kishor ( 5 Lakhs),
Tarun ( Rs 10 Lakh)

7 Scope of Scheme Across India

8 Launched By Prime Minister Narendra Modi

The stages and reach of loan under Pradhan Mantri Mdra Yojana
There are three main stages of Prime Minister Mi@nak Yojana
Table 4.2
The Stages of Mudra Yojana

Sr.No| Stages Maximum Details
Amount
1 Shishu Rs 50 Thousand This stage would cater | to

entrepreneurs who are either in their
primitive stage or require lesser funds
in order to get their businesses started.
Under this stage the applicant would
be eligible to get up to Rs 50,000/-

credit.
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2 Kishore Rs 5 Lakh This stage would cater |to
entrepreneurs who have requirements
of funds in the range of Rs 50,000 gnd
Rs 5,00,000/-.This  section of
entrepreneurs would belong to either
those who have already started their
business and want additional funds| to
mobile the business or those who
simply require this much of money fo

start up their businesses.

3 Tarun Rs 10 Lakh If an entrepreneurs meets theinex
eligibility conditions, he/she could
apply for a loan up to Rs.10,00,000/-.
This would be the highest level pf
amount that an entrepreneurs could

apply for a startup loan.

The following are the important things that aborirf® Minister Mudra Bank:

The Pradhan Mantri Mudra Bank Yojana is said toeffiemore than 58 million small
business owners in the country. This is one seatder which more than 120 million
are employed and this working population mostly esrfrom less privileged section
of society.

1. The majority of small businesses owners indrithve always remain outside the
ambit of main stream bank credit. This is just lseabank and financial institutions
often focus their products and services for thesst business lot, who would repay
at higher interest and have their monies secunétheRMinisters Mudra Bank Yojana
would help in getting this trend changed.

2. Institutional finance has always been relevantsinall businesses. However,
inadequate corpus and unorganized management dfit cfacility to small
entrepreneurs never really made it reach the nagdpgeneurs. A Prime Ministers
Mudra Bank Yojana comes with a dream of many yoand budding entrepreneurs
fulfilled.
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3. Repayment has always been a concern why finansi#utions could not provide
required finance to small business owners. Witts timitiative from the Prime
Minister’s office, the scheme is said to take azrthis part as well and thus help both
financial institutions and needy small business ensrtome on one single platform.
Mudra Loan Yojana Interest Rate

Many people have started inquiring about the Mugran Interest. We have got some
clarification on this, interest rate won’t be fixadd would depend on the type of your
business and the bank . Each bank will have thveir ariteria. Government may give
some subsidy on the interest but the percentagjédlinot declared.

Mudra Bank Loan for Women SC ST and OBC

Government have clarified that women SC, ST and @B&gory would be preferred
while giving loan under scheme. However, no red@raas such even the criteria of
preference have also been not disclosed. We atenw#b consolidate the data which
may prove this. You will have to fill this informan while filling Mudra Loan Form.
Mudra Loan Eligibility Criteria

This loan is only for small businessmen. Thererarexact criteria as such. But one
thing is sure you won't get if you have high tureovOne more this loan is not for

education purpose; you cannot get this loan foirtguiouse.

You can get a vehicle loan for buying commercidiigke but not personal. As such
all persons above 18 year's age can apply for Mudean’®

4.3 Schemes Initiated by Banks, GOI and RBI

The following are the various schemes which argated by the Banks, GOI and
RBI "

1. A Minimum Balance Account i.,e A No Frills Account (NFAS):-This
concept was introduced by RBI in November 2005rtaviple access to basic
banking services by financially excluded peopleder this approach banks
open accounts with zero balance or very minimurar requirement for the
under-privileged. In 2012, the banks under RBI gliles came-up with a
better version of the no-frill accounts, where theyuld open Basic Savings
Bank Deposit Accounts (BSBDAs) for all individuadsgth the facility of debit

card cheque book, internet banking, overdraft Braite minimal charges.

76.https://www.mudra.org.in accessed on 14-3-2018
77 https://Iwww.microfinancegateway.org/sites/deféilds/publication_files/larquemin_a._an_overviesf_the_financial_inclus
ion_policies_in_india_ifmr_lead_august_2015.pdfemsed on 14-3-2018
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However, the numbers of transactions could beictstr to prevent misuse of
such accounts.

. Saving account with Overdraft facility: - Banks have been advised to
provide overdraft (OD) facility in savings accouwntd also Small Overdrafts
in No-frills accounts. The setting up of the linfor the same would be done
by banks considering the transactions in the adsourhis would help the
customer to get easy access to the credit at Imates.

. Self Help Group- Bank Led Initiative (SLBP) — The SLBP or Self-Help
Group — Bank Linkage Program has been the majotitutien-based
innovation in India for enabling access and cowgrihe gap of reaching
financially excluded population of the country iretlast two decades. In this
model, the banks involve themselves with the grolifpcal people with the
idea of enabling them to pool up their savings. $ame is deposited with the
bank against which the bank also provides a cedainunt of credit facility.
The group takes a decision to whether to lend yona@mber of the group .
The bank provides the framework, accounting sesviaad support to the
groups to manage their deposit and lending. Thesptodel has an approach
of savings first, lending later. The banks do nm¢éha risk in such lending as
the borrower’s reputation and peer pressure irgthap would reduce the risk
of bad loans considerably, However, the model basesissues that affect the

program.

a) Inadequate outreach in many regions

b) Delays in opening of SHG accounts and disbursewfdoans.

¢) Impounding of savings by banks as collateral

d) Non-approval of repeat loans by banks even wherfitbieloan was
repaid.

e) Multiple Membership

f) Borrowing by SHG members within and outside SHG'’s

g) Adverse consequences of unhealthy competition ltwé&lGO
promoted SHG'’s.

h) Government promoted /subsidy oriented SHG’s andtdunbanker
interface.

i) Monitoring of the SHG's.
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While the basics of the SHGs being savings led igr@doduct remain true even
today, recent developments have given rise to ¢leel for relook in the approach and
design of this fairly successful model leading G- 2.
The basic features of SHG-2 are:
a) Voluntary savings apart from compulsory savings.
b) Allowing the sanctions of a cash credit / overdsfstem of lending
for SHG for a longer operational tenure, and
c) Graduating selected members of the group that batrepreneurship
potential into a joint liability groups for borromg larger amounts.

4. Business Facilitators (BFs)/Business Corresponden{8Cs) — The BC/BF
model is a model which based on information androamication technology
(ICT) .In this model the intermediates or BC/BFse aechnologically
empowered by the banks to provide the last milaveiei of financial products
and services. Initially created by the banks thdwese and laterwith
improvisations and RBI policy support, the modeltba back of innovative
technologies is bridging the connectivity gap betwéhe service seekers, i.e.,
under-served public, and service providers, i.ee banks. However. A
number of issues both for the partner banks amul falsthe regulators have
surfaced since the start of this model. Some ahtheing

a) Profitability of the BFs/BCs
b) Banks and their BFs/BCs are exposed to huge rislagth management
c) The training and hand- holding of the BFs/BCs thaste the trust
level of the end customers
d) Adoption of technology
e) Compatibility and integration of technology used twe banks and
their BFs/BCs.
Based on above facts, the banks have started campirwith the concept of
ultra-small branches to provide support and superwiork of certain number
of BCs/BFs. Also, banks could have in-house modeére BF/BC oultfits
could be a subsidiary with its own structure butlemcloser supervisory
control.

5. Simplified KYC Norms — Under current KYC norms, a customer must

provide number of documents for opening an accasnper RBI guidelines.

However, the people living in rural areas face feobin fulfilling these
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norms. To enable banks to tap in this huge oppiytwi rural banking in
unbanked areas and to meet the objective of fiahnotlusion, RBI has
relaxed several norms for accounts opened by peaple plan to keep
balances not exceeding Rs 50,000/- and whosedadit in all the accounts
taken together is not expected to exceed Rs 100,000a year. Small
accounts can now be opened based on an introduttonanother account
holder who has satisfied all KYC norms.

. Mobile Banking -: One of the most remarkable developments in tesins
innovation in order to harness the full power afhteology , the banks have
tied up with mobile operators to provide finanaatvices like bill and utility
payment , fund transfer, ticket booking, shoppity 8ome examples of this
model are m-Pesa by Vodafone and Airtel Money.

. Kiosk/ATM based banking-: In some states, the state government has taken
initiatives for providing kiosk based model for ass to financial services.
Also, banks have used the technology to enable &EMs to virtually act
like a 24x7 branches.

. Aadhar Enabled payment services- In this system , any Indian citizen
having Aadhar number updates his account with @®es All accounts
numbers updated are to be reported to RBI, whidlrim reports it to various
government departments. While making payments topleefor working
under initiatives like MGNREGA or various subsidy schemes, the
departments use this information for directly ctiedi money to the
beneficiary's account. This not only reduces thaydan the benefits being
received by the end user, but also reduces thecebaof corruption in the
distribution of the benefits under schemes. Alsee tunique biometric
identification data stored in the Aadhar databasexpected to empower a
bank customer to use Aadhar as his/her identitacmess various financial
services. A pilot scheme in four districts of jHaakd state is currently being
carried out under whicMGNREGA wages to labourers are credited to their
Aadhar enabled bank accounts.

. Women's SHG Development Fund- The union Budget 2011-2012 proposed
a "Women's SHG's Development Fund with a corguRs0500 crores. The
GOl created this fund to empower women and prentbeir SHGs. The

responsibility of managing the fund if of NABARDt managed the same
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10.

11.

12.

13.

through two of its major microfinance funds, namfihancial Inclusion Fund
(FIF) and the financial Inclusion technology E(FITF).

Swarnjayanti Gram Swarojgar Yojana (SGSY)- It is centrally sponsored
scheme that follows the mechanism of forming SHGds raral poor
households, providing capacity building trainargd linking groups to banks.
SGSY is primarily designed to promote self-emplogtagriented income
generating activities for the Below Poverty LineP(B households in rural
areas. The Scheme was launch on April 1,1999.

National Rural livelihood Mission (NRLM) :- Established in June 2010by
the Ministry of rural development(MoRD),GOl. It Ilmsed on the success of
Indira Kranti Patham (IKP), a poverty alleviatiorogramme implemented in
Andhra Pradesh. The key strategies of NRLM are to

a) Implement the program with greater emphasisderations of SHGs

b) Provide flexibilities to states for designingespic action plan poverty
alleviation,

c) Introduce interest subsidy for encouraging repanyts of loans and provide
multiple doses of credit

d) Improve training and capacity building effortg etting up skill training
institutes in each district.

e) Facilitate market linkages and

f). Improve monitoring and evaluation process.

The Mahatma Gandhi National Rural Employment Guarartee Scheme
(MGNREGA): - This scheme aims to enhance the livelihood of tialr
people by guaranteeing at least one hundred dayggé employment in a
financial year to a rural household whose adult imen®m volunteer to do
unskilled manual work. As the payments are madeutyit the bank/post
office accounts, in 2010-11, nearly 10 crore baog&fpffice accounts have
been opened.

Direct Benefit Transfer (DBT):- As part of the financial inclusion drive, The
Government Of India plans to roll out Direct Benefiransfer(DBT) to reach
out to the bottom of the Socio- Economic Pyraniile objective of DBT
scheme is to ensure that money under various davelnt schemes reaches
beneficiaries directly and without any delay. Thieeane has been launched in

the country from January,2013 and has been rollédnoa planned manner,
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starting with 26 welfare schemes, in 43 distriditee scheme is now being
extended to additional 78 districts and 3 schemes flst July ,2013 and
would be extended to the entire country in a phasadner. The government
has also started the transfer of cash subsidy daredtic LPG cylinders to
Aadhar linked bank accounts of the customers widgcefrom 1st June 2013,
in 20 pilot districts. About 75 Lakh beneficiarie®uld be benefitted in these
districts.
Bank play a key role in implementation of DBT arfustinvolves four
important steps, VI
a). Opening of accounts of all beneficiaries
b). Seeding of Bank accounts with Aadhar numbeid @roading on the
NPCL mapper
c¢). Undertaking funds transfer using the nationatofnated Clearing House-
Aadhar Payment bridge System (NACH-APBS).
d). Strengthening of Banking infrastructure to dadieneficiary to withdraw
money.
Banks are ensuring that all beneficiaries haverd laacount. All public sector
(PSBs) and RRBs have made provision for Aadharisged the CBS. All
PSBs have also joined the Aadhar payment ridge afioNal Payments
Corporation of India (NPCL). banks are also issuidgbit cards to
beneficiaries. Banks have also started action foengthening banking
infrastructure and providing business corresporglentireas, which were so
far unserved.
Bank have also provide an onsite ATM in all thectaes in identified districts
and a debit card to all beneficiaries to enable/temto withdraw the money
as per his case and convenience. will also strengtthe withdrawal
infrastructure.

14.Swavalamban Schemes: A contributory pension scheme launched on
September 26,2010 for workers of unorganizedosetinder this scheme the
worker of unorganized sector who contribute a sdirR® 1000 to Rs 12000
per year in their pension account during finangedr 2010-2011, The central
Government will contribute a sum of Rs 1000 perusnn. Swavalamban
Scheme totaling to 40 lakh subscribers by Marc201
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15.Swabhiman Scheme: -The central government has launched in away to
achieve financial Inclusion programme on Februa®y2Q11 in which five
crores households of 73000 villages would be peidccess to banking
services in unbanked area by opening 50,000,00@<mo frills account till
March 2012.

16. Pradhan mantri Jan-Dhan- Yojana (PMJDY):- Honorable Prime Minister
Shri Narendra Modi on 15th August 2014 annound@&ddhan mantri Jan-
Dhan- Yojana(PMJDY)" which is a national missiom financial Inclusion.
The Task is gigantic and is a national priority.eThcheme is run by
department of Financial services, ministry of Ficeynon the inauguration day
,1.5 crore(15million) bank accounts were openectutiuis scheme.

The national mission on financial Inclusion has anbitious objective of
covering all households in the country with bankfagilities and having an
account for each household. It has been emphabizede Honorable prime
minister this is important for including peopletieiit into the mainstream of
the financial system.

The Pradhan mantri Jan-Dhan- Yojana was launche@8tim August,2014
across the nation simultaneously. It was launchedhdlly in Delhi with
parallel functions at the state level and at dislgvel and sub-district levels.
Camps are also to re organized at the branch I&hel.Pradhan mantri Jan-
Dhan- Yojana lies at the core of the developmeiibpbphy of "Sab ke Sath
Sab ka Vikas".

The yojana envisages universal access to bankuitities with at least one
basic banking account for every household, findritexacy, access to credit,
insurance and pension. The beneficiaries woulddeaipay Debit card having
inbuilt accident insurance cover of 1.00lakh. Indi&idn, there is a life
insurance cover of 30000/- to those people who egé¢heir bank account for
the time between 15.08.2014 to 26.01.2015 and nodle¢r eligibility
conditions of the yojana.

It has been clarified that existing account -haddeeed not open a new
account to avail the benefits under PMJDY. They gath the benefit of
accident insurance y getting a Rupay debit cangeissand overdraft limit by

applying in the existing account. Further it hasoabeen clarified that the
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benefits of Rs 30,000/- life insurance cover isilatde only to those whose

accounts are opened for the first time between81301 to 26.01.2015.

Under PMJDY ,banks were given target to carry auveys in allocated Sub

service areas(SSAs) and wards and to open accadingl uncovered

households by 26.01.2015.All the states/unionttetes in the country have

been mapped into 2,26,197 sub service areas(ihaxga) and wards(in urban

areas) and out of total number of 21.22 crore estest households, bank

accounts have been opened for 99.99% households.

PMJDY has been implemented by banks successfully. afjainst the

estimated target of opening 10 crore accounts,na28010.2015,19.02crore

accounts have been opened out of which 11.58 @oceunts are in rural

areas and 7.44 crore in urban areas. Despites B5®E3.55 crore have been

mobilized .16.37 crore Rupay Debit Cards have bessned and Aadhar

seeding has been done in 8.00 crore accounts. @#e(@D)in PMJDY

accounts: As on 30.10.2015 22.43 lac accounts e sanctioned OD

facility of which 8.37 lakh account-holders haveied this facility involving

an amount of Rs 11,824.97 lakhs.

Insurance Claims settled:

* As on 30.10.2015, out of 669 lodged,607 have bésgwoded of under
accidental insurance cover of Rs 1 lakh under Ripehyit card.
* As on 30.10.2015, out of 1516 claim lodged,1450ntdahave been

disposed of under Life cover of 30,000/- to thosadiiciaries who
opened their accounts for the first time from 15208 to 26.01.2015.
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Pradhan Mantri Jan - Dhan Yojana

(All figures in Crore)
Table 4.3

Beneficiaries Under Pradhan Mantri Jan - Dhan Yojana as on 01/08/2018

Bank Number of Number
Name / | beneficiarie of No Of Number
Type s at |/ . Beir:f;(;lar Rural- Number of | Deposits OfDIZl:)’i):y
rural/semiu urban Urban Total in Cards
rban centre Female | Beneficiari | Accounts | .
bank metro L issued to
Beneficia es (In Crore) ..
branches centre . beneficiari
ries
bank es
branches
Public
Sector 14.02 12.03 13.52 26.05 | 64388.62 19.64
Banks
Regiona
| Rural 4.39 0.81 2.85 5.20 | 14072.06 3.70
Banks
Private
Sector 0.60 0.40 0.53 1.00 2214.15 0.93
Banks
Grand 19.02 13.23 16.90 32.25 | 80674.82 24.27
Total

Disclaimer : Information is based upon the data asubmitted by different banks source -

https://www.pmjdy.gov.in/account access on 12/08/28 6 AM.

« 32.25 Crore beneficiaries banked so%&0,674.82 Crore Balance in

beneficiary accounts

« 1.26 lakh Bank Mitras delivering branchless banldegvices in Sub-Service
Areas?.

Reserve Bank of India (RBI), vide its Press Reledated 26.08.2014, has
further clarified that those persons who do notehany of the ‘officially valid

documents’ can open “Small Accounts” with banks:Sall Account” can

be opened based on a self-attested photographudtimaychis/her signatures or

thumb print in the presence of officials of the kaSuch accounts have

limitations regarding the aggregate credits (notartban Rupees one lakh in a

year), aggregate withdrawals (nor more than Rupmeshousand in a month)

and balance in the accounts (not more than Rujfégeshiousand at any point

of time). These accounts would be valid normally & period of twelve

months.

81.https://www.pmjdy.gov.infaccount access on 82018 6 AM
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Thereafter, such accounts would be allowed toicoatfor a further period of
twelve more months, if the account-holder providedocument showing that
he/she has applied for any of the Officially Valldcument, within 12 months
of opening the small account.
17.Financial Inclusion Plan: -Financial Inclusion Plan is the RBI designed
financial Inclusion measures to be implemented bynmercial bank to
provide banking services in unbanked villages. Ad pf the programme, all
public sector and private sector banks have togseep three-year plan to
extend their services in the identified unbankezhar
Present Plan
comprehensive Fl based on six pillars is propasdek achieved as under:
Phase | (15 Aug ,2014 - 14 Aug 2015)
« Universal access to banking facilities.
* Providing basic banking accounts for saving & réamte and Rupay
Debit card with inbuilt accident insurance coverlédkh and Rupay
card

* Financial Literacy Programme

Phase 11(15 Aug,2015- 15 Aug, 2018)

* Overdraft facility of up to 5000/- after six montld satisfactory
performance of saving/credit history.

» Creation of Credit Guarantee Fund for coverage efauts in
overdraft A/Cs

* Micro-insurance

* Unorganized sector pension schemes like swavmam

* In addition., in this phase, coverage of househaoidsilly, tribal and
difficult areas would be carried out. Moreover stphase would focus
on coverage of remaining adults in the househatdsstudents.

» Except NE /Hilly area all the rural and semi urlpamts of the country
divided in sub service area, which includes 100001%ouseholds

taking 3-4 villages on average.
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e 74,000 villages with more than 2000 population cedeby Business
correspondents under Swabhiman campaign. Thessgedl will be
considered for conversion into full-fledged Brickdamortar branches
with staff strength of 1+1/1+2 in the next thredite years.

* All the 6 lakhs villages across the entire courdrg to be mapped
according to the Service Area of each bank to leveast one fixed
point Banking outlet catering to 1000 to 1500 htwdds, called as
Sub Service Area (SSA). It is proposed that SSAdl dke covered
through a combination of banking outlets i.e brarmnking and
branchless banking. Branch banking means traditi®dreck and
mortar branches, branchless banking comprisesed{point Business
correspondents’ agents, who acts as represent#tigank to provide
basic banking service®.

» The plan therefore proposes to channel all Goventrinenefits (from
Centre/state/local body) to the beneficiaries tehsaccounts and
pushing the direct Benefits Transfer (DBT) schenfeth® Union
Government including restarting the DBT in LPG sokee MGNREGS
sponsored by Ministry of Rural Development (MORDOIKp is also
likely to be included in Direct Benefit Transfertgene.

» keeping the stiff target in mind, in the first phathe plan would focus
on first three pillars in the first year startimgrih 15 August 2014.

» The target for setting up additional 50,000BCs isteg challenging
given the constraints of telecom connectivity.

* To achieve this plan, phase wise and state wigetsfor Banks have
been set up for Banks for the period 15 August,20&4 14
August,2015.

* To achieve a "demand" side pull effect, it woulddssential that there
is Branding and awareness of business Corresponaeae! for
providing basic banking services, Banking produmisilable at BC
outlet and Rupay Cards. A Media plans for the s@ar®meing worked

out in consultation with banks.

82. http://pib.nic.in/newsite/PrintRelease.aspx@rell09113
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A project management Consultant/group would be gadao help the
department implement the plan.

It is proposed to launch the program simultaneoasiyational level
Delhi, at every state capital and all district hgpaatters.

A web portal would be created for reporting/monitgrof progress.
Roles of various stakeholders like other Departserf the central
Government, state governments, RBI, NABARD, NPCIDAI and
other have been indicated.

Gram dak seveks in rural areas are proposed asndassi
Correspondent of banks.

Department of telecom has been requested to etisairgproblems of
poor and no connectivity are resolved. they haterined that out of
5.93 lakh inhabited villages in the country (20Ehsus) about 50,000
villages are not covered with Telecom Connectivity.

In the recent past there is substantial improvenoentechnological
front after adoption of CBS by bans like electropeyment, NEFT,
RTGS, mobile Banking, internet, IMPS etc. Afteriaalt of Aadhaar,
Aadhaar enabled products like e-KYC for openingoaots, Aadhaar
Enabled payment system (AEPS), Micro ATMs, ABPS Aadhaar
based centralised credit based on biometric auti@ian of customer
form UIDAI data base. Similarly, NPCL has launcheslv products
like USSD based mobile banking, IMPS etc, whichehaetential to
change the entire landscape of financial Inclusibmere would be
focus to use these products in a large way to ensowerage of
hitherto excluded section in a time bound manner.

In the present plan, based on the learning frompidwst, a holistic
approach is proposed to provide all the citizenshefcountry with a

basket of financial products to enable them finalhcisecure.

Government Programme for women

The Government has many Programmes for the rurad pating to the wage and

self -employment and infrastructure developmehey are: -Jawahar Rojgar
Yojana(JRY). Millions Well Scheme(MWS), Indira Awdojana(lIAY),employment
Assurance Scheme(EAS),MPs local area developmbatrss(MPLADS), Intregrated

90



Rural Development Programme(IRDP), Development afnen and children in rural
Area(DWCRA), and training for rural youth for SeEmployment (TRYSEM). etc.
Rapid growth in urban population has resulted igragating the problem of urban

poverty.

4.4 Schemes of MDMSB (Mann Deshi Mahila Sahakari B Ltd)

Mann Deshi Bank is a cooperative bank only forrarwomen. It is founded in 1997
by Mrs Chetana Gala Sinha in satara district. MBmashi bank is becoming best
preferred bank for rural women in Satara Distridtis bank is playing dominant role
in financial inclusion of rural women. Number ofcacant holder are increasing very
fast. Mission of this bank to provide distinctivedanovel combination financial and
non financial service to poor women in backward ardught prone area in
Maharashtra. Basic objective of the Bank to makealruwwomen financially
independent and self sufficient. This bank is faysse women who cannot physically
go to bank for saving deposit. In this area womannot go to the bank for small
savings as cannot become absentee from workplagal Romen are illiterate too.
Mann Deshi Bank is doing efforts for these typewél illiterate women. Indeed, it is
becoming popular among rural women. Researched toeget real impact of the
Mann Deshi bank. Mann Deshi Bank has 7 branchdsaiches are in rural Satara
only. In the rural area weekly market occurs. resdes visited market and conducted
interview randomly women for sample. Researchetethlto the women near the
branch of Mann Deshi bank. That shows actual in@fuby Mann Deshi Bank.

The Mann Deshi Bank headquarter is in Mhaswadlagélin the district Satara. Now
Mann Deshi bank is functioning seven districts iraidrashtra. Satara, Sangali,
Sholapur, Ratnagiri, Raigad, Pune and Kolhapur Maeshi foundation spread over
7 district in Maharashtra and one district eacBujarat and Karnataka. It has seven
branches Mhaswad, Dahiwadi,Vaduj,Satara,Lonand,@salt and one in urban area
in Dhayari in Pune.

Study of MDMSB has been done by the researchens fhe social point of view also
few studies has been done on the services prowngeMDMSB but there are no
studies from the economic point of view in geneaald financial inclusion in

particular. Thus, to bridge the research gap thapepis written.
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MDMSB is working in systematic manner and the modethe MDMSB can be
easily implemented as a part of financial inclusppogram. MDMSB was the first
institution to set up a rural bank in India in 1987Maharashtra. The bank has a
deposit base of Rs 50 crore. Mann Deshi Foundatimhthe Bank are operating in
Maharashtra and Karnataka.

Mann Deshi Bank’s task to offer women essential toofinancial independence and
self competence. As bank believe that women empuoeet will expand the growth
and development of India. Mann Deshi clients arsidadly from backward poor

women non -literate or semi literate with averagmime of 2200 Rs per annum.

Mann Deshi Mahila Bank consist of three differerganisation- Mann Deshi Bank,
Mann Deshi foundation which named was earlier Mdikas Samajik Sanstha. Mann
Deshi foundation is non- profit organization. Mabeshi foundation-Mann Deshi
Foundation is a charitable thrust. It provides financial services to clients Like
girls education, health services, vocational gkalining etc.Third Mann DeshiMabhila
Bachat Gat Federation(Self-Help Group Federatismpnprofit association which

organize self help groups. The most important featd bank is door step banking.

4.4.1Door Step Banking

The most unique feature of MDMSB door step Bankigthe financial institutions
do not deposit small amount of savings. Rural woroki®Satara wanted to deposit
their daily small saving to just keep safe . But farmal financial institutions rules
are not feasible for this type of savings. Whatevemen can save daily, they want to
deposit it for safer side. Women of Satara tole thunder that whatever they are
saving formal banks are not ready to take as depasithese are very small amount.
So, Mrs Chetana Sinha has given idea of Mann Didshila Bank for small savings

only for women.

It was observed by founder of MDMSB Mrs Chetna Gsilgha ,when she started
bank specially for rural women , they were not yetmlcome bank daily for saving
just 10-20 rupees. It was loss of their work. Thegonomic condition was hand to
mouth. Daily they earn and daily they spend. Norm@inmercial bank were not

ready to accept 10-20 rupees as saving. So sdlkisgproblem, Mrs Chetana Sinha
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given the idea of door step banking.. Field offidaily move in the market and
collect small savings from customers. They areagisipecific electronic device. This
is done by specific electronic machine, that keegsrds of every customers. Pigmy

system is very popular in this area.

Even illiterate women cannot manage their Bardoant. The formal procedures of
loans, deposits, other banking transactions arg s#ficult for illiterate and rural

women. They are unable to maintain bank accoumgeply and cannot use different
plans of savings. Door step banking is really beéogmery helpful for rural women.

Field officers of bank consult properly and mainttieir record of bank accounts and
small savings. Maximum women of Satara rural areavagetable and fruits sellers.
Daily they sell and get income. whatever incomeytharn daily basis can save in

pigmy. FSA of MDMSB visits market place and colktheir small savings.

Every branch of MDMSB has one loan officer and fiell service assistants (FSA).
These FSA do survey in weekly market for needyamsts. He can fill form with
KYC norms directly in field. They approach customand give advice to take loan,
give them assistance. loan officer checks eligib#éind KYC norms. On the market
day only, FSA provides loan to vendors. Evenrearovery and taking EMI these
FSA daily visit market. FSA visits regularly in theeekly markets, search for needy
women. they counsel women. give them training felf-semployment. Normally
installments are paid weekly. it is become easgdibect direct in market to take
installments. there are fixed weekdays market fier@nt areas. On that day FSA
visits and collects weekly installments. He/shentans diaries and also designs loan
product for weekly market vendors. FSA always pnese the weekly market. He or
She assigned for two or three markets. Every aragkeh occurs in specific week
days. only one specific day one market only. Se jtossible for FSAs to present full

time in market.
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Model of Mann Deshi Mahila Sahakari Bank

MDMSB FSA identifies

potential areas with 1.
help of bank 2
3
4

Potential Areas:

Weekly Bazar/Haat

. Local Market
. Self Employed Women —

Operating From Home

. Vegetable and Fruit Vendors

Understand Requirements
and collect basic
information :

1. Address Proof
2. Photo
3. Documents for KYC

MDMSB FSA
visiting potential
areas.

2. Disbursement Of Loan

Start Using MDMSB Banking Facility :
1. Opening of Bank Account

3. Collection of Pigmy Savings

—

J Eligible Candidates for Bank Account—

4. Ration Card

N

. Discussing the requirements
within the Bank

. Complete the Back Ground
Verification.

. Checking eligibility for MDMSB

N

w

Financial Services.

Conducting
Financial Literacy
Training for eligible
candidates for

Eligible Candidates for Loan &
Bank Account

| Pigmy Savings

|.__
|‘—

Recovery & Collection In
Next Slide

Eligible Candidates for Self Employed Women —Training via |
MDMS Foundation

MDMSB Basic MDMSBAdvance
Level Tralnlng Level Tralmng

Training

MDMSB Entrepreneurshlp |

Door Step Banking — Recovery of Loan

|

~

w

Recovery of Loan by FSA via Electronic Device on The Spot:
1. Weekly Collecting loan EMIs from borrower’s home in

between 8:00 AM -10:00 AM.

. Weekly Collecting Loan EMIs from Weekly Bazar /Haat

on the spot

. Weekly collecting small savings from Weekly Bazar

/Haat, Local Market

Updatlon of Loan Accountin the Bank by FSA:

1. FSA updates the Loan Account same dayin the bank.

2. FSAprovides details of Loan Repayment to the
borrower on the spot via slip and SMS.

3. Small savings account holders also get the update on
the spot.

4. Loan collection reports are sent same day to Head
Office of Bank.

member.

Missing the Schedule of Re-payment of Loan

1. Incase of missing the repayment of the Loan EMls,
borrower is charged with penalty in next EMIs

2. Injoint liabilityEMIscan be paid by any of the

»WN

5.

Benefits Door Step Banking
1.

BPL women are getting all types of financial services without visiting the bank.

less.

Due to ease of repayment option of Loan by MDMSB , women are able to take frequent multiple Loans. This is

. The BPL women cannot afford to miss there working schedule ,which in turn will cause a financial loss to them.
. There is no minimum limit for saving amount for BPL women . This in not the case with other banks.
. Due to on spot recovery of the loan in the weekly market , the rate of repayment is very high and NPA is very

helping women to become economical independent .

6. MDMSB ‘s on the spot cash credit program is helping women to increase their market share .

The doorstep banking procedure can be explainel kétp of model made by the

researcher. This procedure is unique and feasiblbank as well as customers. FSAs

are playing major role in the door step Bankingrmially they belong to local area

and performing their duty efficiently. As FSAs agetting commission per client,

number of more clients give them more commissianFSAs are ready to work hard

for getting more income. This is becoming populanoag villagers. Weekly

installments are also very favorable feature ofrsii@p banking. small size of weekly

installments and recovery in the market day arpihglrural women to pay loan on

time. It is can be tell specially women are taksmymany times of loan and paying

back loan on time.
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4.4.2 Mann Deshi Bank’s Cash Credit Product for Mico Entrepreneurs

Small market vendors need immediate cash to ptadunarket but it is not possible
for vendors to visit the bank for loan on same ratday. They have to borrow cash
from local money lender or buy goods on creditbith cases there are high rate of
interest. So for the sake of small vendors, arrarege of working capital of business
MDMSB started Weekly Market Doorstep Cash CrediC{@). This scheme is
without any collateral. This scheme leads to ineeehusiness and turnover more
opportunity for vendors. In India approximately maohan 60.000 weekly market take
place. This facility can be apply everywhere in tio&intry with the help of business

correspondent.

MDMSB and Deutsche Gesellschaft for Internatioraleammenarbeit (G1Z) GmbH
jointly conducted a study to design a product twise micro-entrepreneurs in Satara
district in rural Maharashtra’

It was observed by MDMSB in 2013 that in this regweekly market are vibrant
with so many business activity. Vendors are nobgidormal financial services.
Mann Deshi bank conducted survey with short questige in four places Dahiwadi,
pilliv, Mhaswad, Gondawale in 2013.Every place bas big market by 500 vendors.
There are three types of vendors exists in the lyemlarket. 1.Retailers who have
permanent shop

2.Visiting traders who rented a designed shop.

3. Farmer to sell their produce.

77% vendors sold vegetables and fruits. Reservek Bamndia mandated that basic
saving account should offer cash credit facilitery few banks are implementing it.
This study was trying to get model of cash credidpct through individual business
correspondent.

Preliminary study showed that vendors frequentiychased goods on credit from
wholesalers in spite of daily interest of upltd%. Because of credit only buyers
had less bargaining power than cash buyers andnmaxitime buyers get poor

quality of products from wholesaler.

27. Deutsche Gesellschatft furinternationaleZusanamteit (GIZ) GmbH Department for International Dieyenent)
(DFID)GIZOn behalf of Federal Ministry for Econom@noperation and Development (BMZ)2013,"Promotiramen’s
financial inclusion-A toolkit
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While there was no evidence of moneylender bomgei The study suggested for

these types of vendors joint liability groups wouldot suitable. Retail venders are

dealing with different types of products and maximcustomers.

Field service assistants (FSA) search potential &g@plicants in the market and make

enquiries about them. When get knowledge aboutaegendor, FSA approach them

and provide them loan. Once one vendor from theketagets loan and does

repayment, automatically other vendors will applotiee FSA. FSA gathers clients in

groups of three (as guarantors) and explain alheutacility 27

Table 4.4

Eligibility Criteria For Cash Credit Facility

Serial | Features Details
no
1. Eligibility Only Females
criteria Age between 21 to 59
Has been in business of that particular market| last
three months
Business should conduct throughout the year
Two guarantor from the same business
2. Guarantor/joint Each member should be ready to pay at lpast
liability group | interest of other two members
3. Required Address Proof( voter Id, Pan Card, bank pass
documents book, Adhaar card, electricity bill, house tax,
ration card)
4 Credit limit INR10,000 initially, increased to RN20,000upor
regular payment
5. Loan tenure Three years
6. Interest Rate 24% per annum on reducing balanm@ry week
(0.47%)
7. Processing INR 100 per quarter refundable
Fees Contribution to share capital :INR 500

Saving A/c minimum balance :100
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Other charges| Non refundable
Share registration: INR 50
Nominal Share INR 100

Insurance premium: INR 188

Total 938
8. Repayment Required payment as interest generate every week
terms Recommended repayment minimum 10% of lpan
amount
8. Location Collection of documents, disbursemesgiayment

and withdrawals take place in the weekly markets,

even client can go in the bank in working hours

Source- Mann Deshi Bank’s Cash Credit Product foMicro-Entrepreneurs-A Case Study published by GIZNABARD
Rural Financial Institutions Programme

Loan approval -The FSA gathers group of three people (as guarsitollects their
details and explains information about the prodifceligibility criteria fulfill then
application of loan filed. The branch official usifor verification. After verification
file is send to BLC (Branch Loan Committee) for epal. After approval applicant
called for the loan agreement. Loan disburseméat pdace in market area where all
the three guarantors operdte

Transactions- Qients can make dealings with assigned FSA or Visiinch of the
bank in any working hours. Details of transacticerorded in the clients passbook, as
well as authentication done by using finger print @f line point of sale(Pos).
Repayments and fresh borrowings takes place maostlyeekly market area. Once
core banking system is enabled, bank allow any ES#ny market. clients deals with
multiple markets can do multiple transactions irtiple markets.

Distribution. - Mann Deshi bank weekly product facility provided Bysiness
correspondents. These business correspondents adlexl &~SAs (field service
Assistants). Previously FSA were full salaried geaporking on another cash credit
product. After Cash credit product FSAs are congbyeon field work dedicated to
only this product. They work on commission. The aassion rate is 20% of the
interest revenue. More client they catch, more Ithay disburse, more commission

they get. This way MDMSB is increasing number @rapplicants.

28 source- Mann Deshi Bank’s Cash Credit ProdoctMicro-Entrepreneurs-A Case Study publishedGi® NABARD Rural
Financial Institutions Programme

97



Each FSA is assigned three or four markets andippased to tackle 150 to 250
clients. Each branch has four to five FSAs work amdupervision of one loan

officer. Loan Officer work under one head officafs

Table 4.5
Cost Assumptions of the Cash Credit Facility
Serial | Cost estimations
number
1. Average loan amount per client 10,000
2. Limits of clients under one FSA 150-250
3. Number of FSA under one loan officer 5
4, Revenue
5. Rate of interest per annum 24%
6. Rate of interest per month 2%
7. Share of income kept by the bank 80%
8. Cost
9. Commission of FSA on interest collected 20%
10. Salary of loan officer per month 8000
11. Salary of head office staff per month 10,000
12. Cost of GPRS enabled POS machine 12,000
13. Cost of CBS enabled POS machine 25,000
14. Cost of Funds 5%

Source- . Mann Deshi Bank’s Cash Credit Product fioMicro-Entrepreneurs-A Case Study published by GZ NABARD
Rural Financial Institutions Programme

Table 4.6
Profit Projection-at loan outstanding amount of INR 10,000
1. | No of Clients 100 150 250 1500
2. | No of months 9 14 23 28
3. | Avg outstanding for 1000,000 1,500,000| 2,500,000 15,000,000
the month
4. | Interest earned far 20,000 30,000 50,000 300,000
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the month

5. | No of FSAs 1 1 1 5
Commission paid tp4000 6,000 10,000 60,000
FSA

7. | Commission per4000 6,000 10,000 12,000
FSA

8. | No of loan officers | 1 1 1 1
Monthly salary per 8000 8,000 8,000 8,000
loan officer

10.| No of head officg 1 1 1 1
staff

11. | Monthly salary per 10,000 10,000 10,000 10,000
head office staff

12.| Cost of| 1042 1042 1042 5,208
technology(over 72
year

13. | Cost of funds 4167 6250 10,417 62,500

14 | Bad loans(1%) 833 1250 2083 12,500

15. | Profit/loss for the (8042) (2542) 8458 141,792
month

Source- . Mann Deshi Bank's Cash Credit Product foMicro-Entrepreneurs-A Case Study published by GZ NABARD
Rural Financial Institutions Program

As the assumptions of 10,000 INR is average amotintash credit product above
table reflect profit margin of this facility. Aftesne-year cash flow turn positive and
breakeven point come after one year and six momththe second year FSA start
getting more than 9,000 INR which is initially 4000R monthly. thus FSAs are

getting incentive.

Advantages of Cash credit product Based on that study, most of the clients
reported increase in profit of 30-100 % on availofgthe loan. Customers can buy
more goods at lower price with higher quality. Sareased their profit. Timely

approved loan they are getting, can avail amountnekier they require. Rate of

interest is lower as compared to local lenders iggaenore profit. Being cash in hand
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clients can take higher quality products from wheédler, their bargaining power
increased. Study analyzed the withdrawal and repaympatterns and got
observations like clients want more amount of ladey repay their first two loans
quickly and expect to get more amount of loan indtilerm. So many customers are
not using cash credit product, simply they are gisis loan. There are no issue of
repayments. clients are paying installments on.time

This cash credit product ideal for women. They @oe using their full limit. In the

time of bad business payment can suffer.

4.4.3. Recovery by FSA

Daily morning 8.30 am to 10.30am FSA visits borroa/@lace. Before going to their
workplace, FSA collects installments from customesnd giving Normally
installment are weekly. Every specific area is dixgith specific weekdays. After
giving loan and collecting installment FSA cometlie bank branch of the bank and
deposit the recovery amount. In some branch FSéstagcovery four days in a week
, two days they devote for verification of formsloan. KYC norm is followed. Loan
Officer check eligibility criteria. They use PignWachine for collecting installments.
Pigmy machine connected to the computer in brarictmeo bank , all transactions
updated in the computer. In this way all the dggdated. Daily in the evening branch

manager send complete report to the head office.

4.4.4. Pigmy

Bank is taking small savings from the customerdA [E8ily visits market, whatever

extra saving customers can give after earning treg to Field officer. People can

save any amount of money upto 2000 rupees dajbygimy. Agents gets commission

on every customer. If customer withdraws money teefix months then she gets
amount after penalty of 3%. So Field officer daipve in place of customers and
customers encourage for more and more saving. WMamen save their extra

earnings. This easy way to reach bank servicesa@t step is really becoming very
helpful for rural women. Although women hardly fliltheir basic requirements but

they forcedly able to save small amount of monegseRrcher contacted so many
women they are becoming habitual of small savingides whatever economic

condition they have to face.
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4.4.5 Taking Small Savings-MDMSB is taking small saving from the customer.
Bank takes five rupees to 2000 rupees daily bassgmy from the women. Women
deposit to bank agents via electronic machine aghmer saving capacity. Women
need not to go to the bank. FSAs directly visitamea’s place and collect amount
from the customer. FSAs get commission on savinguart If customer withdraws
money earlier than six months , then 3% of totepakit amount will be deducted and

returned to the customers.

4.4.6. Loan repayment responsibility on the group-

MDMSB give Loan to group of 5-6 women. Bank suggesbmen to make group of
5-6 women. Bank provide loan combined. repaymeribafh is on whole group not
individually. If any reason one women will fail fmay installment other women of
group can pay behalf of her. In this way for loamk is getting timely installments.

This way Bank’s NPA is very minute.

4.4.7. Taking installment directly in the market-

FSA Collects Installments directly in  the weekly ket When in the market
women gets income from selling commodities. FSAediy collects installments in
the market. Women pay installments easily withaiitds FSA collects on the same
day of the weekly market. This method of collectiswvery convenient for women as
well as bank also. Women pay installments immedadter getting income from
selling. Anyhow whatever income women are gettithgy pay installments first. so
number of loan defaulter women are very less. Rekea found so many women
took loan for 2-3 times , after paying one loarasily they taking another loan.
Women are taking loan even for helping husbandnessi also. Researcher found so

many housewives those took loan for their husbamndmess.
4.4.8. Depositing small Savings-

All the financial institutions do not deposit smathount of savings. Rural women of
Satara wanted to deposit their daily small savingust safe point of view. But our
formal financial institutions rules are not feasilior this type of savings. Whatever
women can save daily, they want to deposit it fafer side. Women of Satara told

founder that whatever they are saving formal bamwksno ready to take as deposits as
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these are very small amount. This is done by speei€éctronic machine, that keeps

records of every customers. Pigmy system is vepyulao in this area.
4.4.9 Financial services

Individual Loans- Individual women can take loan up to 15000 withoallateral

with the signature of two women guarantors. NowpAs RBI instruction Mann Deshi
customers can take 40 to 50 thousand rupees lodrowricollateral. More than
women has to keep some collateral- A house, farrivestock. Even women can

submit gold as collateral also.

Property-Collateral Loans It is assumption that as women do not own proptey
cannot provide collateraMDMSB has resolved the issue of property ownership long
bank. More than 20,000 women have borrowed loam fMDMSB which required
mortgage of property also. MDMSB gives 1% rebateinterest if women own
property. This motivates husbands to be Mann Dedgiredit programs, which
encourage women to build assets by providing micans, finance a variety of asset-
building enterprises including startup business taaiting. Unlike many other MFIs,
MDMSB sees the importance in consumption loansitanice healthcare costs,
marriages, children’s' education, and housing. Ddpg on each woman’s needs,

MDMSB Bank offers different types of loans:

Today more than 185,000 women make deposits wighB#ink and their accounts
have become their assets. Crucially, if women takea loan with the Bank, their
husbands must make them co-owners of all of thelyanproperty. Today +36,000
women have used group loans, and bank loans tcaga@ss to their family asset This

motivates husbands to registered property in woseaime.

Table 4.7
Details of Loans-
Type of Loan Clientele/ Maximum Terms % Of Loans
Loan Type Amount
Short -term Street vendors small | Rs 5,000-10,000| Rate 12% 34%
1 year shop owners Fee
y P s25repayment
monthly
Long -Term Working Rs 30,000 Rate 12% 46%
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2-5 Year capital/machinary Fee Rs 100
Agricultural Home Monthly
repairs/constructs Repayment
Animal Husbandry

Loan against Emergency 80% of deposit Rate 2% 12%

deposit Fee none

1 year Repayment

varies

Loan against Emergency 70% eRate 14% 6%

Gold gold Fee Rs 25

1 year Repayment

monthly

Gold Loan Asset Development| Value ofRate 15% 2%

1 year 10gram Fee Rs 25

or less Repayment
monthly

source- Report of Mann Deshi Bank
If women will choose repayment mode by door stepkiyay then extra 3% will be

added.
Table 4.8
Types Of Saving Account

Types of saving accounts Descriptions Interest

Regular saving Maximum two 3.5%
withdrawals per week

Term Deposits Held for 15 days to|3.5% - 8%
years

Weekly Monthly| Held for six months,15.5%

Deposits year or more

Source- Mann Deshi Bank Reports

Savings- The Bank needs all of its borrowers to open ltargh saving account and
save regularly, daily weekly or monthly. One of tlann Deshi customer launched
one saving product. In the month of June every élooisl has to spend 3000-4000

rupees for admission and school material. All ailfiacannot bear this expenditure.
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She suggested saving product that will mature ime, Jaso women can save throughout

the year.

Insurance - Mann Deshi Bank provides life insurance productvimmen . Women

age between 18 to 60 years can get insurance fé0® fmpees to 50000 Rupees.

Pension SchemeMann Deshi Bank is First Financial Institution inaNkrashtra

which is following pension Scheme. MDMSB with patship of UTI mutual funds

provide pension program to give financial secuoityts clients. Women Between 18
to 55 Years can save weekly monthly quarterly aruatly. At the age of 59 they will

start getting pension, depend on their accumulatadng and compound interest.
When Government started pension scheme for unargarsector it took model of
MDMSB.

Financial literacy-MDMSB runs three types of financial literacy prograThese all

program are free of cost. Basic literacy programté&ing first timer borrower. It is

for one day for two to three hours. This courseviges information about savings
and loan, repayment mode. Most of the study matarepicture based as maximum
customers are |lliterate. Advanced program for rigkioan more than once. This
program takes two to three days for two-three halaiyy. There is special literacy
program for self -entrepreneurship for women. Bes financial literacy gives
marketing tips, budgeting of business, financiajotmtion , debt management etc.
MDMSB provides complete information about loangerat interest, repayment mode,
in case of nonpayment of installments etc. In thary2016-17 31,038 women got

advantage of financial literacy class.

4.4.10. Training for self -employmentEvery branch of bank having Mann Deshi
Foundation that is giving training for so many kskiDiverse range of courses
provided by Mann Deshi Foundation. Basic computéisgailoring, Mehndi, screen

printing etc.

A miscellaneous courses are provided by the MDMSB

Screen printing Making blouses | Basic computer skill

Making Basic sewing Photo lamination
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Bouquets
Making cotton bags Dress making Fast food preparat
Making blankets Repair househal®lehndi
equipments
Making leather bags English language Career Guiglanc
Jardosi

women get these skills and able self -employmem@M&B agents suggest forming a
group of 5-6 women for starting self business. Bankvides loan in group. If any
women will be unable to pay installment any of wonfeom her group will pay

installment. The bank give responsibility opagment of loan on the group. If
one women will not able to pay installment, othemen can pay installments, this

way Bank's NPA is very minute.

4.4.11 Mann Deshi Udyogini Business school on whedbr Rural Women-Mann
Deshi Bank started Mann Deshi udyogini businessacbn wheels with partnership
with the Despande Foundation and Ashoka Foundafiokarnataka in 2007.This
school is providing bus with full of equipments atustomized training space. The
business school on wheels reaching out remotestwdmieh are lack behind.
sometimes they are using common public placestékeples and school classroom
for training. Specially these mobile buses are mgvin Hubli and Dharwad districts
in Karnataka. The leader of the SHG (self help gs)uirom the respective villages
will be responsible for training session. courses training full screen printing,
tailoring, fast food production, basic computeerigicy goat rearing, milk production,
financial literacy and marketing literacy. This ce& also provide microfinance

services.

4.4.12 Mann Deshi Kiosk center First kiosk center started in 2006 in Pusegaon .
Kiosk center provides farmer prospect to delibdyafgan so they can perform
farming activities and market their product sensil@bjectives of kiosk is to provide
information about market price, training opportigst and additional resources,
training experts via internet that will be helpfl{iosk are established to give
information on the subject of market price, tragiopportunities ,additional

resources, technical help via internet etc. Thesgets are running successfully.
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4.4.13 Mann Deshi marketing centerEven Bank Started marketing centers as new
initiative with collaboration of federation. Therter brings products and services to
the remote area. The center sells enterprise ptodund personal consumption items
that were not available to the customers. The cesitgelling oversized umbrellas that
is protecting women from sun rays. By using mob#éé¢ or umbrella women can save
their health in summer season, escape themseloes tlie sun stroke. The center
trains women to market produce to classy cliente denter connects local grower to

national wholesale market, that is beyond theiacép.

4.4.14. Mann Deshi MahosatavEvery year in the month of March Mann Deshi
Bank celebrates Mahosatav. On that customer s&H pinoduct in the market. In this
way MDMSB is giving recognition to creativity of stomers and spread the message
of schemes of Mann Deshi bank. This year Mann DBahk organized Mann Deshi
Mumbai Mahostav january 2017 to showcase local Rredrafts, Dance and food of
Mann Taluka. There were 20,000 thousand Mumbaikended this Mahotsav and
25 lakh rupees income generated through this agiebr Every evening there were
show of local dance and songs. Women wrestler sasset their skill and talent in

the Mahotasav.

4.4.15 Business schodh 2006 MDMSB started the Business school program f
rural women with the founding sponsor of HSBC. Business School enabled more
than 46,000 women to benefit from the graduatiomgmm. The women
entrepreneurs graduating from the Business Schibbanefit from the services of
the Chamber of Commerce to conduct their businesshe year 2016-17 58,866
women got training across 832 village with 7 bussechool and 5 mobile business
school. 14,380 women attended various entrepreinigurdevelopment courses.
12,743 young women and girls attended.

4.4.16. MDMSB Chamber of Commerce for Rural Womenn India (MCCRW )-
MDMSB Foundation has also formed the first MDMSBa@iber of Commerce for
Rural Women in India (MCCRW) in partnership witlmeBident Clinton Foundations'
initiative - Clinton Global Initiative (CGI) baseith New York, USA. Mann Deshi
Bank provides financial, marketing ,legal adviceyides via chamber of commerce.

Chamber of Commerce organize events also. In Jai 200C organized Mumbai
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Mann Deshi Mahostav. currently there 3 chambersoofimerce running by Mann
Deshi Bank. chamber of Commerce has toll-free mdphumber. In the year 2016-17

18,225 women participated in 3 chamber of commprogram.

4.4.17. Include Women’s Names on Stamp Papershe MDMSB Bank persuaded
the Revenue Department of Maharashtra to includ®mems names on stamp papers.
Stamp papers are duties levied on transfers of waivle property. By including the
names of women, the papers recognize a woman'’s taghousehold property. By
this step women become partner in household prppégth their husband. husband
cannot sell property without consent of his wifa. the case of divorce husband
cannot claim whole property in his name. To datearly six hundred thousand
women have been helped by this policy change a®@® Have been able to get the
share in the household property. MDMSB has alsatetkan incentive for women to
become homeowners by giving them a 1% rebate enesit paid on loans. So many
husband transfer name of property in their wife edor getting extra rebate on loan
Mann Deshi Bank helped one village to win as cleanélage in state government

sponsored competition by convince all the maleshtre legal rights to their wife.

4.4.18 Manndeshi Tarang Vahini MhaswaeManndeshi Tarang Vahini Mhaswad
CRS Launched onl17th November 2008 by Manndeshi daiion Mhaswad (NGO)
for Manndeshi Community. Manndeshi Tarang Vahinidslvad CRS produce a
radio programme for the Manndeshi people, by thenihdleshi people and related to
Manndeshi culture. The Radio Programme broadcastgriculture — Malavarach
Shivar including interview of farmer, success stofyfarmer Information about soil-
testing, seeds, cultivation., child education, lodaformation, banks financial
services, Women and Self help Groups, personaétyeldpment, local cultural &
entertainment, various Government and non goverhpr@grams etc. Tarang Vahini
has 1,50,000 listeners in the 110 villages. Thisise Broadcasts a wide range of
programmes that bring to light the achievementsvofen and local communities,
government schemes, services from famers neartggeil It also broadcast the
humour, songs, stroies and traditions of the Maegiéh.

The channel is accessible to anyone within a S58nieftre radius. We even have a
Community Radio mobile application. “Today, our gé&aple vendors, our B-school

women, and many others come confidently to thisi(thradio channel to talk about
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their journeys and inspire other women to do thmesa Vanita Shinde, Chief
Administrative Officer, Mann Deshi Foundation.

4.4.19. Sukanya YojanaFor controlling killing female infoetous MDMSBasted
Sukanya Yojana with the help of satara mahanagkgpafter birth of girl child
bank provides 20,000 Rupees. when girl will be &8rg old she will be lakhpati.

4.4.20. Core Banking- MDMSB started core Banking Facility. customens getting

SMS for every transaction on their registered neobimber.

4.4.21. Rupay Debit card MDMSB has provided Micro ATM machine for weekly
market. Customer can easily do any transaction ®$.PBank is providing rupay
Debit Card to its customer, that can be use anpmhg mall, petrol pump, hotel

insurance etc. Customer can withdraw money ATMnyf laank by this card.

4.4.22. Aadhar card-based payment Systemank has linked adhar card with
account. Customer has to register her adhar caad. sabsidy, any government
payment, insurance claim, provident fund cash tirecome in the customer's
account. Bank is giving notification to those cusérs who have not registered adhar

card with their account.
4.4.23. PancardBank is also providing facility of making pancdad customers.

4.4.24. Umbrella program Mann Deshi Bank is providing umbrella on interizse
loan to women, that is protecting women from dirsgh. In the summer season
women have to face direct sun when they seat fhingeproducts. Mann deshi

Bankmis providing hats for women in the remote area

4.4.25. Cattle camp and water tank During the draught of 2003 in Maharashtra
Mann Deshi Foundation conducted regular cattle caByery day 400 tones of

fodder were provided to 19000 animals in the camips step was getting funding

from state government. Mann Deshi foundation gait lmattle camp award in the

state. Mann Deshi foundation also provided watekgan 45 villages to solve their

drinking water problem in the village. In2012 drbtghe cattle camp continued for
18 months and 14,000 animals and 3000 farmershgdtes in the camp.

4.4.26. Mahila Dairies- With the partnership of Self-Help Group Mann Deshi

foundation supports twelve cooperative dairies rbg women. It offers
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entrepreneurial training and help with credit faimaal at subsidized rates. Today, the

dairies sell over five thousand milk everyday.

4.4.27. Mobile vetinary service -As animals are biggest asset for women. Mann
Deshi Bank with the help of Mann Deshi Foundat®offering mobile vetinary camp

for regular checkups of cattle, vaccines other madiupports to the home of women.

4.4.28. Program for Other backward caste WomemMDMSB works with other
back ward caste corporation give loan to the workthis category. It organizes

market fair for them. women from 65 villages aré&igg advantage from this facility.

4.4.29. Saraswati Yojana. (Freedom Ride) the rural area of India around 50% of
girls enrolled in primary school drop by class 5lthAugh school is free, but
transportation cost of reaching school is higheR&r are restricting their girl child
because of high transportation cost. The Mann DBsink IS providing bicycle to
rural girls at 0% rate of interest of loan. Sogithn continue education after primary
class. Thus, rate of drop out girls after classilbdecrease. This scheme are running
with collaboration of Mann Deshi Bank and Mann Désbundation and Self Help

Groups.

4.4.30. Savitri Bai Phule (Women's education inititive)- In the rural area parents
keep girls at home for taking care of householdgsbwell as taking care of young
children . This leads many women become unableaim @ living their own.

Savitribai Phule project enrolls young girls in ation training, including classes in
marketing, accounting, and procurement. It alsersffa combination of grants and

loans for students in need of financial aid.

4.4.31 Mann Deshi Champion ProgramMann Deshi is giving special attention to
identified athletes and sports women and givingrttadl kind of support to perform
with full potential. It includes dedicated trainisgach, all the equipments kits sports
shoes, nutritious basket and annual medical cartgr.Abnsideration of above steps,
we can say that MDMSB is working systematically &ods financial inclusion. Its
numbers of clients are growing very fast. This b&glaying major role in women
empowerment. We can suggest this bank model fanéml inclusion of rural

women of India.
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INTERPRETATION AND ANALYSIS OF THE DATA.

5.1 Introduction

The research design is exploratory and descriptiveature. The type of research in
study is a descriptive research as it involves mijgsan, recording, analysis and
interpretation of the conditions that exists. Resleer is reporting what actual
happened and what is happening. Researcher dedimeslearch problem. researcher
review literature about topic financial inclusiomhat is the status of financial
inclusion in globe in India, in Maharashtra and rural Satara. Information is
collected with the help of a structured and webidaed questionnaire. The main
methodological thrust of the present study onctbléection of scientific, relative and

authentic secondary and primary data and on sy$itedata processing and analysis.

Data processing and data analysis is a crucialaftep data collection. For the data
collection of the research study researcher ussigsptically designed questionnaire
which was prepared on the basis of objectives efttiesis. The questionnaire is
covering all the objectives of study. This study based on both primary and
secondary data. For collecting the data requii@d the research study a
systematically designed questionnaire used, keethiegobjectives in mind. The
guestionnaire is administered by preparing an waer schedule on the basis of
which questions asked. Each of the respondents imtasviewed on standard
structured questions. It was assumed that the Liseisomethod would satisfy the
basic purpose of measurement that is of makingnmdtion comparable from case to
case. Researcher used pilot survey method. Reseatdhd to check whether
questionnaire are able to provide full informataiyout the customer. After satisfying

criteria the researcher used questionnaire asrezljfor investigation purpose.
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5.2 Analysis Based on Secondary Data

Researcher collected all the reports and balaneetssf Mann Deshi Bank. All the
reports and balance sheet are available on thesitelof the Bank. Based on the
information researcher can interpreted results.
Table 5.1
Financial Inclusion Caused By MDMSB

Serial | Year | Number of | No of Rural|% of financial inclusion
no Rural women | Women customer | caused by MDMSB

1. 2001| 1193445 6650 0.56%

2. 2011| 1213614 140360 11%

Source: http://www.manndeshibank.com/pdf/Creating%20A%20Women%27s%20Bank.pdf
http://www.censusindia.gov.in/2011census/dchb/2731_PART_B_DCHB_%20SATARA.pdfaccess on 14-10-2014

Figure 5.1(a)
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Figure 5.1(b)

Financial Inclusion Caused By MDMSB 2011
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Above table number 5.1 clearly shows financial usan caused by MDMSB. In
2001 0.56 % of rural women from Satara district averember of MDMSB, while

after ten years in 2011, 11% of rural women finatgiincluded by the MDMSB.

The rate of financial inclusion caused by MDMSB1&44% in ten years. In other
words, we can say on average every year 1% of muomhen in Satara district
Financial included by MDMSB. This is a remarkabddi@vement.
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Table 5.2(a)

Progress G MDMSB

Year 2002 2003 | 2004 2005 2006 2007 2008 2009
Member 2108 2350 | 2613 3058 5662 6871 7492 939p
Total Deposits | 269.36| 367.9| 500.03| 630.75| 826.26| 1475.35 2672.40| 1782.30
Total 203.21| 264.2| 352.33| 433.53| 619.60| 1062.00| 1924.00| 990.58
Advance
Investments 63.38| 98.63116.66| 177.32| 198.38| 258.95 | 553.89| 875.11
NPA 1.00%| 3% 3.84% 2.99% 2.63% 2.61% 2.20%% 1.92%
Table 5.2(b)
Year 2009- | 2010- | 2011-12 2012- | 2013- | 2014- | 2015-16| 2016-
10 11 13 14 15 17
Member 11366 | 11871 12220 14053 17173 22701 25832 9784
Total 2721.5| 3338.2 | 4000.0 4801.1| 6398. | 7633.2 | 8782 8942.0
Deposits 6 5 9 00 6 0
Total 1442.1 | 2240.9 | 2641.83 2853.5 3950. | 5318.4 | 5199.52| 5685.9
Investment 1029.9 839.61 | 1291.33 1787.832292. | 2241.4 | 3440.73| 3010.9
3 5 39 7 4
NPA Not 2.87% | Not 1.59% | Not | 0.48% | 0.52% 2.33%
Availa Available Avalil
ble able

Source -Mann Deshi Bank annual Reports and Balaecsheets
Note- All the advances, deposits and investmentseam Lakh rupees.
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Figure 5.2

Progress Of MDMSB
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Table 5.2(a) and 5.2(b) shows continuous growtMahn Deshi Mahila Bank.Total
advances and deposits are continuously increasimigvestment are increasing
satisfactorily. NPAs are very less level. Mann Destembers are continuous

increasing. These all indicators are giving sustey of Mann Deshi Bank

115



Table 5.3

Profit of Mann Deshi Mahila Bank

Yeal Net profit (lakh rupee:

31-03- 2002 00.7:

31-03-200: 00.8¢

31-03-2004 01.3:

31-03-200¢ 01.4¢

31-03-200¢ 02.31

31-03-2007% 02.3¢

31-03-200¢ 03.0¢

31-03-200¢ 04.6(

31-03-201C 15.7:

31-03-2011 18.1¢

31-03-201z 31.3¢

31-03-201:< 33.92

31-03-201¢ 39.0¢

31-03-201¢ 51.43

31-03-201¢ 41.8¢

31-03-2017 56.5]

Figure 5.3
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Figure 5.4

70

Net profit(lakh rupees)

60

50

40

30

20

2000
-10

2002

2004

2006 2008

2010

2012 2014

2016

2018

Table 5.4

Overall Growth of Mann Deshi Bank

The data collected can be analyzed in the follovaamnner.

Serial | Year Total deposits Total Advance Rural won

na custome

1. 2003 $735,813 $528,406 9740
(*34,333,034.58) (*24,655,423.98)

2. 2004 $1,000,061 $704,675 11,020
(*45,162,754.7%) (*31,823,12%)

3. 2005 $1,261,491 $867,070 24,244
(*55,820,976.7%) (*38,367,847.%)

4. 2006 $1,652,526 $1,239,207 48,260
(*74,495,872.0%) (*55,863,451.5%)

5. 2007 $2,060,706 $1,531,410 58,279
(*99,243,600.9%) (*73,752,705.%)

6. 2008 $2,652,921 $1,718,705 81,304
(*115,402,06%) (*74,763,667.%)

7. 2009 $3,448,000 $2,413,600 98,700
(*166,641,84R) (*116,649,28%)
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8. 2010 $6,047,911 $3,204,756 127,000
(*275,179,95.5%) | (*145,816,39%)

9. 2011 $7418326.78 | $4979972.082 140,360
(*344,284,545.88) | (*231,120,50%)

10. 2012 $6094334.84 $4024720.173 155,000
(*324,523,330.28) | (*214,316,349.2%)

11. 2013 $7314422.134 $4347342.756 185,000
(*427,235,396.8%) | (*253,928,290.3%)

Source: www.manndeshi.org/progress.html
*Average value of deposits and advances approximdyein INR in that particular year( sources: http:// www.x-
rates.com/average/?from=USD&to=INR&amount=1.00&year2003to 2013)

Table 5.5

Number of Women customers of Mann Deshi Bank

Serial Year Number of Rural Women

No. customers
1. 2003 9740

2. 2004 11,020
3. 2005 24,244
4. 2006 48,260
5. 2007 58,279
6. 2008 81,304
7. 2009 98,700
8. 2010 127,000
9. 2011 140,360
10. 2012 155,000
11. 2013 185,000

Source: www.manndesrg/progress.html
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Figure 5.5

Number Of Customer
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Table 5.4 and 5.5 are showing progress of MDMSBs¢ftable are based on
secondary data, (reports of MDMSB).this is obsed number of account holders
, amount of advances and deposits are continuausigasing. It is remarkable

achievement.

Table 5.6: Showing Success Of MDMSB

Serial | Benefits No of Percentage
no. Beneficiaries of
Total clients
1. On average 80% increase in daily income 48,260 0094
2. 100-200% increase in family income 24130 50%
3. Substantial increase in meal quality 29439 61%
4, Substantial increase in confidence level to | 28956 60%
navigate through commercial banking
5. Ownership of household property 16000 33%

Source: http:/mww.manndeshifoundation.org/pdf/Manr®620Deshi%20Team_SE_Case%20Study.pdf
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Table number 5.6 is showing that MDMSB has beeg saccessful in improving the
economic condition of its customers. As per therepf a study conducted in year

2006, this fact gets proved.
5.3 Primary Data:

Primary data collected on the basis of sample sumvethod. Since the major thrust
in the study is concerned with Mann DeshiMahila&aini Bank Ltd (MDMSB). As
the study is multidimensional, a systematic and-plainned data collected by filling

the questionnaires from and conducting the intarsief

» Branch Managers of each Bank in the field area.
* Front line people of the bank
¢ Rural women of branch area of Mann Deshi Bank

5.4 Universe and Sample:

This analysis is related with Mann Deshi Mahila B&éodel. Researcher has
selected all the branches of Mann Deshi Bank. Adhbhes of Mann Deshi Mahila
Bank is in the rural area of Satara district. Ak tAdult rural women of satara are
considered as Universe. Population of rural wome®atara is 1213614 as 2011

census

5.5 Selection of The Sample- (Primary Data)

Primary data is collected on the basis of sampteesumethod. Sample collection

includes details about the sample size, distrilbubd samples within the banking

institutions, criteria used for the sample selectand sample selection itself. A
sample study method is found more suitable to aea#ynd understand the objectives
and the issues data collection methods, questim@aid its administration and the
statistic used for the administration of data. Dad#lected from the questionnaire is
analyzed using simple mean, weighted mean, andepige, ratios and cross
tabulations correlation. The presentation and amlgf data is made by the use of
tabulations and figures. To achieve the objectfethe study, the survey method is
used as a method of investigation with the helpqoéstionnaire designed for

obtaining information from the sample populationafal women

Researcher used quota sampling method. It is gorarability sampling method. It is

a stratified sample's non-probability version. tota sampling first perfect definition
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of population by researcher is done. Then populatialivided criteria-based classes
which are mutually exclusive. Each class is definelg@arly. Assignment to quota to
each class on certain basis is done. Then sanzgl€an be getting by summing all
the quota assigned to every class. As total univessisidered as total rural women of
Satara. First quota of gender based. Researcheselumly rural women of Satara.
Second quota account holder and non-account hdfdgal question is based on
general information. After information about accbhalders. there are separate
questions for account holders and non-account rmlddird type of quote area wise.

As MDMSB having six branches in rural Satara.

Branch area Visited by Researcher- Table 5.7
Sr No Branch area of MDMSB Number of samples
(Rural Women)
1. Mhaswad 162
2. Lonand 104
3. Vaduj 103
4. Gondawale 100
5. Satara 95
Total 564

Source- Primary Data

Figure 5.6
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Figure 5.7
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Table 5.7 reflects the number of women interviewethe different branch areas. To
give proportional representation of the populatoncerned. Mann Deshi Bank has 7
branches .out of that 6 branches are in rural &egearcher visited 6 village.
Dahiwadi- Dahiwadi is in urban area. so researdlidr not visited there.Dhayri
branch is in Pune district urban area, so resernrdittenot visit there.Researcher
visited on the day of weekly market, and talkedsellers and buyers and housewife
and other working women. As the basic objectiveeskarcher was to get extent of
MDMSB in rural Satara area. The researcher hasacted rural women in the
markets. Researcher visited weekly market in Mhaswé&aduj, Gondawale. Again
researcher visited surrounding areas of lonandir&aMhaswad. Researcher visited

six branches and contacted rural women surrognidranch of the Mann Deshi
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Bank.

The Researcher took interview of respondeittt wtructured questionnaire.

Researcher contacted 564 women in these five diffgplaces. Mhaswad, Londand,

Gondawale, Vaduj,Satara.

5.6 Data Analysis Related to All Sample Women Gtomers

Whether the model of Mann DeshiMahila Bank will Hmeneficial for its

womencustomers point view. For this purpose Questioe is different. Again from

the Banking point of view (profit analysis) is don@uestionnaire is prepared

different for banking personals.

Methods of data collection

Primary data is collected by way of interviews ajestionnaire.

The Secondary data will be collected from differdadoks, magazines,
journals, articles, bulletins of different banksBIRIBA, periodicals, annual

reports of banking institutions, articles in thewseapers, published and
unpublished data related to the subject. The seuacel research material
available in NIBM library, Dhananjay Gadgil Librargf GIPE, Women'’s

Study Centre and JaykarGranthalaya of Pune UntyergVill be specially

referred for collection of Secondary Data.

Table 5.8
Age Composition

Sr.No Age Group Number Percentage
1. Less than 18 0 0%
2. 18-25 39 6.9%
3. 26-35 167 29.6%
4. 36-45 194 34.4%
5. 46-55 70 12.4%
6. 55 and above 94 16.7%

Total number 564 100 %

Source-Primary Data
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Figure- 5.8(a)
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Figure- 5.8(b)
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Table no 5.8 explain answers responded by the samppulation. about age

composition. Respondents age are very importardécasf researcher. Age is very
important economic factor. Women between 15 year§3 years can be used as
demographic dividend. Table indicates that maximi®4 women or 34.4% women

of total respondents are from 36-45 age groums Bge group is maximum

productive and looking after all the household mexents. Second largest group is
between 26-35 age group which stands 29.6% af tespondents. 12.4% women
means 70 women are from 46-55 age group. 6.9% womega between 18-25 age
group. There are 0% respondent under 18 yeareeofigle. Major active age of
women between 26 to 45 age group which comprise 6é4%tal respondent. One
important observation is that 55 and above grouparfien are also very active. Their

share in total respondent is 16.7% , that is venyarkable.

Table 5.9
Marital Status
Sr.No Marital Status Number Percentage
1. Married 496 87.9%
2. Unmarried 11 2%
3. Widowr/single 57 10.9%
Total 564 100

Source- Primary Data

125




Figure 5.9(a)
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Table no 5.9 shows answer question number fourtabavtal status of respondents.
Marriage is very important aspect of financial usibn. As married women become
more responsible because of bonding of husbanahifdten. Out of 564 respondent
496 women are married that is 87.9% of total samilaximum respondents are
married. Researcher observed this married womamatrenly active in household
management but taking care income resource of yaatslo. Only 11 women or 2%
women are unmarried .57 women or 10.9% of respdsdee Widow or left by their
husbands.Marriage is integral part of the Indianiety. Any adult is not getting
respectable status in the society specially éncise of women. This shows marriage
is very important institution in village communitRRural women cannot be accepted

single in society.

Table 5.10
Educational Status Of Respondent

Sr.no Education Number Percentage
1. Not educated 157 27.8%

2. Can Sign only 3 0.53%

3. Less than 10th 208 36.9%

4. 10th -12th 133 23.6%

5. Graduate and above 63 11.2%

Total 564 100

Source- Primary Data

127



Figure 5.10(a)
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Figure 5.10(b)
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Table number 5.10 is providing answer on educatigoalification of respondent
women. Literacy and financial inclusion relationqshtan be positive. Financial
inclusion depends on literacy level to some exteatel of education is important
factor of economic development. Higher level of eation reflects high level of
development. As well as rate of education incregsewth of economy will improve.

Literacy can make women more efficient and consaeabout financial status.

Out of 564 respondent 63 women or 11.2% of respunai® graduate and above.133
women 23.6 % are 10 11th or 12th pass.208 Womeedjyatation less than 10. This
group percentage is highest. 36.9 % women are &shlidess than 10th.Out of 564
respondents 157 women are illiterate that is 27d@%otal sample. less than 1 %

women can sign only. Approximately 71 % of samptamnen are literate.

TABLE 5.11
Caste Wise Social Status

Sr.No Caste Number Percentage
1. Open 216 38.3%

2. SC 23 4.1%

3. ST 53 9.4%

4. OBC 237 42%

5. Others 35 6.2%

Total 564 100

Source-Primary Data
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Figure 5.11(b)

Social Status Caste Wise
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Table 5.11 reflects answer on castes of sample wo@aste plays very important
role in Indian society, Especially in the rural aréndian Government has given
special preferences to schedule caste, schedbky wiher backward castes to join
them in main stream in Indian economy. Mann De&ank special feature that it has
highest customers from these backward casteanlbe proved with the help of chi-
square test. Out of 564 respondent 237 or 42% btrar backward caste, 53 or 9.4%
women belongs to schedule caste and 23 or 4.1%eware from schedule caste.

216 women belongs to 38.3 % sample women from @iegory
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Table 5.

12

Family Earning Profile

Yes Percentage' No Percentage'
1. Are youemployed 89 15.7¢ 47¢ 84.2]
2 Family Member employt 11F 20.3¢ 44¢ 76.6(
a. Agriculture Employed in Self- 166 29.43 398 70.56
Farm
b. Agriculture Employed in others | 27 4.87 527 95.12
Farm
c. Agriculture - Employed other 12 2.12 552 97.87
persons in your Far
4. Self-Employment/Busine: 404 71.68 16C 28.3¢
a. Do you have employees other tharg 1.41 556 98.58
family
5. Rent from tenant NA 562 100%
Source -primary data
Figure 5.12
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Table number 5.12 indicates answers from sampleemoaout their income source.

As the income level will become high possibility mbre financial inclusion will be

possible. 89 women or 16% women are employed inesother organisation.475

women are not working for other people. 115 women20% women's family

members are working with other people, while 449- 7@%-women’s family

members are not employed with others. 166 womeB98twomen are engagedin

agriculture in self farm, others remaining 398 womer 71% women are not engaged

in agriculture in self farm. 27 women or 5% are kg in another people farm.
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Remaining 527 or 95% women are not working withogHarms. Only 12 women or
2% women of sample have employed other persortgeinfarm. 404 women or 72%
women are self-employed remaining 28% of sample &o@re not self-employed.
only 8 women or 1%women have employed other pefopie other than their family.

all respondent are not getting income from any riéend can be said that all the

sample women do not have any rental income.

TABLE 5.13
Individual Income

Sr.no | Personal income irR Number Percentage
1. Less than 10,000 8 5.9%
2. 10,001- 15,000 19 13.9%
3. 15,001-20,000 16 11.8%
4, 20,000 and above 93 68.4%

Total 136 100%

Source -primary data

Figure 5.13(a)
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Figure 5.13(b)
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Table number 5.13 shows details of individual ineoof respondents giving answer
of question asked by researcher. Individual Incoareghe main criteria for Financial
inclusion. Only 136 women gave details of theirome. 428 women did not give
their income information. Out of 136 respondentrd&2.4% women are earning more
than 20000 rupees per annum.11.8% women are getbngp 20000 per annum.
13.9% women are getting 10to 15000 per annum. Gri#96 are getting less than
10,000 per annum. Other women were not giving Betditheir income as so many
of them are home makers. So many women do not &iayedea about their income

yearly. they are unable to calculate.
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Table 5.14

Family Income

Sr.no | Family income Number Percentage
1. Less than 10,000 7 1.4%
2. 10,001- 15,000 39 7.8%
3. 15,001-20,000 46 9.2%
4, 20,000 and above 409 81.6 %
Total 501 100 %
Source- Primary Data
Figure 5.14(a)
Family Income
450 81.60%
400 _l_
350
()
2 300
2
5 250
o3
g 200 409 @ Percentage
§ Number
150
100
7.80% 9.20%
50 1.40% ‘ J—
| 46
0 7
Less than 10,000 10,001- 15,000 15,001-20,000  20,0aD a
above

Family Income

135




Figure 5.14(b)
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Table number 5.14 shows details about family incasked by researcher. In the
structured questionnaire researcher asked aboufathdy income.Family income
support in the financial status of the women. Familember positively helpful in
women financial background. 501 women gave ans&&r9% or 409 women's
family are getting more than 20000 rupees per and@% or 46 family income was
15 to 20000 per annum.7.8% or 39 families aremettiO to 15000 rupees per annum.

seven families or 1% sample women are gettingtless ten thousand per annum.
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Table 5.15

Expenditure as Percentage of Income

Sr.No | Expenditure as percentage of Number Percentage
income

1. More than income 114 22%

2. 100 % 3 0.6 %

3. 90-100 % 67 12.9%

4. 80-90 % 31 6 %

5. 20-80% 39 7.5%

6. 60-70% 10 1.9%

7. Donot Know 26 5%

8. Not Provided 228 44%
518 100%

Source-Primary Data

Figure 5.15(a)
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Figure 5.15(b)

Expenditure as Percentage of Income
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Table number 5.15 shows answer given by respondeotit their expenditure as
percentage of income. After expenditure women care sand take advantage of
financial inclusion. Out of 518women only290 womeave response on the
guestion. very few women were able to give cormetio. after asking concern
calculations by the researcher, got the approxiregpenditure. 228 women or 44%
of respondent did not provide the expenditure peege of as income. 26 or 5%
women did not know about their expenditure. 10 @4 women spend 60-70% of
their income. 39 or 7.5% women spend 70-80% monay fttheir income.31 or 6%
women spends 80-90 %of their income. 67 or 12.9%&mspend 90-100 % of their
income.3 or 0.6% women spend their whole incomed 2% women have their

expenditure more than their income.
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Table 5.16
Methods of Saving

Sr,No | Method of Saving Number Percentage
1. Not able to save 131 29.3%
2. Cash saving 25 5.6%
4. Bank Deposit 231 51.7%
5. Deposit in Bachat Gat 58 13%
6. Saving in form of gold 0 0%
7. Deposit in any other form 2 0.4%
Total 447 100%

Source- Primary Data

Figure 5.16(a)
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Figure 5.16(b)
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Table 5.16 reflects answer of question about metbfosavings of the sample. As
researcher is trying to get role of Mann Deshi Bémkfinancial inclusion of rural
women. This question is fulfilling the first basmbjective of formal financial
inclusion that how many women are saving in bankodés. Out of 447 women 131
or 29.3% women are not able to save.25 or 5.6% wosa®e in cash form. 231 or

51.7% women save in form of bank deposit. 58 @613vomen save in bachat Gat.
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Access of Bank Account

Table-5.17

Sr.No

Having bank Account

Number

Percentage

Yes

395

70%

No

169

30%

Total

564

100%

Source- Primary Data

Figure 5.17(a)
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Figure 5.17(b)

Access of Bank Account
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Table number 5.17 reflects answer of question abank account of sample women.
Above question is related with first basic objeetand first hypothesis that dominant
role of Mann Deshi bank in formal financial inclasi Out of 564 sample 395 or
70% women having access of bank account and d8yot 30% women not having
bank account. We can say 70% of our sample womemaluded in formal financial
institution.70% women from sample size have forbeik account in any bank. This

table reflects that 70% women are getting formaficial services.

Table 5.18
Name of The Bank

Sr.No Name of the Bank Number Percentage
1. Nationalized Commercial Bank 80 20.5%
2. Mann Deshi Bank 261 66.8%
3. Credit Co-operative society 83 21.2%
4, R.R.B 9 2.3%
5. Private Bank 2 0.5%
6. Bachat Gat 11 2.8%
7. Post office 1 0.3%

Total 447(391) 114.4%

Source-Primary Data
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Figure 5.18
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Number Of Customers 80 261 83 9 2 1 1

Table number 5.18 giving information about the nashéhe bank where respondent
accounts exists. This question is fulfilling thejeattive of to get the role of Mann
Deshi Mahila Sahakari Bank Ltd (MDMSB) for Finariciaclusion of rural women
and find out extent and reach of MDMSB servicest Gfuall bank account holders
MDMSB customers are in maximum number. This shdveg MDMSB is playing
dominant role in financial inclusion of rural womeérhere are 395 account holders on
which MDMSB account holder women are 261 in maximumamber. than
cooperative bank and nationalized commercial backant holders. private bank and

other bachet gat account holders numbers arengemynal.

Researcher has analyze these three banks MDMSHndbted and Co-operative

bank performance separately from the Customent diview.
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5.7 Analysis related to Mann Deshi Bank Customers
Table 5.19

Reason for Choosing Mann Deshi Bank

Sr.No. Reason for Choosing Mann | Number Percentage
Deshi Bank
1. Good services 123 33%
2. Near by 13 4%
3. My husband/family 10 3%
suggestion
4. My friend/ relative/neighbour | 48 13%
having account in this bank
Self decision 89 24%
6. Bank or govt official 36 10%
suggestion
7. Any Compulsion 49 13%
Total 368 100%
Source- Primary Data
Figure 5.19(a)
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Figure 5.19(b)
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Table 5.19is showing the answer of question sample womenwihy they choose

Mann Deshi Mahila Sahakari Bank (MDMSB).

single reason for opening account in this banley thave multiple reason. Maximum
number of customers opted MDMSB because of its gaodices.33% or 123 women
have taken choice of MDMSB because of good serv&® or 24 % women choose
MDMSB as their self decision. 48 women or 13% worophthis bank because their
relative or family members accounts are in thiskbafgain 49 or 13% women

opened account because of any compulsion. 36 wamédQ % were open account
due to bank official suggestions. 10 or 3 % womenaose of husband or family

member suggestion opened account.13 or 4 % womenedpaccount because tits

branch is nearby.
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Table 5.20
Recommendation For MDMSB

Sr.No. | Recommendation for the | Number | Percentage
MDMSB

1 Yes 181 69.3 %

2. No 64 24.5 %

3. No response 16 6.1 %
Total 261

Source -Primary Data

Figure 5.20(a)
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Figure 5.20(b)
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Table 5.20 gives idea of answer about recommendatidviannDeshi Bank to other
people. Out of 261 respondents 181 or 69 % womesnmenended to other people for
opening bank account in Mann Deshi Bank. That md&iswomen are completely
happy with the MDMSB, so they are recommending ngsne to relatives and
friends.64 or 24 % women did not recommend to guEount in MDMSB

5.7.1 Rating of Banking Services of Mann Deshi Bankhe researcher
asked about rating of different banking serviceshi® customers. Scale of rating is
given below table. There are three types of bardtorners. MDMSB, nationalized
commercial bank and co-operative bank. Researabek @3 types of financial
services of the banks and rates of these servioasthe customers. Out of 395 bank
account holders 261 were from MDMSB,60 from coopeeasociety,56 from
nationalized commercial bank. So, rating of 13 isexw from these three bank

customers collected separately. These tables figugeen further.
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5.7.1 Rating of Customers of MDMSB On Thirteen FinanciaServices

Table 5.21
Saving Account Facility Mann Deshi Bank
Sr. no. Saving account facility Number Percentage
1. Not satisfactory 2 0.8
2. Satisfactory 20 8
3. Good 101 39
4, Very good 59 23
5. Excellent 77 29
6. not used 1 0.4
7. No response 1 0.4
Total 261
Source- Primary Data
Figure-5.21(a)
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Figure-5.21(b)
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Table 5.21 indicates the answer given by customehe question number 15 rating
given by customers of Mann Deshi Bank. This questi@sk about rate of banking
services Table 5.21 reflects rate of saving accdaritity. 101 or 39 % of women

gave rating good to saving account facility. 7728r% women gave rate of saving
account facility as excellent.59 or 23 % women gaate as very good service. 20 or

8% women gave rate satisfactory. only 2 women geate of saving as not

satisfactory.
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Table -5.22

Loan FacilityMannDeshi Bank

Sr.No | Loan facility Number Percentage
1. Not satisfactory 4 1%
2. Satisfactory 12 5%
3. Good 70 27%
4, Very good 42 16%
5. Excellent 58 22%
6. Not used 69 26%
7. No response 6 3%
Total 261
Source-Primary Data
Figure 5.22(a)
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Figure 5.22(b)
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Table 5.22 indicates the answer given by customethe question number 15 rating
given by customers of Mann Deshi Bank. This questi@sk about rate of banking
services Table 5.22 reflects loan facility. 70 @82 of women gave rating good to
loan facility. 58 or 22 % women gave rate of loagility as excellent. 42 or 16 %
women gave rate as very good service. 12 or 5% wayage rate satisfactory. only 4

women gave loan facility as not satisfactory. 6266 did not use loan facility.
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Table 5.23

Entrepreneurial LoanMannDeshi Bank

Sr.No | Entrepreneurial loan Number Percentage
1. Not satisfactory 2 0.8%

2. Satisfactory 10 4%

3. Good 63 24%

4. Very good 35 13%

5. Excellent 59 23%

6. not used 83 32%

7. No Reponse 9 3%

Total 261

Source- Primary data

Figure 5.23(a)
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Figure 5.23(b)
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Table 5.23 reflects answer of question number 15 ®about entrepreneurial loan
from MDMSB. Eighty-three or 32 % women did not tak&trepreneurial loan, while
sixty-three or 24% women gave good rate to thigiser fifty-nine or 23 % women
gave excellent rate to entrepreneurial loan serviderty-five or thirteen percent
women gave very good rating to entrepreneurial lsarvice. Ten women or 4
%women were satisfied with entrepreneurial loarlifgcNine or 3% women did not

give any response.
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Financial Advice- Mann Deshi Bank

Table-5.24

Sr.No Financial Advice Number Percentage
1. Not satisfactory 1 0.4%
2. Satisfactory 8 3%
3. Good 65 25%
4, Very good 33 13%
5. Excellent 69 26%
6. Not used 77 29%
7. No response 8 3%
Total 261
Source- primary Data
Figure -5.24(a)
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Figure -5.24(b)

Financial Advice Facility Of MDMSB
Not satisfactory, 1, 0%

No Response, 8, 3% Satisfactory, 8, 3%

H Not satisfactory
M Satisfactory

M Good

M Very good

M Excellent

i Not Used

H No Response

Table 5.24 tell about answer of question numbemaf 4 for rating of financial

advice of MDMSB. Out of 261 responses 77 or 29% wordid not used financial
advice facility of MDMSB.69 or 26 % women gave elket rating to financial

advice. 65 or 25% women gave good rating to firdradvice.33 or 13 % women
gave very good rating to financial advice facili&.or 3 % women did not give
response and same 8 women were satisfied withdiabadvice facility. MDMSB is

giving financial advice to customers. Bank is tgyito give all essential information
on financial sector. As only opening account is sufficient for financial inclusion.

Specially rural women should know how to managerice and small savings,
repayment of loans.
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Financial LiteracyMann Deshi Bank

Table 5.25

Sr.No | Financial Literacy Number Percentage
1. Not satisfactory 0 0%
2. Satisfactory 9 3%
3. Good 48 18%
4, Very good 23 9%
5. Excellent 46 18%
6. Not used 124 a7
7. No response 11 4%
Total 261
Source- Primary Data
Figure 5.25(a)
Financial Literacy Facility Of MDMSB
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Figure 5.25(b)

Financial Literacy Facility Of MDMSB
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Table 5.25 reflects answer of question number 165#or rating of financial literacy
programme of MDMSB. 124 or 47 % did not use finahtiteracy programme.48 or
18 % women gave good rating to financial literacggpammeof MDMSB. Again 46
or 18 % women gave excellent rating to financigdricy programme.23 or 9 %
women gave very good rating to financial literacggramme. 11 or 4% women did
not give any responses. MDMSB is running finandi@racy programme on three
stages. First basic level is providing informatiapout loan and savings. Advance
financial literacy programme provides informatidsoat insurance and pension. Third
type of business financial literacy programme piesi literacy debt management,
budgeting and financial negotiation. Every borroviern MDMSB are perfectly
aware about loan repayment mode. They are payick)lban timely and taking again

loan.
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Table 5.26

Insurance Plan Mann Deshi Bank

Sr.No | Insurance Plan Number Percentage
1. Not satisfactory 1 0.4
2. Satisfactory 9 3%
3. Good 23 9%
4, Very good 14 5%
5. Excellent 24 9%
6. not used 178 68%
7. No response 12 5%
Total 261
Source-Primary Data
Figure 5.26(a)
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Figure 5.26(b)

Insurance Plan Facility Of MDMSB
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Table 5.26 shows answer of question number 156)aeting of service of Insurance
plan of MDMSB. Out of 261 responses 178 or 68 % wordid not use insurance
facility. 24 or 9% women gave rating excellentngurance services of MDMSB. 23
or 9 %women gave rating good to insurance ses\o¢&/DMSB.

9 or 3 % women gave satisfactory remark on insw@asvices of MDMSB. 12 or
5% women gave no response on this question. O@y@man was not satisfied with

insurance plan.
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Table 5.27

Pension Plan Mann Deshi Bank

Sr. No Pension Plan Number Percentage
1. Not satisfactory 1 0.4
2. Satisfactory 6 2%
3. Good 15 6 %
4, Very good 3 1%
5. Excellent 17 6 %
6. not used 204 78 %
7. No response 15 6 %
Total 261
Source-Primary Data
Figure-5.27(a)
Pension Plan Facility Of MDMSB
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Figure-5.27(b)

Pension Plan Facility Of MDMSB
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Table 5.27 shows the answer of question numbepékb 7, rating of service of
pension plan of MDMSB. Out of 261, 204 or 78 % wantiéd not use pension plan
of MDMSB. 17 or 6% women gave excellent rating émgion plan of MDMSB.15 or
6 % women gave good remark for pension plan of MBME women or 6% women
did not give response on this question. 3women & Wwomen gave very good rate

for pension plan. Only one woman was not satisfigt pension plan of MDMSB.
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Table-5.28

Doorstep Banking Mann Deshi Bank

Sr.No | Doorstep Banking Number Percentage
1. Not satisfactory 1 0.2%

2. Satisfactory 6 2%

3. Good 62 24 %

4, Very good 39 15 %

5. Excellent 62 24 %

6. not used 80 31%

7. No response 11 4%

Total 261

Source-primary Data

Figure-5.28(a)
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Figure-5.28(b)

Doorstep Banking Facility Of MDMSB
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Table 5.28 reflects answer of question number X6 &arating of door step banking

services provided by MDMSB. out of 261, 80 or 31wiémen did not used this

facility. 62 or 24 % women gave excellent rate door step banking services. 62 or
24 % women gave good rate to door step bankingce=v39 or 15% women gave
very good rating to door step banking services.i¥% women did not give any

response. 6 or 2 % women were satisfied. Only ooman was not satisfied with

door step banking services.
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Table 5.29

Business school Programme Mann Deshi Bank

Sr.No | Business school Programme Number percentage
1. Not satisfactory 2 0.8%

2. Satisfactory 5 2%

3. Good 41 16 %

4, Very good 10 4%

5. Excellent 7 3%

6. Not used 179 69 %

7. No response 17 6 %

Total 261

Source- primary Data

Number and Percentage

200

180

160

140

120

100

80

60

40

20

Figure 5.29(a)
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Figure 5.29(b)

Business School Programme Facility Of MDMSB
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Table 5.29 reflects answer of question number 1% §arating Business School
Programme of MDMSB. Out of 261, 179 or 69 % womaéoh bt attend Business
School Programme. 41 or 167% women gave good ratndBusiness School
Programme. 17 or 6% women did not give any respdier 4% women gave very
good rate to Business School Programme. 7 or 3%eamogave excellent rate for
Business School Programme. Five women were satigfith business school.Only 2
women did not satisfied with Business School Pnogne of MDMSB.
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Table 5.30

Chamber of Commerce Mann Deshi Bank

Sr.No| Chamber of Commerce Number Percentage
1. Not satisfactory 1 0.4
2. Satisfactory 2 0.8
3. Good 6 2%
4, Very good 3 1%
5. Excellent 3 1%
6. not used 232 89%
7. No response 14 5%
Total
Source- Primary Data
Figure 5.30(a)
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Figure 5.30(b)

Chamber of Commerce Facility Of MDMSB

Not Satisfactory, 1,
1%

B3ood, 6, 2% Very good, 3, 1%
No Response, 14,
5%

S isfactoryv

Excellent,...

M Not Satisfactory
M Satisfactory

M Good

M Very good

M Excellent

M Not Used

M No Response

Table 5.30 reflects answer of question number 1% pd, rate of performance of
chamber of Commerce. Out of 261, 232 or 89 % wodidmot become member of
Chamber of Commerce. 14 or 5% women did not giwerasponse. 6 or 3 %women
gave good rate to Chamber of Commerce. 3 or 1 % emogave good rate to
Chamber of Commerce. Again 3 or 1% women gave kxtetate for Chamber of
Commerce.2 women were satisfied with Chamber of @erne. Only one women

was not satisfied with Chamber of Commerce.
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Table-5.31

TarangVahini Mann Deshi Bank

Sr.No | TarangVahini Number Percentage
1. Not satisfactory 1 0.4%

2. Satisfactory 1 0.4%

3. Good 33 13 %

4, Very good 9 3%

5. Excellent 9 3%

6. Not used 196 75 %

7. No response 12 5%

Total 261

Source-Primary Data

Figure 5.31(a)
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Figure 5.31(b)

Tarang Vahini Facility Of MDMSB
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Table 5.31shows answer of question number 15 fdantate of TarangVahini (Radio
Service) of MDMSB. out of 261,196 or 75 % women diok listen radio service
Tarangvahini of MDMSB.33 or 13 % women gave ratedyeervice to Tarangvahini
of MDMSB. 12 or 5% women did not give any resporn@eor 3% women gave
excellent rate to Tarang Vahini. 9 or 3% women ggoed rate to TarangVahini. One
woman was simply satisfied and one woman was nixfisa with TarangVahini

services.
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Table 5.32

Electronic Card Mann Deshi Bank

Sr.No | Electronic card Number Percentage
1. Not satisfactory 0 0%
2. Satisfactory 1 0.4
3. Good 2 0.8
4, Very good 0 0%
5. Excellent 2 0.8
6. not used 242 93 %
7. No response 14 5%
Total 261
Source-Primary Data
Figure 5.32(a)
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Figure 5.32(b)

Electronic Card Facility Of MDMSB
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Table 5.32 shows answer of question number 15 JrtRate of using electronic
card.242 or 93 % women did not use Electronic caddor 5% women did not give
any response on this question. 2 or 0.8%women gmeel rate for Electronic
card service. 2 or 0.8% women gave excellent rat&lectronic card service of
MDMSB.
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Table 5.33
Step for Name On Property Deed Paper Mann Deshi Bank

Sr.No. | Step for inclusion of name on Property deed Number | Percentage
paper

1. Not satisfactory 0 0%

2. Satisfactory 1 0.4%

3. Good 1 0.4%

4. Very good 0 0%

5. Excellent 0 0%

6. Not used 242 93 %

7. No response 17 6 %
Total 261

Source-Primary Data

Table 5.33 reflects answer of question number 16 13 rate of step of name on
property deed. Out of 261 242 or 93 % women didimdtide their name in property
deed of their house.17 or 6% women did not giverasponse.Only one women give
rate of satisfactory. Actually out of 261 samplemem of MDMSB no one was

capable or including their name in property deed.
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Figure 5.33 (a)
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Figure 5.33(b)

Not Satisfactory, 0, Good, 1, 0% Rating Of Name On Property Deed Paper Facility Of MDMSB
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Table 5.34 and Figure 5.34
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Table number 5.34 giving complete picture of reggsngiven by customers against
guestion number 15 and its sub-parts. all kindsbahking facility provided by
MDMSB. Bar diagram is also attached with it.

5.8 Analysis related to co-operative Bank customergable 5.29 and bar-
diagram is showing the responses given by the mestof about who have account in

Credit co- operative society .

Table 5.35
Reason for choosing Credit Co-operative Society

Sr. No. | Why Co-operative society | Number Percentage

1. Good services 4 6%

2. Near by 0 0%

3. My husband/family 4 6 %
suggestion

4. My friend/ 13 18%

relative/175eighbor having
account in this bank

5. Self-decision 27 38%
Bank or govt official 0 0%
suggestion

7. Any Compulsion 23 32%
Total 71 100%

Source-Primary Data
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Number and Percentage
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Figure 5.35(b)

Reason for Choosing Credit Co-Operative Society
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i Any Compulsion

Table 5.35 showing answer of the question numbewiiy women have chosen co-
operative societyin the Case of cooperative society maximum womenogting by

self-decision. 27 or 38 % women are choosing caiper bank by their self-decision.
23 0r32% women are taking choice of co-operativekBfar any kind of compulsion.

If women are getting any kind of money transfemirthe government, they have to
open account in specified bank. 13 or 18 % womemna@zcount in co-operative bank
because friend, neighbor or relative have bankwatcimn this bank. 4 or 6% women
account because of husband and family suggestioor. 8% women choose co-

operative bank because of good services.
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Table 5.36

Recommendation for Credit co operative society

Sr, No. Recommendation for Number Percentage
cooperative society

1. Yes 5 8.3%

2. No 48 80%

3. No response 7 11.6 %
Total 60

Source- Primary Data

Number and Percentage
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Figure 5.36(a)
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Figure 5.36(b)

Recommendation for Credit Co-Operative Society

No Response Yes
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4 No

M No
Response

Table 5.36 shows answer of question for whethetoousrs of co-operative society
have recommended to other people or not. Only Sevoracommended other people
for opening account in cooperative bank. 48 or 8@8men did not recommend
cooperative bank to others.
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5.8.1 Rating of Customers of co-operative Bank onifrancial Services

Table 5.37

Saving Account Facility Credit co-operative Society

Sr. no. Saving account facility | Number Percentage
1. Not satisfactory 1 1.7 %
2. Satisfactory 7 12 %
3. Good 47 78%
4. Very good 2 3%
5. Excellent 3 5%
6. not used 0 0%
7. No response 0 0%
Total 60

Source -Primary Data

Figure 5.37(a)
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Figure 5.37(b)
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Table number 5.37 reflects the answer given byorost on the question number 15
part 1 ,rating given by customers of co-operatigakh This question ask about rate
of banking services Table 5.31 reflects rate ofigpwaccount facility. 47 or 78%
women gave good rate for co- operative societyr 12% were satisfied.3 or 5%

women gave excellent rating to saving accountitgcil
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Table 5.38

Loan facility Co-operative Society

Sr.No | Loan facility Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 1 2%

3. Good 16 27 %

4. Very good 0 0%

5. Excellent 1 2%

6. not used 38 63 %

7. No response 4 7%

Total 60

Source- Primary Data

Figure 5.38(a)
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Figure 5.38(b)

Loan Facility Credit Co-Operative Society
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Table 5.38 reflects answer of question number I64aate of loan facility provided
by co-operative bank. Out of 60 customers 38 or 8&8%tmen did not use loan facility
of co operative bank. 16 or 27 % women gave gode far loan facility of co-
operative bank. 4 or 7 % women did not give anpoese of this question. Only 1 or
2% women gave excellent rate to loan facility.266 women gave satisfactory to
loan facility.
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Table 5.39

Entrepreneurial Loan Co-operative Society

Sr.No | Entrepreneurial loan Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 2 3%

3. Good 6 10 %

4. Very good 0 0%

5. Excellent 0 0%

6. not used 48 80 %

7. No response 4 7%

Total 60

Source- primary Data
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Figure 5.39(a)
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Figure 5.39(b)

Entrepreneurial Loan Facility Of Credit Co-Operative Society
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Table 5.39 reflects answer of question number X6 3aate of Entrepreneurial loan
facility provided by co-operative bank. Out of 60stomers 48 or 80% women did
not use Entrepreneurial loan facility of co opemtbank. 6 or 10 % women gave
good rate for Entrepreneurial loan facility of cpeoative bank. 4 or 7 % women did

not give any response of this question. Only 2or ®®%men gave satisfactory to

Entrepreneurial loan facility.
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Table 5.40

Financial Advice- Co-operative Society

Sr. Financial Advice Number Percentage
Sr.No
1. Not satisfactory 0 0%
2. Satisfactory 3 5%
3. Good 4 7%
4, Very good 0 0%
5. Excellent 2 3%
6. Not used 47 78 %
7. No response 4 7%
Total 60

Source- Primary Data
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Figure 5.40(a)
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Figure 5.40(b)

Financial Advice Facility Of Credit Co-Operative Society
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Table 5.40 tell about answer of question numberpag 4 for rating of financial
advice of co-operative bank. Out of 60 response®r478% women did not used
financial advice facility co-operative bank.2or 3 Weomen gave excellent rating to
financial advice. 4 or 7% women gave good ratingfib@ancial advice.3 or 5 %
women gave satisfactory rating to financial advieelity. 4 or 7 % women did not

give response.
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Table 5.41

Financial Literacy Co-operative Society

Sr.No | Financial Literacy Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 2 3%

3. Good 2 3%

4. Very good 0 0%

5. Excellent 2 3%

6. not used 49 82 %

7. No response 5 8%

Total 60

Source-Primary data
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Figure 5.41(a)
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Figure 5.41(b)

Financial Literacy Facility Of Credit Co-Operative Society
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Table 5.41 a& b tell about answer of question numitiepart 5 for rating of financial
literacy. Out of 60 49 or 82% did not use this fioml literacy program of
cooperative society. 5 or 8% women did not give @sponse. 2or 3 % women give
good rating.2 or 3 % women gave excellent ratinghie services of co-operative

society. 2 women were satisfied with service.
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Table 5.42

Insurance Plan Co-operative Society

Sr.No| Insurance Plan Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 3 5%

3. Good 0 0 %

4, Very good 0 0%

5. Excellent 0 0%

6. not used 53 88 %

7. No response 4 7%

Total 60

Source-Primary Data

Figure 5.42(a)
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Figure 5.42(b)

Insurance Plan Facility Of Credit Co-Operative Society

Satisfactory
Not satisfactory 5% Good

0% 0%

Very good

Excellglz/%

No Response, 4, 7% 0%

M Not satisfactory
M Satisfactory

M Good

H Very good

M Excellent

i Not Used

H No Response

Table 5.42 reflects the answer of question 15 @artating of insurance plan of co-
operative society. Out of 60 53 or 88 % women ditlused this insurance plan .4 or
7 % women did not give any response. Only 3 or 5étnen were satisfied with

insurance plan of co operative society.

191



Table 5.43

Pension PlanCo-operative Society

Sr.No| Pension Plan Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 1 2%

3. Good 1 2%

4, Very good 1 2%

5. Excellent 0 0%

6. not used 51 85 %

7. No response 6 10 %

Total

Source- Primary Data
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Figure 5.43(b)

Pension Plan Facility Of Credit Co-Operative Society

Satisfactory, 1, 1%

/

Not satisfactory, 0,

0% Good, 1, 2%
Very good, 1,...

Excellent, 0, 0%

No Response, 6,
10%

Not satisfactory
M Satisfactory

M Good

M Very good

M Excellent

i Not Used

H No Response

Table 5.43 shows answer of question number 15 parate of pension plan of co
operative Society.51 or 85 % did not use pensian pf co operative society.6 or 10
% did not provide any response on rating of pengian. one or 2% women gave

good, very good and excellent rate respectively.
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Table 5.44 Figure 5.44

Rating Of All Facilities By Credit Co-operative Society

Credit Cooperative Society
60
c 50
£
5 40
g |
5 0
§ |
E 20 I
P, i
0 | Jl, | macll W H . 1N
Step for
Saving loan  |Entreprene = Financial | Financial | Insurance = Pension | Doorstep Business Chamber of | TarangVahi | Electronic inglision of
account il il | i Lt ol Pl Banki school c 5 d name on
fadlity acility | urial loan | advice iteracy an an nking Frogramme ommerce ni car Prapssty
deed paper
i Not Satisfactory 1 0 0 0 0 0 0 0 0 0 0 0 0
M Satisfactory 7 1 2 3 2 3 1 1 0 0 0 0 0
i Good 47 16 6 4 2 0 1 1 0 0 0 0 0
HVery Good 2 0 0 0 0 0 1 0 0 0 0 0 0
 Excellent 3 1 0 2 2 0 0 0 0 0 0 0 0
i Not Used 0 £ 48 4 49 53 51 53 55 55 55 55 54
i Blank 0 4 4 4 5 4 6 5 5 5 5 5 6

Table 5.44 is providing complete picture of cremitoperative societies. It is showing
rate of service given by the women customers.
5.9 Analysis related to nationalized commercial bancustomer

Table 5.45

Reason for choosing Nationalized Commercial Bank

Sr. No. Why this bank Number | Percentage

1 Good services 22 33%

2 Near by 1 1%

3 My husband/family suggestion 8 12%
My friend/ relative/neighbour having 0

4 account in this bank ! 11%

5 Self decision 16 24%

6 Bank or govt official suggestion 3 4%

7 Any Compulsion 9 14%
Total 71 100%

Source - Primary data
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Figure 5.45(a)

Reason for Choosing Nationalized Commercial Bank
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Figure 5.45(b)
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Table 5.45 reflects the answer of question whyarust choose national commercial
Bank. maximum customers 22 in number and 33% worhense commercial bank
because of good service. Second category 16 &6 v2dmen opted by self decision.
8 or 12 % women opened account because husbarfdrailg suggestion. 7 or 11%
women opened account because of friend , relativeighbourhaving account in this

bank.In the case of nationalized bank again womempening account for its good

services
Table 5.46
Recommendation for Nationalized Commercial Bank
Reqommendatlon f_or Number Of
Nationalized =~ Commercial Percentage
Customers
Bank
Yes 21 37.50%
No 31 55.35%
No Response 4 7.10%

Source- Primary Data

Figure 5.46(a)
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Figure 5.46(b)

No Recommendation For Nationalized Commercial Bank
Response,

4,7%

Yes, 21, 38%

HYes
4 No

No, 31, 55% i No Response
’ )

Table 5.46 shows answer of question for whethertoousrs of Nationalized

commercial bank have recommended to other peopt®tOnly 21 or 38% women

recommended other people for opening account iromaized commercial bank.

31lor 55% women did not recommended Nationalizedneernial bank to others.4 or

& % women did not give any response.

5.9.1 Rating of Customers of Nationalized Bank oniRancial Services

Table5.47
Saving Account FacilityNationalised Commercial Bank
Sr. no. Saving account facility | Number Percentage
1. Not satisfactory 0 00 %
2. Satisfactory 6 11
3. Good 37 66
4. Very good 7 12
5. Excellent 6 11
6. not used 0 0%
7. No response 0 0%
Total

Source- Primary Data
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Figure 5.47(a)

Saving Account Fgg;/lity Of Nationalized Commercial Bank
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Table number 5.47 reflects the answer given byotost on the question number 15
part 1 ,rating given by customers of Nationalizesnmercial bank. This question
ask about rate of banking services rate of savampunt facility. 37 or 66% women
gave good rate Nationalized commercial bank. 6 I lwere satisfied.6 or 11%

women gave excellent rating to saving accountifgci¥ or 12% women gave very

good rating.
Table 5.48

Loan facility Nationalized Commercial Bank
Sr.No| Loan facility Number Percentage
1. Not satisfactory 0 0%
2. Satisfactory 1 2%
3. Good 11 20 %
4. Very good 3 5%
5. Excellent 2 4%
6. not used 38 68 %
7. No response 1 2%

56

Source- Primary Data

Figure 5.48(a)

Loan Facility Of Nationalized Commercial Bank
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Figure 5.48(b)

Loan Facility Of Nationalized Commercial Bank

Not satisfactory, 0,
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0,
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Table 5.48 reflects answer of question number IbZaate of loan facility provided
by Nationalized commercial bank. Out of 56 cust@®&3 or 68% women did not use
loan facility of Nationalized commercial bank. 14 20% women gave good rate for
loan facility of Nationalized commercial bank. 1 2% women did not give any
response of this question. Only 2 or3% women gaeelkent rate to loan facility.3or
5% women gave very good rating to loan facilitprl2% women gave satisfactory

response.

200



Table 5.49

Entrepreneurial Loan Nationalized Bank

Sr.No | Entrepreneurial loan Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 1 2%

3. Good 7 12 %

4, Very good 2 4%

5. Excellent 2 4%

6. not used 43 77 %

7. No response 1 2%

Total

Source- Primary Data

Number and Percentage
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Figure 5.49(b)

Entrepreneurial Loan Facility Of Nationalized Commercial Bank
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H No Response

Table 5.49 reflects answer of question number 15 $about entrepreneurial loan
from Nationalized commercial bank. Forty three of%/ women did not take
entrepreneurial loan ,while seven or 12% womereggod rate to this service. Two
or 3 % women gave excellent rate to entrepreneloah service. Two or 3% or
women gave very good rating to entrepreneurial Eawice. One or2%women were
satisfied with entrepreneurial loan facility. One 2% women did not give any

response.
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Table 5.50

Financial Advice- Nationalized Bank

Sr. Financial Advice Number Percentage
Sr.No
1. Not satisfactory 0 0 %
2. Satisfactory 3 6 %
3. Good 6 11 %
4, Very good 1 2%
5. Excellent 2 4%
6. not used 43 77 %
7. No response 1 2%
Total 56

Source- Primary Data

Figure 5.50(a)
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Figure 5.50(b)

Financial Advice Facility Of Nationalized Commercial Bank
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Table 5.50 tell about answer of question numbempag 4 for rating of financial
advice of Nationalized commercial bank. Out of B6ponses 43 or 77% women did
not used financial advice facility of nationalizedmmercial Bank.2 or 4 % women
gave excellent rating to financial advice. 6 o®divomen gave good rating to
financial advice.l or 2 % women gave very goodhato financial advice facility.1

or 2 % women did not give response.
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Table 5.51

Financial LiteracyNationalized Bank

Sr.No | Financial Literacy Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 6 11 %

3. Good 4 7%

4, Very good 1 2%

5. Excellent 1 2%

6. not used 42 75 %

7. No response 2 4%

Total 56

Source- Primary Data

Figure 5.51(a)
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Figure 5.51(b)

Financial Literacy Facility Of Nationalized Commercial Bank
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Table 5.51 reflects answer of question number 165#or rating of financial literacy
programme of Nationalized commercial Bank. 42 oft678id not use financial
literacy programme.4 or 7 % women gave good ratrfinancial literacy programme
Nationalized commercial Bank. Again lor 2% womervegaxcellent rating to
financial literacy programme.l or 2 % women gaveyvgood rating to financial

literacy programme. 2 or 43% women did not give segsponses.
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Table 5.52

Insurance PlanNationalized Bank

Sr.No| Insurance Plan Number Percentage
1. Not satisfactory 0 0%

2. Satisfactory 1 2%

3. Good 4 7%

4, Very good 1 2%

5. Excellent 0 0%

6. not used 50 89 %

7. No response 0 0%

Total 56

Source- Primary Data

Figure 5.52(a)
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Figure 5.52(b)

Insurance Plan Facility Of Nationalized Commercial Bank
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Table 5.52 shows answer of question number 156)adting of service of Insurance
plan of Nationalized Commercial Bank. Out of 56p@sses 50 or 89% women did
not use insurance facility. 4 or 7%women gave gagood to insurance services of
Nationalized commercial Bank. lor 2 % women gavésfs&tory remark on
insurance services of Nationalized commercial banét 2% women gave very good
response on this question.
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Table 5.53

Pension Plan Nationalized Bank

Sr.No | Pension Plan Number Percentage
1. Not satisfactory 0 0%
2. Satisfactory 0 0%
3. Good 0 0 %
4. Very good 0 0%
5. Excellent 0 0%
6. not used 56 100
7. No response 0 0%
Total 56

Source- Primary Data

Table 5.53 giving answer for rating of pension ptémationalized commercial bank.

All the customer are not using this facility.

Table 5.54
Electronic card Nationalized Bank

Sr.No | Electronic card Number Percentage
1. Not satisfactory 0 0%
2. Satisfactory 0 0%
3. Good 2 4%
4, Very good 0 0%
5. Excellent 0 0%
6. not used 54 96 %
7. No response 0 0%

Total 56 100

Source- Primary Data
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Figure 5.54(a)

Electronic Card Facility Of Nationalized Commercial Bank
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Figure 5.54(b)

Electronic Card Facility Of Nationalized Commercial Bank
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Table number 5.54 is reflecting the answer of qaestumber 15 part 12,rating of
service of electronic card of Nationalized Comnier8ank. Out of 56 responses
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540r 96% women did not use electronic card facikiyr 4%women gave rating good

to electronic card facility of Nationalized comroiei Bank.

Table 5.55 And Figure 5.55

Rating of All Facilities by Nationalized Bank

Services Of Nationalized Commercial Bank
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g
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H Not satisfactory 0 0 L] L] L] 0 0 0 0 0 ] 0
¥ satisfactory 6 1 1 3 6 1 0 0 0 0 0 0
 Good 37 u 7 6 4 4 0 1 0 0 0 2 0
H Very Good 7 3 2 1 1 1 0 L] L] 0 0 0 0
 Excellent 6 2 2 2 1 0 0 0 0 0 1 0 0
 Not Used 0 38 a3 a3 2 50 56 55 56 55 54 54 56
i Blank 0 1 1 1 2 0 0 0 0 1 0 0 0

In the case of nationalized bank again women ag@iog account for its good
services.
Table 5.55 is showing all the response of wometooasrs of nationalized

commercial Banks for all the services
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Table 5.56

Reasoning for not having Account

Sr.No Number Percentage

1 There is no bank in this area. 1 0.6 %

2. Not aware 15 9.1%

3. Feels that Bank services are n )t2 1.2%
trustworthy

4. Hesitation for taking help 2 1.2%

S. Procedural problem. 5 3%

6. Not able to save 82 50%

7. Not Required 57 34.8%
Total 164

Source- Primary Data

Figure 5.56

Reason for not having saving account.

164 responses

@ There is no bank in this area.
@ Not aware

Feels that Bank services are not
trustworthy

@ Hesitation for taking help

@ Procedural problem.
@ Not able to save
® Not Required

Table 5.56 shows answer of the question numbemb@t are the reason for not
having account in bank. Out of 164 respondent i guestion 82 or 50% women
were not able to save .so they are unable to opewuat in any formal institution. 57
or 34.8% women did not required any formal bankoaot. 15 or 9% women are not
aware about the bank account facilities. 2or 1 %mem feeling hesitation for taking
help.2 or 1 % women feels that banks are not trusghy. Five or 3% women are

facing procedure problem.
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Table 5.57

Reason for Non-eligibility

Sr.No | Reason for non-eligibility Number Percentage
L Use spouse's account 14 50%
2. No ID 1 3.6
3. Previous bad credit history/in 3.6
1
debtednes
4. Not lived here long enough - no 0%
o 0
credit histonr
S. Don't know 12 42.9 %
Total 28

Source- Primary Data

Figure 5.57

If not eligible , then reasons for non-eligibility

28 responses

@ Use spouse’s account

® NolD
Previous bad credit history/in
debtedness

@ Not lived here long enough - no
credit history

@ Dontknow

Table 5.57is providing answer for question numbérelason for non-eligibility. Out
of total 28 respondent 14 or 50% women are ugiogise's account.12 or 43 %

women do not know the reason for non eligibility.

General observationThe Researcher has contacted rural women of Mhaswad
village. She has used structured questionnairehasdilled the data personally. The
data collected is as follows: In Mhaswad, the pasipoint is that 24 ladies are self-
employed. These ladies are self reliant. they anegd their own small business. This

makes them confident. They are now making the firrdecisions on their own
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without any influence by male family members. Thiso makes them to participate
in the social activities of the town.

It connotes that there is a high level of finahareclusion which has a

positive effect on their social status. Out of the®men account holder, eight women
have opened account in nationalized bank. Twenty wemen have account in co-
operative Mahila Mann Deshibank.MannDeshibank e&ding bank in this area .So
many women are becoming member of Mann Deashkbspecially customer of
manndeshi have taken loan for 2-3 times.Womerahle to pay back their loan as
given schedule. These means that they have novedjarcredit-worthiness,and one
of the sign of empowerment. They have availed tla lfacility repeatedly. Actually
the respondents are financially literate. Mann D8simk is providing training facility
of financial literacy .This is much beneficial farral women. Women are becoming
aware about their financial status and importarigeging loan on time.
Quite a good number of women are members of bgahand pigmy. In this area
system of pigmy is very popular. The representativbank collects small amount of
money from customers. Women are keeping small gavifhis area MannDeshi
bank customers are dominating. The bank collect20L@upees to maximum 2000
rupess as pigmy. Even some are not able to fulfiasic requirement, but they are
keeping small savings in pigmy. Maximum women ustierd the importance of
saving. They are saving money as their own datisso we can conclude women
are financial decision maker. Even not very edwtdiet can handle their financial
matters.

Every women is sending her child for education. $éaives are supporting
their husband in running shops. With access tanial services (bank accounts,
loans, etc.) women’s bargaining power in societygéases as they are equipped with
the tools that help them earn and maintain a lividglditionally, studies
overwhelmingly show women are more likely to saaMgcate, and invest money in
order to be protected against unexpected expeasdsn their children’s education;
giving an opportunity for a better livelihood teethext generation.

Financial inclusion, managed properly, can incretee level of empowerment of
women in a number of wayBirstly, having access to resources on their own account
and to the tools that help them to earn a living g&rease women’s bargaining
power within households and their influence ovewimoney and other resources are

used.Secondly financial inclusion can help increase women’sapmities to earn
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an income or control assets outside the househdiiddly , it is reducing women'’s
vulnerability, allowing them to insure against risk borrow to meet unexpected
expenses, such as medical treatments. These arkewlifactors for economic

empowerment

Even Housewives are strongly supporting their hndbfor running business and
small shops. So many women customers of Mann DasiB are member of bank.
They are getting their dividend. Feeling of shatdéoof a bank is becoming social
status of rural women. So many women are forminghb Gat. They are leading
with leadership and group development qualitieeyTare perfectly aware about that

bachat gat money is their own money and they atenget on 1% or no interest rate.

The Researcher has contacted 50 women from Londtabes near bus stand.
Maximum women are from small vendors or low-incogreup. 42 women having
bank account in their name. only 8 women do noehaank account in their name.
that can be concluded that maximum women have dinaimclusion.13 women are
employed with any organization. Only two women laoeise wife. Thirty-five women
are self-employed. Mostly self- employed women favés and vegetable vendors
and doing business of small articles, pickles, dagta. Eleven women have account
in nationalized bank, like IDBI or Bank of Barodé.eThirty women have bank
account in MannDeshi bank. Mann Deshi Bank islileg bank in this area. Mann
Deshi bank is co-operative bank for rural women.n&my women have taken loan
from manndeshi bank. 27 women are saving in baaha#ymost are aware of
financial status. They know the importance of sgviocially women are becoming
strong. They are capable of taking decision. Eveunsbwives have taken loan for
running the husband business. Some Case were ddngegoats and greecing in
vehicles. The reseacher has found so many cashks tdking loan for husband micro
business and again paying back on time. The way &ne helping hand in running
business of their husband.

Women are taken economically self decision forrigloan, instalments calculation
of repayment. They are strongly standing with theale counterpart. Women are
aware about virtue of saving whatever their ecocooandition, maximum women

are saving in bachat gat.
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In this village normally, weekly market occurs. Ntaxm women vendor pays their
installments in market only. Even they save smalbant in pigmy. Pigmy system is
very population in village. Women are taking resgbility of running their business,
economic decisions. Even the researcher some mataber is not working but
female are taking care their household respontsibili

Women are making their own bachat gat. They a@@that money of bachat gat is
their own money. Women have ability to lead theugrand come together for
common goal. They have able to take decision ahlbetonomic matter. Women are
aware about property rights. Good number of worbecgme entrepreneur. They are
making papad, pickle, and other things professlgraid selling in the market. Mann
Deshi bank is providing Training to women in Manadbi Foundation, Women have

opened their tailor shop, beauty- parlour. Theyramming small self business .

Mann Deshibank is leading bank in this area. Soymarwomen are becoming

member of Mann Deshi bank specially customer oimdashi have taken loan for
2-3 times. Women are able to pay back their I@agieen schedule. Again they took
more loan. They have good idea regarding loanifi@siland repayment. Mann Deshi
Bank is providing financial literacy. This is advage for women. Women are
becoming aware about their financial statusiempbrtance of paying loan on time.

So many women are members of bachat gat and pigntlyis area system of pigmy
is very popular. The representative of bank callesshall amount of money from
customers. Women are keeping small savings. Tkis BrannDeshi bank customers
are dominating. The bank collects 10-20 rupees @aimum 2000rupees as pigmy.
Even some are not able to fulfill basic requiraméut they are kept small savings
in pigmy. Maximum women understand the importanteawing. They are saving
money as their own decision. So we can conclude em@are financial decision

maker. Even not very educated but can handle finaincial matters.
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CHAPTER VI
HYPOTHESIS TESTING

6.1 Hypothesis # 1
6.2 Hypothesis # 2
6.3 Hypothesis # 3
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HYPOTHESIS TESTING

6.1 HYPOTHESIS 1:

Box 1

HYPOTHESIS 1

ACCEPTED/REJECTED

Ho

Mann Deshi Mahila Bank does not
play dominant role regarding financial
inclusion of Women in rural areas of

Satara district.

Rejected

Hi

Mann Deshi Mahila bank plays
dominant role in financial inclusion of
Women in rural areas of Satara

district.

Accepted

TABLE NUMBER 6.1
ACCESS OF BANK ACCOUNT

Sr. No Having Bank Account| Number | Percentage
1. Yes 395 70%
2. No 169 30%
3. Total 564 100%

Source- Primary Data

Table number 6.1 shows the number of account hoidethe sample of 564. So 395
women having account in any of the bank.169 womenndt have any formal
account. Table number 6.2 shows name of the basksofne account holders have

more than one account . Table shows 447 accoudeiwin all . Actually out of 564

women only 395 women have account in any formditutson.
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TABLE NUMBER 6.2
NAME OF THE BANK

Sr.No. Name of the Bank Number Percentage
1. Nationalized Commercial Bank| 80 17.9

2. Mann Deshi Bank 261 58.4

3. Credit Co-operative society 83 18.6

4, Regional Rural Bank 9 2.0

5. Private Bank 2 0.4

6. Bachat Gat 11 25

7. Post office 1 0.2

8. Total 447 100.0

Source -Primary Data

Z Test For Proportion:

Let X denote number of women using the Mann Desainil Bank Ltd
X=261

n=sample size= 395

Let p denote proportion of women using the Manstb&lahila Bank accounts.

p= X/n=261/395=0.660
g=1-p =1-0.660=0..34
Test statistics underds

p-P, _ 0660-05

\/PoQo_ \/0.5x0.5
n 395

6.3668-------- calculated value

Where @Q=1-R=1-0.5=0.5
Z table value=1.64 at 5% level of significance.
Decision Rule : If Z cal> Z tab , we reject K. Otherwise Accept H.

Here observed that , Z cal> Z tab hence we réject
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We accept alternative Hypothesisy Hfhat Mann Deshi Mahila Bank Ltd plays
dominant role in financial inclusion of women faral areas of district Satara

Conclusion: Here we conclude that Mann Deshi Mahila Bank pkays dominant

role in financial inclusion of Women in rural aseaf Satara district.

6.2 HYPOTHESIS 2:

BOX 2

Hypothesis 2 Accepted/
Rejected

Ho | All the branches of Mann Deshi Mahila Bank are not Rejected
profitable and thus the Model of Mann Deshi Bank is not

economically viable for financial Inclusion of rural women.

Hi1 | All the branches of Mann Deshi Mahila Bank are profitalde | Accepted
and thus the Model of Mann Deshi Bank is economically

viable for financial Inclusion of rural women.

TABLE NUMBER 6.3

PROFIT OF MANN DESHI MAHILA BANK

Year Net profit (lakh rupees)
31-03 2002 00.72
31-03-2003 00.89
31-03-2004 01.33
31-03-2005 01.48
31-03-2006 02.31
31-03-2007 02.38
31-03-2008 03.06
31-03-2009 04.60
31-03-2010 15.73
31-03-2011 18.16
31-03-2012 31.38
31-03-2013 33.92
31-03-2014 39.04
31-03-2015 51.47
31-03-2016 41.85
31-03-2017 56.51
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Figure 6.1

NET PROFIT(LAKH RUPEES)
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Note:-

1. Redline represents actual values of profper year.
2. Blue line represents estimated/predictecalues of profit.
Here we have observed that second degree eqiéatiarbX+cX? is suitable for

this data. Hence ANOVA Table is as follows:

Here we use F- Test

ANOVA Table
df SS MS F Significance F
Regression | 2.00 | 5777.35 | 2888.68 | 128.41 0.00
Residual 13.00 | 292.43 22.49
Total 15.00 | 6069.79
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From ANOVA Table,

Calculated value of F is 128.41.

Table value of F is 3.80.

Here calculated value of F (128.41) is larger tiable value of F (3.80) and
P-value is also 0.

Hence we reject null hypothesisfHnd Accept H

So we accept alternative hypothesis that all tl@ndites of Mann Deshi Banks are
profitable and thus Model of Mann Deshi Bank is remically viable for financial

inclusion of rural women.

Conclusion: All the branches of Mann Deshi Mahiénk are profitable and thus the
Model of Mann Deshi bank is economically viable forancial Inclusion of rural

women.

Further we propose the equation which can be used for fute
prediction/estimate of profit as follows:

Coefficients | Standard Error | tStat | P-value
Intercept | 1174594.09 253409.69 4.64 0.00
X: Year -1172.97 25221 | -4.65 0.00
X2 0.29 0.06 4.67 0.00

Proposed Profit Prediction Model:

Y=1174594.09-1172.97X+0.29X

Where X is value of a year for which you want tegict/estimate profit.
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6.3 HYPOTHESIS 3

Z test for proportion:

BOX 3

HYPOTHESIS 3 Accepted /Rejected

Ho | The Mann Deshi Bank account holders Rejected
do not delighted to recommend their
family and friends the Mann Deshi
Bank.

H: | The Mann Deshi Bank account holders Accepted
delighted to recommend their family
and friends the Mann Deshi Bank.

TABLE 6.4
RECOMMENDATION FOR MDMSB/NATIONALIZED /CO-OPERATIVE
BANK
Banks Mann Deshi Cooperative bank | Nalionalized
Mann Deshi Cooperative bank
number Percentag| number % Number | %
e
1. | Yes 181 69.3% 5 8.3% 21 37.5(
%
2. | No 64 24.5% 48 80% 31 55.35
%
3. | No 16 6.1% 7 11.6% | 4 7.10%
Response
Total 261 60 56

Table 6.4 shows numbers of women recommendingptirditular Bank to their
friends and Proportion of Mann Deshi Mahila Banktomers are high to recommend
their bank. 69% of Mann Deshi Bank Customers dédigho recommend MDMSB
while in case of Nationalized bank it is 37% andase of the co-operative banks It is
only 8% women recommend to their friends and redati

Ho: P=0.5 against H P>0.5
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Let X denote number of account holders recommeed family and friends Mann
Deshi bank.

X=181

n=sample size= 261

Let p denote proportion of account holders recominéreir family and friends Mann
Deshi bank.
p= X/n=181/261=0.693

g=1-p =1-.693=.307
Test statistics under Ho is

p-P, _ 0693-05 _

\/PoQo_ \/0.5x0.5
n 261

6.2388-------- calculated value

Where Qo=1-P0=1-0.5=0.5

Z table value=1.64 at 5% level of significance.

Decision Rule: If Z cal> Z tab, we reject Ho . Othernise Accept H.
Here observed that, Z cal> Z tab hence we reject H

So We accept alternative hypothesis that Mann Dasbount holders delightedly

recommend their family and Friends the Mann Desini8
Conclusion: Here we conclude that the Mann Deshi account heldelightedly

recommend their family and Friends the Mann Desini8

Extent Of Objective Achievement-As first objeetiof thesis was
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CHAPTER VII
FINDINGS AND SUGGESTIONS

7.1 Introduction

7.2 Special Findings

7.3 General Findings

7.4 Conclusions

7.5 Suggestions
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7.7 Scope for the further study

7.8 Model of Mann Deshi mahila sahakari bank
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FINDINGS AND SUGGESTIONS

7.1 Introduction

Researcher collected information based on thetsireat questionnaire from the rural
women of Satara. Some specific findings observethbyesearcher and some

general findings got by the investigator.

7.2 Specific Findings

1.0ut of 564 respondents, 194 or 34.4% of total redpaots are from 36-45 age
group. This age group is highest at productivityd are also looking after the

household requirements. Second largest group seleet ages 26-35, which stands
29.6% of total respondents.12.4% women means 70emoare from 46-55 age

group. 6.9% women were between 18-25 age groupeTdre 0% respondents under
18 years of the age. Major active age of womdretsieen 26 to 45 age group which
comprises 64% of total respondents. One importbaevation is that 55 and above
group of women are also very active. Their shartetal respondents is 16.7%, which

is very remarkable.

2.496 women are married, that is 87.9% of the teamhple. Maximum respondents
are married. Researcher observed that married woarennot only active in
household management but taking care of incomeuress of family also. Only 11
women or 2% women are unmarried .57 women or 1@PBeéspondents are Widows
or left by their husbands. Marriage is an integatt of the Indian society. Any adult
is not given a respectable status in the socieg¢giafly in the case of women. This

showsmarriage is very important institution inage community.

3.0ut of 564 respondents, 63 women or 11.2% ofomdpnts are graduate and
above.133 women or 23.6 % are 10th,11th or 12tls.p@8 Women got education
less than 10th.Percentage of this group is higl3s % women are educated less
than 10th.Out of 564 respondents 157 women aterdlie that is 27.8% of total
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sample. less than 1 % women can sign only. Appratety 71 % of sample women

are literate.

4.0ut of 564 respondents 237 or 42% are from obfaekward caste, 53 or 9.4%
women belongs to schedule tribe and 23 or 4.1% woane from schedule caste. 216
women or 38.3 % of sample women belong to the aaeegory. Caste also plays a
very important role in Indian society, especialtytihe rural area. Indian Government
has given special preferences to schedule castedsle tribe, other backward castes
to join them in main stream in Indian economy. Mdeshi Bank has special feature,

that it has highest customers from these backeastes.

5. 89 women or 16% women are employed in some aitgamisation.475 women are
not working for other people. 115 women or 20% wolmegamily members are
working with other people, while 449- or 77%-womeriamily members are not
employed with others. 166 women or 29% women aga@ed in agriculture in self
farm, others remaining 398 women, or 71% womematesngaged in agriculture in
self farming activities. 27 women or 5% are workiimg other people’s farms.
Remaining 527 or 95% women are not working on ofaems. Only 12 women or
2% women of sample have employed other persor®infarm. 404 women or 72%
women are self-employed remaining 28% of sample mom@re not self-employed.
only 8 women or 1% women have employed other petiole other than their
family. All respondents are not getting income frany tenant. It can be said that all

the sample women do not have any rental income.

6.0nly 136 women gave details of their income. w28nen did not give their income
information. Out of 136 respondent 93or 68.4% woraenearning more than 20,000
rupees per annum.11.8% women are getting 15,000,002 per annum. 13.9%
women are getting 10,000 to 15,000 per annum. Gr®P6 are getting less than
10,000 per annum. Other women were not giving Betditheir income as so many
of them are home makers. So many women do not &ayedea about their income

yearly. They are unable to calculate.

7501 women gave answer for family income. 81.9%-409-women’s family are

getting more than 20,000 rupees per annum.9.2% darily income was 15,000 to
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20,000 per annum.7.8% or 39 families are gettin@d®to 15,000 rupees per annum.

Seven families or 1% sample women are gettingthess ten thousand per annum.

8. Out of 518 women only 290 women gave responsth@muestion of expenditure.
Very few women were able to give a correct ratidteA asking with concerned
calculations by researcher got the approximate reipge. 228 women or 44% of
respondents did not provide the expenditure peagenbf as income. 26 or 5%
women did not know about their expenditure. 10 @4 women spend 60-70% of
their income. 39 or 7.5% women spend 70-80% monay ftheir income.31 or 6%
women spends 80-90% of their income. 67 or 12.9%&mspend 90-100 % of their
income.3 or 0.6% women spend their whole incomel 2% women have their

expenditure more than their income.

9.0ut of 447 women 131 or 29.3% women are not &bleave.25 or 5.6% women
save in cash form. 231 or 51.7% womensave in fofrhaok deposit. 58 or 13%

women save in bachat Gat.

10. Out of 564 sample, 395 or 70%-women having coé bank account and only
169 or 30% women were not having bank account. Wesay 70% of our sample
women are included in formal financial institutié8% women from sample size have
formal bank account in any bank. This table refletttat 70% women are getting

formal financial services.

11.0ut of all bank account holders Mann Deshi Banktamugrs are in maximum
number. This shows that Mann Deshi Bank is playilagninant role in financial
inclusion of rural women. There are 395 accountdéxd on which Mann Deshi
account holder women are 261 in maximum numbem t@operative bank and
nationalized bank account holders. Private bank et@ér bachet gat account

holders’ numbers are very nominal.

12. In the answer of the question asked to sample waimeg why they choose Mann
Deshi Bank. In this answer women do not have glesireason for opening account

in this bank. They have multiple reason. Maximunmber of customers opted Mann
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Deshi bank because of its good services.33% orvi@8en have taken choice of
Mann Deshi Bank because of good service. 89 d¥o2#omen choose Mann Deshi
Bank as their self-decision. 48 women or 13% worophthis bank because their
relative or family members accounts are in thiskbafigain 49 or 13% women

opened account because of any compulsion. 36 wamél® % were open account
due to bank official suggestions. 10 or 3 % womenaose of husband or family
member suggestion opened account.13 or 4 % womenedpaccount because tits

branch is nearby.

13.Answer about recommendation of Mann Deshi Banktbemopeople. Out of 261

respondents 181 or 69 % women recommended to péaple for opening bank

account in Mann Deshi bank.64 or 24 % women didraobmmend to open account
in MDMSB.

14.The answer given by customer on the rating givercustomers of Mann Deshi
Bank. This question asks about rate of bankingises, about rate of saving
account facility. 101 or 39 % of women gave ratgapd to saving account facility.
77 or 29 % women gave rate of saving account fgcds excellent.59 or 23 %
women gave rate as very good service. 20 or 8% \wayage rate satisfactory. only 2

women gave rate of saving as not satisfactory.

15. The question number, that is asking the ratintpan account facility provided
by MDMSB. 70 or 27% women gave good rating to laanount facility. 69 or 26%
women did not take loan from MDMSB.58 or 22% wongave excellent rating to
loan facility of MDMSB. 42 or 16 % women gave godating to loan facility of
MDMSB.only 2 women gave not satisfactory loan fiagibf MDMSB.

16. In the question about entrepreneurial loamfMDMSB. Eighty-three or 32 %
women did not take entrepreneurial loan, whileystktee or 24% women gave good
rate to this service. Fifty-nine or 23 % women gaxeellent rate to entrepreneurial
loan service. Thirty-five or 13% percent women gavery good rating to
entrepreneurial loan service. Ten women or 4 % womere satisfied with

entrepreneurial loan facility. Nine or 3% women dit give any response.
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17.In the answer of question for rating of financidviee of MDMSB. Out of 261
responses 77 or 29% women did not used finandiata facility of MDMSB.69 or
26 % women gave excellent rating to financial aevié5 or 25% women gave good
rating to financial advice.33 or 13 % women gavey\good rating to financial advice
facility. 8 or 3 % women did not give response aathe 8 women were satisfied with

financial advice facility.

18. In the answer of question for rating of finaditeracy programme of MDMSB.
124 or 47 % did not use financial literacy prograe® or 18 % women gave good
rating to financial literacy programme of MDMSB. &g 46 or 18 % women gave
excellent rating to financial literacy programme @39 % women gave very good
rating to financial literacy programme. 11 or 4%nmean did not give any responses.
MDMSB is running financial literacy programme ondh stages. First basic level is
providing information about loan and savings. Adsarfinancial literacy programme
provides information about insurance and pensidnitdTtype of business financial
literacy programme provides literacy debt manageémbodgeting and financial
negotiation. Every borrower from MDMSB are perfgalvare about loan repayment

mode. They are paying back loan timely and takppjraloan.

19. In the answer of question, rating of servicénstirance plan of MDMSB. Out of
261 responses 178 or 68 % women did not use insertatility. 24 or 9% women

gave rating excellent to insurance services of MBM33 or 9 %women gave rating
good to insurance services of MDMSB.9 or 3 % worgave satisfactory remark on
insurance services of MDMSB. 12 or 5% women gaveasponse on this question.

Only one woman was not satisfied with insurance.pla

20. In the answer of question, rating of servicgpefsion plan of MDMSB. Out of
261 ,204 or 78 % women did not use pension plaMbBMSB. 17 or 6% women

gave excellent rating to pension plan of MDMSB.1% 8% women gave good remark
for pension plan of MDMSB. 15 women or 6% women dad give response on this
question. 3women or 1 % women gave very good ratepénsion plan. Only one

woman was not satisfied with pension plan of MDMSB.
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21. In the answer of question rating of door stgmking services provided by
MDMSB. out of 261, 80 or 31 % women did not used fhcility. 62 or 24 % women

gave excellent rate for door step banking servié2or 24 % women gave good rate
to door step banking services. 39 or 15% women gawe good rating to door step
banking services.11 or 4% women did not give arspoese. 6 or 2 % women were

satisfied. Only one woman was not satisfied witbrdgiep banking services.

22.In the answer of question rating Business ScRoogramme of MDMSB. Out of
261, 179 or 69 % women did not attend Business @cRmgramme. 41 or 167%
women gave good rating to Business School Programimer 6% women did not
give any response. 10 or 4% women gave very gatel to Business School
Programme. 7 or 3% women gave excellent rate fairiss School Programme.
Five women were satisfied with business schooly@nlwomen were not satisfied

with Business School Programme of MDMSB.

23.In the answer of question, rating of performaoicehamber of Commerce. Out of
261 ,232 or 89 % women did not become member ohidea of Commerce. 14 or
5% women did not give any response. 6 or 3% wone good rating to Chamber
of Commerce. 3 or 1 % women gave good rating ton@fea of Commerce. Again 3
or 1% women gave excellent rating for Chamber oim@®rce.2 women were
satisfied with Chamber of Commerce. Only one womeas not satisfied with

Chamber of Commerce.

24. In the answer of question, rate of TarangVafRadio Service) of MDMSB. Out
of 261, 196 or 75 % women did not listen to theioaskrvice Tarang Vahini of
MDMSB.33 or 13 % women gave good rating servicdacang Vahini of MDMSB.

12 or 5% women did not give any response. 9 or 3%n&n gave excellent rating to
TarangVahini. 9 or 3% women gave good rate to Tgwahini. One woman was

simply satisfied and one woman was not satisfigtl Warang Vahini services.

25. In the answer of question, rate of using edetr card.242 or 93 % women did
not use Electronic card. 14 or 5% women did no¢ gimy response on this question. 2
or 0.8% women gave good rating for Electronic csetvice. 2 or 0.8% women gave

excellent rating to Electronic card service of MDBIS
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26. In the answer of question, rating of the staken by them regarding the name on
property deed. Out of 261, 242 or 93 % women didmdude their name in property
deed of their house.17 or 6% women did not giverasponse. Only one woman give
rate of satisfactory. Actually, out of 261 samplermen of MDMSB no one was

capable or including their name in property deed.

27.In the answer of the question why women havee&hao-operative societin the

Case of cooperative society maximum women are gtynself-decision. 27 or 38 %
women are choosing cooperative bank by their sadigion. 23 or32% women are
taking choice of co-operative Bank for any kindcompulsion. If women are getting
any kind of money transfer from the governmentyth®mist open account in some
specific bank. 13 or 18 % women open account im@erative bank because friend,
neighbor or relative have a bank account in thiskba4 or 6% women account
because of husband and family suggestion. 4 or 6%em choose co-operative bank

because of good services.

28. The answer of question for whether customersmbperative society have
recommended to other people or not. Only 5 womenmenended other people for
opening account in cooperative bank. 48 or 80 % ®&womdid not recommend

cooperative bank to others.

29.the answer given by customer on the questidimgrgiven by customers of co-
operative bank. This question asks about rate okibg services. Table 5.31 reflects
rate of saving account facility. 47 or 78% womeweggood rate for co- operative
society. 7 or 12% were satisfied.3 or 5% women gexeellent rating to saving

account facility.

30. The answer of question rating of loan facititpvided by co-operative bank. Out
of 60 customers 38 or 63% women did not use loattitiaof cooperative bank. 16 or
27 % women gave good rating for loan facility of@uerative bank. 4 or 7 % women
did not give any response of this question. Onty 2% women gave excellent rating

to loan facility. 1or 2% women gave satisfactorydan facility.
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31. In the answer of the question number, rate ofrepreneurial loan facility

provided by co-operative bank. Out of 60 custon#r 80% women did not use
Entrepreneurial loan facility of cooperative bakor 10 % women gave good rating
for Entrepreneurial loan facility of co-operativartk. 4 or 7 % women did not give
any response of this question. Only 2or 3% womeve gsatisfactory ratings to

Entrepreneurial loan facility.

32. The answer of question for rating of finanadVice of co-operative bank. Out of
60 responses 47 or 78% women did not used finaaciaice facility co-operative
bank.2or 3 % women gave excellent rating to finahadvice. 4 or 7% women gave
good rating to financial advice.3 or 5 % women gasésfactory rating to financial

advice facility. 4 or 7 % women did not give respen

33. In the answer of question for rating of finahditeracy. Out of 60 49 or 82% did
not use this financial literacy program of coopeeatociety. 5 or 8% women did not
give any response. 2 or 3 % women give good r&ing.3 % women gave excellent

rating to this service of co-operative society. @wen were satisfied with service.

34. The answer of the question, rating of insurgsiee of co-operative society. Out
of 60, 53 or 88 % women did not used this insurgriae .4 or 7 % women did not
give any response. Only 3 or 5% women were satisfiith insurance plan of

cooperative society.

35. In the answer of the question, rate of penplan of Co-Operative Society.51 or
85 % did not use pension plan of cooperative sp@eatr 10 % did not provide any
response on rating of pension plan. one or 2% evogave good, very good and

excellent rate respectively.

36. In the answer of the question why customer sboationalized commercial
Bank. maximum customers 22 in number and 33% woocheose commercial bank
because of good service. Second category 16 d¥ v2dmen opted by self-decision.

8 or 12 % women opened account because husbanimiiyg suggestion. 7 or 11%
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women opened account because of friend, relativeemhbor having account in this
bank.

37.In the answer of question for whether custornémdationalized commercial bank
have recommended to other people or not. Only 2388 women recommended
other people for opening account in nationalizeshimercial bank. 31or 55% women
did not recommended Nationalized commercial ban&th@rs.4 or & % women did

not give any response.

38. In the answer given by customer on the questiming given by customers of
Nationalized commercial bank. This question asksuglpating of banking services,
rating of saving account facility. 37 or 66% womgave good rating Nationalized
commercial bank. 6 or 11% were satisfied.6 or 118tmen gave excellent rating to

saving account facility. 7 or 12% women gave vergdjrating.

39.In the answer of question rating of loan fagilprovided by Nationalized
commercial bank. Out of 56 customers 38 or 68% wodid not use loan facility of
Nationalized commercial bank. 11 or 20% women ggeed rating for loan facility
of Nationalized commercial bank. 1 or 2% women niid give any response of this
question. Only 2 or 3% women gave excellent ratm¢pan facility.3or 5% women

gave very good rating to loan facility.1 or 2% wangave a satisfactory response.

40.In the answer of question about entrepreneulbain from Nationalized

commercial bank. Forty-three or 77% women did a&etentrepreneurial loan, while
seven or 12% women gave good rate to this serdiem or 3 % women gave
excellent rating to entrepreneurial loan serviogo©r 3% or women gave very good
rating to entrepreneurial loan service. One or 2%men were satisfied with

entrepreneurial loan facility. One or 2% women niid give any response.

41.Table 5.44 tells us about answer of question bauni5 part 4 for rating of
financial advice of Nationalized commercial bankut@f 56 responses 43 or 77%
women did not used financial advice facility ofinatlized commercial Bank. 2 or 4

% women gave excellent rating to financial advicg.or 11% women gave good
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rating to financial advice.1 or 2 % women gave vgopd rating to financial advice

facility.1 or 2 % women did not give response.

42.Table 5.45 reflects answer of question for gatihfinancial literacy programme of
Nationalized commercial Bank. 42 or 75% did not fisencial literacy programme.4
or 7 % women gave good rating to financial litergoyogramme Nationalized
commercial Bank. Again 1 or 2% women gave excellating to financial literacy
programme.1 or 2 % women gave very good ratingnantial literacy programme. 2

or 43% women did not give any responses.

43. In the answer for rating of pension plan ofaralized commercial bank. All the

customers are not using this facility.

44.The answer of question, rating of service oftetaic card of Nationalized
Commercial Bank. Out of 56 responses 54 or 96% wodie not use electronic card
facility. 2 or 4%women gave rating good to electcarard facility of Nationalized

commercial Bank.

45. The answer of the question what the reasomrf®mot having account in bank.
Out of 164 respondents for this question 82 or 5@8men were not able to save. So
they are unable to open an account in any fornsditirtion. 57 or 34.8% women did
not require any formal bank account. 15 or 9% womennot aware about the bank
account facilities. 2 or 1 % women felt hesitation taking help. 2 or 1 % women
feels that banks are not trustworthy. Five or 3%men are facing procedural

problem.

46. The answer for question reason for non-elidybil Out of total 28 respondent 14
or 50% women are using spouse’s account.12 or #®ften do not know the reason

for non-eligibility.

47. Table number 5.52 clearly shows financial iso caused by MDMSB. In 2001
0.56 % of rural women from Satara district were rhermof MDMSB, while after ten
years in 2011, 11% of rural women financially irddd by the MDMSB. The

increase rate of financial inclusion caused by MIBMVIS 10.44% in ten years. In
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other words, we can say on average every year 1Pgraf women in Satara district

Financial included by MDMSB. This is a remarkabddi@vement.

48. AlsoMDMSB is successful in arresting the migmatand dropout of girls from
school. A combination of all the efforts by MDMSBas led to a 40% drop in
migration in Mahaswad and a proportionate decreéashe dropout rates of girls
going to school According to Vanita Shinde, Chiedimdinistrative Officer of the
Since 1997, “more than 600,000 women have benefited MDF's advocacy for

women'’s ownership of household property,” says grou

49.Table 5.54 and 5.55 are showing progress of MBM#8ese table are based on
secondary data, (reports of MDMSB). This is obseér#ieat number of account
holders , amount of advances and deposits are ncantsly increasing. It is

remarkable achievement.

50. Table number 5.57 is showing that MDMSB hasbaey successful in
improving the economic condition of its custome¥s.per the report of a study

conducted in year 2006, this fact gets proved.

7.3 General Findings

1. Goat rearing market is very popular in Lonange&ally in Vadar caste (Muslim).
They rear goats and after becoming a grown up, se#hyon high price for meat. They

rear she goat too, use their milk and after some gell it.

2. Women can take loan for more than one time. Turalerstand value of returning

them on time.

3. Specially in the case of Mann Deshi, many wor@nbecoming customer only for
taking loans. They are taking twice thrice or ef@ur times. They are easily rotating
it.
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4. Some customers wan to take more loans. Theynaréappy with current limit.

They wanted to increase loan limit.
5. Bachat gat is very popular among women. Theysirgy pigmy bank.

6. In Lonand Main road in slum area so many fasilgot home from Indian

railways department free of cost.

7. MDMSB is taking share while providing loan testomers.On the loan of 15,000
rupees 850 rupees takes as share.This is cleaEWleay woman who is taking loan

giving some amount asshare. So many women arenaveabout that.

8.As told by the Loan Officer that every loan isunred but women are not aware

about that. In case of any tragedy loan will bedgmi bank itself.

9 Maximum women are only concern with loans. theyreot aware about MCCRW,

Mann Deshi foundation.

10. In Jain joint family, ladies are graduates and pgstduates. Family having
Grocery store business. Males of the family noluding women in financial matter.
Even they do not know name of the bank. Though #reyhighly educated, but they
not part of economic decisions. they are just tdeing house hold work. They are

not aware about income and expenditure of family.

11. Self-employed women are more aware about finhservices. They are taking
loans, paying installments on time. After repaymémty are taking loan again.

Researcher found so many women have taken loandog than three, four times.

13. These ladies are self-reliant. they are doitmgir own small businesses. This
makes them confident. They are now making the irdrdecisions on their own

without any influence by male family members. Taiso makes them to participate
in the social activities of the town. It connotésittthere is a high level of financial

inclusion which has a positive effect on their abstatus.

14. So many women are becoming a member of Manhibesk, specially customer

of Mann Deshi have taken loan for 2-3 times. Woraenable to pay back their loan
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as per given schedule. These means that they lmwvegained a credit-worthiness,

and one of the signs of empowerment. They havdea/thie loan facility repeatedly.

15. The respondents are financially literate. M&eshi Bank is providing training
facility of financial literacy. This is much beneial for rural women. Women are

becoming aware about their financial status andimance of paying loan on time.

16. Even Housewives are strongly supporting thesbland for running businesses
and small shops. The researcher has found so nzm®g ©f the wife taking loan for
husband’s micro business and again paying backren This way they are a helping

hand in running business of their husband.

17. Quite a good number of women are membersash8tgat and pigmy. In this
area, system of pigmy is very popular. The repredee of bank collects small
amount of money from customers. Women are keepimgllssavings. This area
MannDeshi bank customers are dominating. The baslleats 10-20 rupees to
maximum 2000rupees as pigmy. Even some are nottalfidfill basic requirement,
but they are keeping small savings in pigmy. Maximwomen understand the
importance of saving. They are saving money a# thwn decision.So we can
conclude women are financial decision maker. Evarvary educated but can handle
their financial matters.

18. Every woman is sending her child for educatldausewives aresupporting their
husband in running shops. With access to finaregaVices (bank accounts, loans,
etc.) women’s bargaining power in society increaaeghey are equipped with the
tools that help them earn and maintain a livingdifidnally, studies overwhelmingly
show women are more likely to save, allocate, angst money in order to be
protected against unexpected expenses, and incahigiren’s education; giving an

opportunity for a better livelihood to the next geation.

19.Financial inclusion, can increase the level of ewgronent of women in so many
ways. If women will have access on their own actaund to the source of earning, it
can increase women bargaining power for effect s on money and other
resources. Financial inclusion increases the oppiti¢s for earning money. It can be
helpful in the time of emergency or medical treaimand reduce the level of

helplessness of women.
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20. So many women are forming bachat Gat. Theylemding with leadership and
group development qualities. They are perfectlyravedout that bachat gat money is

their own money and they are getting it on 1% ommterest rate.

21. Some women are employed with any organizat®ome women are self-
employed. Mostly self- employed women are fruitsl @agetable vendors and doing
business of small articles, pickles, papad etc.riMaashi Bank is the leading bank in
this area. Mann Deshi bank is co-operative bankrdcal women. So many women
have taken loan from Mann Deshi bank. Women arengam bachat gat. Almost all
are aware of financial status. They know the imgrmee of saving. Socially women

are becoming strong. They are getting capablekafgedecisions.

22.Some Case were for rearing goats and greasinghicles. Women are taken
economically self-decision for taking loan, instaéints calculation of repayment.
They are strongly standing with their male courdetpWomen are aware about
virtue of saving whatever their economic conditiomgximum women are saving in

bachat gat.

23.In this village normally weekly market occursafimum women vendor pays
their installments in market only. Even they saweal amount in pigmy. Pigmy
system is very population in village. Women ardrtgkesponsibility of running their
business, economic decisions. Even the researobhadfsome male member are not

working but female is taking care their househelbonsibility.

24. Women have ability to lead the group and ctwgether for common goal. They
are able to take decision about all economic maftermen are aware about property
rights. Good number of women are becoming entreanen They are making papad,
pickle, and other things professionally and selimghe market. Mann Deshi bank is
providing Training to women in Mann deshi foundati®wWomen have opened their

tailor shop, beauty- parlor. They are running sreelf-business.

25.MDMSB is providing doorstep banking. Every Brantas appointed one loan
officer and 6-7 field service adviser (FSA). FSAits and does survey in the market.
FSA is directly going to market and searching con&is for loan. After detecting

customers FSA is collecting KYC documents and dimegfthe application of loan.
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loan Officer Checks eligibility criteria for loanAfter fulfilling eligibility, MDMSB

provides loan on spot.

26.MDMSB use pigmy machine. With the help of maehall the transactions for

installments and disbursement of loan done initd ftself.

27.FSA’s role is very important in the case of MDBISThey are local People.
Socially connected with the customers. They colteoely and weekly installments.
Deposit it the same day in the bank. They do tHeutaions very correctly and
operating Pigmy machine. All the loan customersttrinem. FSA are the bridge
between customers and bank. As Customers needonasit bank for depositing
money and payment of installments. Maximum custemere availing doorstep

banking when they are taking a loan. So, FSAseakrole model of banks.

28. Rate of interest on loan is little bit highiriétallment will not be paid on time, the

burden of loan will become very high. So custonaespaying on time.

29. Because of joint liability of loan, repaymeate is very high. NPA is very less.
30.Maximum women are taking loan facility. Loanifié¢ of bank is most popular
service among customers. So many women are takingpie times of loan and
paying installments on time. Customers are pesfentlare about rate of interest and

repayment mode.

31. So many Families have agricultural land. Beeaafsless rain, lands are barren,
cannot be used for crop production. Although soynaomen having enough land

they are struggling for their subsistence, doingesother kind of occupation.

32.MDMSB is providing so many types of servicesthAligh bank is giving special
literacy class for women. All the women are not eabout other kinds of facilities.
Like they do not know about Pension plan, insurarcfeambers of commerce,

Business School, etc.

33. As MDMSB official claiming that customers arging rupay debit Card, but

Researcher did not find any MDMSB customer thoseuaing rupay debit card.
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34. Women customers are not aware about chambmonofnerce of MDMSB, They

are not aware that their name can be includedadpeaty registration documents.

35.All the borrowers are not aware that their l@imsured, in case of any accident or

emergency their loan will be paid by bank.

36. Some women are only member of the MDMSB. Fombership, some

membership amount has to be deposited in the baakwomen customer opens an
account in the Mann Deshi Bank for becoming a mendbiehe bank, she has to
deposit some fix amount of money in the bank. Slégrofit is distributed amongst

the members.

37.Maximum respondents are self-employed, on tegétable vendor.

38. Some entrepreneurs are getting awarded as Blasim Udogini award. Such kind

of customers are getting appreciation.

39. MannDeshi Bank is leading bank in this area.n&my women are becoming
member of Mann Deshi Bank, specially customers ahiviDeshi have taken loan for
2-3 times. Women are now able to pay back thein las per given schedule. This
means that they have now gained credit-worthiness] one of the signs of
empowerment. They have availed the loan facilifyeegedly. The respondents are
financially literate. Mann Deshi Bank is providingaining facility of financial
literacy. This is much beneficial for rural woméWomen are becoming  aware
about their financial status and importance of payloan on time. Maximum
2000rupees as pigmy. Even some are not able tdl fulfasic requirement, but they
are keeping small savings in pigmy. Maximum womadarstand the importance of
saving. They are saving money as their own datisso, we can conclude women
are financial decision maker. Even not very edwtdiet can handle their financial

matters.
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7.4 Conclusions

After the study of Mann Deshi Bank Researcher canrsaries these statements.

1. Mann Deshi Bank has become dominant in Ruraar8atin the case of rural
women account holders maximum  account holdersfrara the MDMSB. Out

sample account holder women, MDMSB account holdenaximum number. In the
sample of 564 women 395 women are account holdéorofal institutions, on that

part 261 rural women are MDMSB account holder. Tigroving dominant role.

2. Out of 261 MDMSB account holders 181 or 69% afhven are recommending
MDMSB to their friends and relatives. In case dfio@alized bank only 37% account
holders are recommending banks to their friends eatatives. Cooperative bank

account holders only 8% are recommending to friemdsrelatives.

3. Out of 164 non-account holders’ reason for reotitng account is that, 50% or 82
women are not able to save. So high proportion ofnen are economically weak.
Hardly they can meet their basic requirementshéndonsideration of total sample 82
means around 14% of women are very poor. They iaendially not able to save
money. So, we can say for improving situation afficial inclusion it is demand of

the time that women income generation modes sHmildcreased.

4. Out of 164 non-account holders 35 % or 57 wodenot require an account. They
do not feel that account in any bank can increas& ticcountability. They can save
but are not aware of advantages of financial incluspoverty and using husband's
account are the main reasons for not account itk.b@ther reasons are ignorance,
procedural problems, no bank in area, hesitatamk 0f trustworthiness on banks, but
these are not significant. Mainly poverty and la¢khabit of using banking services
are where needing to overcome for financial indasi

5. Doorstep banking and sending fielding officemstiloe market area is unique feature
of MDMSB that is making retuned loan on time andwem are taking so many times
loan. This step is feasible for all the Banks.
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6. Due to on spot recovery of the loan in the weekarket, the rate of repayment is
very high and NPA is very less. As per the repoftsiIDMSB NPA is around 2% all
the years. In the sample of women researcher dgt e defaulter of loan from
MDMSB. All the borrower of MDMSB are paying backalo on time.

7. MDMSB pigmy services helping women to save mdespite low source of
income. Women are saving deliberately by cuttingirtextra expenses. They are

aware of virtue of saving more.

8. Model of doorstep banking of MDMSB can be madeal for other banks as
providing loan or cash on market spot and recoweergpot of income generation is
becoming feasible. Doorstep banking of MDMSB becamsuccessful. especially
small savings in pigmy and providing loans to thear women. Women are taking

advantages of small saving facilities.

9.BPL women are getting all types of financiaivsszs without visiting the bank.The
BPL women cannot afford to miss their working saklledwhich in turn will cause a

financial loss to them.

10.There is no minimum limit for saving amount ®PL women. This not the case

with other banks.

11. Quite a good number of women are empowered téthelp of MDMSB. Mann

Deshi Business is making a lot of successful entregurs.

12. Due to Case of repayment option of Loan by MEYi&%omen can take frequent

multiple Loans. This is helping women to becomenecnical independent.

13.MDMSB'’s on the spot cash credit program is h@pwomen to increase their

market share.
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14.Feeling of shareholder of the Bank is making wonproud. This is helping

towards women empowerment.

15. The most prominent function of bank is becomimdoan facility and weekly
recovery by the field officers. While taking loampomen are perfectly aware about the

repayment of loan on time. they are able to calewdad can plan for next loan.

16. Reports of Mann Deshi bank reflects the faett,tmumber of customers of
MDMSB are continuously increasing. Deposits anchéoare also increasing. Number

of members are increasing.

17. Based On reports of MDMSB it can be concluded Bank is getting continuous
profit. Except one year it has decreased. Every ge#its are increasing. NPA is in

minimum. That shows model of MDMSB is economicaligble.

18. In Satara, maximum women are aware about MashiCbank. So the services

provided by MDMSB are known by local people.

19.As number of customers are increasing, MDMSBoigering a large part of rural

population. As per 2011 census, MDMSB is coverifigplof rural women in Satara.

20. Loan of every women is insured by MDMSB.

21. MDMSB started water conservation practices.

7.5 Suggestions

1. The most important problem of rural Satara &k lef rainfall. Due to less rain crop
production is very less. So many families have Jdnd they have to depend on other
occupations too. So, in rural Satara area Irrigataxility should be developed with

priority basis. Water conservation practices shdeldollowed.
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2. Some women were not satisfied with the limitgefsonal loan. Limits should be

increased.

3.As compared rate of interest on loan is high &bt paid installments on time,

recovery rate is high. It should be reduced.

4. MDMSB is providing so many types of servicesthAlgh bank is giving special
literacy class for women. All the women are not evabout other kinds of facilities.

Awareness about all the services should be incdease

5. Women are not aware about loan insurance. Befdice adviser (FSA) should
give awareness about this facility. Women shouldptmvided knowledge that their

loans are insured.

6. Use of Rupay Card should be increased. Womeunldhm® motivated for use of

Rupay debit card.

7. There is need of awareness about Tarang VaRadi¢ Service). So many women

are not availing services of Tarang Vabhini.

8. There is need of awareness about Chambersmfméoce. Women of rural Satara
are not aware about Chamber of commerce. Mann Bzstk official should spread

the information and advantages of Chamber of Coroeer

9. Women should be encouraged to join Chamber ahr@erce. So maximum

women can take advantage of Chamber of Commerce.

10. The Model of Mann Deshi Bank can be appliedltthe banks dealing with rural

population.

11. This model can be used for male account heldethe other Banks also.

12. This model can be used universally for urbahranal areas for all the adults.
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13. Mann Deshi Business school Facility in all theal area should be increased.

14. Literacy rate is low. Educational instituticstsould be increased. Adult education

agency should be started.

15.There should be more vigilance on the workirfgsSAs.

16. Besides loan facility other services should enpépular.

17. Bank should motivate people to avail pensi@mpl

18. Bank should motivate people to take insurathae. p

19.Women should get knowledge about financialditgr Even those women who are
not taking any loan. They should get informationowb financial literacy and

advantages of saving and investments.

20.Women should get information about property tsghrhey should inspire to
include their name in property deed. More motivagiosteps should be taken to

include names of women in property.

21. Number of Branches of MDMSB should be increas®ad that the range of

financial services can be increased.

22. Accountability of another cooperative bank dtidue increased. Functioning of

local cooperative bank should be made more trapspand professional.

23.More branches of nationalized banks should le@meg in rural area.

24.Women should be giving Marketing tips and stratr marketing their product.
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7.6 Limitations

1. Out of seven branches of MDMSB, six rural branches in Satara district only. One
branch is in Dhayari in Pune in urban area. So this study is limited only in rural Satara

area.

2. This study is only about the financial inclusioh rural women. This study is

limited only to rural women.

3. The study done only the areas surrounding of iMashi Bank branches. This

study selected women customers from surroundin@$aoin Deshi Bank branches.

4. This study discusses about only the steps dksbéor financial inclusion. This is
not studying social welfare aspects of the MannhbDdgundation. Other social
activities of MDMSB are not part of the study.

5. This study is not discussing about other asp#ateomen empowerment like social

and cultural aspects etc.

6. This study concentrates only on special featofdMlann Deshi bank, that directly

related with financial inclusion of rural womenhat than other features.

7. This study is not discussing other basic infradtiral bottlenecks of banking

services.

8. This study is not discussing about other stdpSIDMSB like Business school,

chamber of commerce, etc.
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7.7 Scope for Further Study

Evaluation of all the other schemes of Mann DeshhN&a Bank from the customer
point of view can be studied further in this ar&l.the sample of women customers
are not perfectly aware of all the Mann Deshi SobenwWhen all the customers will
be using all the services then evaluation of theesgice can be done in this area. It
can be part of further study on how the basic stegisg by MDMSB should reach to
all the customers. These special steps for womdnbeibeneficial or not. We can
study what kind of effect of these steps on womammemic status. Success rate of
all the special steps for women by MDMSB can be phfurther study. Again, what
kind of improvement in strategy should be adoptean these strategies be adopted
by other banks too. It can be studied whether spsteps of MDMSB will be helpful
in hundred percent financial inclusion of rural wemm It can be part of question that
steps taken by MDMDB are fruitful or not. Every sf@ step or doorstep banking is
becoming successful in financial inclusion of ruvedmen or not, and upto what
extent. Are these steps are marking a change isdbiety. Is it becoming helpful in

the wave of change in financial status of rural veom
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Appendix 2

QUESTIONNAIRE

This questionnaire will be strictly used for acaderio purpose. The research is under taken SavitriBaiRule Pune
University Through :Ph.D Research Centre in Econonuds, Modern College of Arts, Science &
Commerce, Shivaji Nagar Pune- 411005 ,Undguidance of Dr. (Mrs) MadhuSatam.The
title of research is “Role of Mann DeshiMahila Bak Model in Terms of Financial Inclusion of
Rural Women”

| will be Thankful to you for giving your valuable Time and views and answering Questionnaire

Name of the Researcher
Vinita Shrivastava

Tick ( ) Appropriate Boxes
Place of Survey: Date:

1. Name of the Respondent:
2.Contact No.

3.Age: 4.Marital Status

1. | less than 1 4. | 36-45 1. | Marriec
2. | 1825 5. | 46-55 2. | Unmarriec
3.|.2635 6. | 55 and abov 3. | Widow/
5.Education 6.Caste

1. | Not educated 1. Open
2. | Can sign only 2.|SC

3. | Less than 1t 3.| ST

4. | 1C¢h to 12t 4, | OBC

5. | Graduate and above 5. | Others

7. Family Income

Yes No

1. Are you employed ?

2 Family Member employed

3.Agriculture

a. Employed in self Farm

b. Employed in others Farm

c. Employed other persons in your
Farm

4. Self —-Employment/Business

a. Do you have employees other thamn
family

5. Rent from tenant *

6.Any other source of income
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8. Income per annum (In Rupees)

Individual

Family

1.Less than10000

2.1000:-15000

3. 1500-20000

4.20001-and above

9. Expenditure as % of Income :10. Methods ofregwi:

More than incom

100 %

9C-100 %

8C-90 %

7C-80%

A BTl N

6C-70%

11. Do you have any bank account?

Not able to sa\

Cash Savin

Bank deposil

Deposit in bachat G

Saving in form of gol

oA WINE

Dergosit in any other fori

Yes

No

12.whichBank do you havel3. Why you have chosewalmention bank for account ?

1. | Nationalized Commercial Ba 1 | Good service

2. | Mann Deshi Ban 2 | Near b

3. | Credit Cc-operative societ 3 | My husband/family suggesti

4. | RR.B 4 | My friend/ relative/neighbour having
account in this bar

5. | Private Bank 5| Self decision

6. | Bachat Gat 6| Bank or govt official suggestion

7. | Post office 7| AnyComplusion

14.Will you recommend your friend family and ndiglur for the same bank ?

1. | Yes
2. | No
15.What kind of financial services you have takemf bank ?Write O for do not know nol for Nao
2 for Yes
MDMSB Cooper| Region | Private | Bachat | Post | Local
comme | ative al rural | Bank Gat office | money
rcial bank Bank lender
bank
0 1 01(2|0|1/2/0 1 0j1(2|Q01|2/01|2/0(12
.1. | Saving
Accoun
2. | Allkinds of
commercial
loans
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Loan for
Entrepreneu
rship

You face
any problem
while taking
loar

Does bank
provide

information
about loan

MDMSB

comme

rcial
bank

Cooper
ative
bank

Region
al rural
Bank

Private
Bank

Bachat
Gat

Post
office

Local
money
lender

012

012

Does bank
provide
information
about
repayment
of loan

Financial
literacy

Financial
advice

Overdraft
facility

10

Credit and
debit cards
acces

11

Low cost
financial
service

12

Pension for
old age and
investment
schemes

13

Insurance
(Medical
insurance

14

Any
concession
in case of
share in
titledeec

15

Does bank
have their
own
chamber of
commerc

16

Own Radio
service for
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provide
informatior

16.If you have account in bank ,please Rate thacss as given below
Not satisfactory-1 satisfactory- 2 Geé®d very good- 4 Excellent-5
Are

1. Name of the Bank Manndeshi

1 |23 ]|]4 |5 |1 |2 |3 |4

Saving account facility

Loan facility

Entrepreneurial loar

Financial advic

Financial Literac

Insurance Ple

Pension Pla

Doorstep Banking

©| 0N OTA W IN -

Business school Programme

AN
©

Chamber of Commerce

AN
=

TarangVahini

AN
N

Electronic card

'_\
w

Step for inclusion of name on Property
deedpape

'_\
E

Any other please specify-------------------- -

17. Reason for not having saving account.1&offeligible , then reasons for non-eligibility

There is no bank in this 1 | Use spouse's account
area.

Not aware 2 | NoID

Feels that Bank servicers are 3 | Previous bad credit history/in debtedness
nottrustworthy

Hesitation for taking help 4 | Notlived here long enough - no credit history -
Procedural problem. 5 | Dontknow

6. | 9. If other, (please ecify)

19..Do you have taken help from doorstep banking?
If yes then

I.For how many times?

II. Is it really helpful? Y/N

lll. Do you face any problem?
Please specify:

IV. Do you have suggestion regarding this facility’Yes please Speci-------------
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20. Inclusion of Women’s Names on Property StammjpePs-
A. Is there your name in your property?

Yes

No

B. If Your name Included in Stamp paper C. If then why ?

1 Since when Since
Marriage 5
years/ 3/1 ye:
I It included after 1..| Notaware
MDMSB iniciatives
Do you feel any change 2. | Lack of feeling of empowerment
Il | after opening account
inMDMSB
IV | D’'nt know 3. | . Family members are npt
supporting
\% No comment 4.| Any Other

21(MDMSB) Are you member of MCCRY\Chamber of Commerce for Rural Women in India)
A.If Yes then
A. Do you feel any advantage? B. If No

I Yes advantage in income lyou want to become membe
of it
Il | Yes advantage in 2.| You don't want to become
professiol member
lll | Yes advantage in status 3.You don't about it
IV | Yes mentally feel better 4.

22.ManndeshiTarangVahini ?

| | Have you heard any ogramme on

2 | Have your knowledge for health. Small trade, egmieneurship
increase

3 | Have you benefitted by il Yes/ Nc
How you have benefitted
Please specify

22.B If no then Why ?

I. Not aware

II. knowing but not taken
facility
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23. Have you Not taken pension scheme ? Why

Ignoranct

Know but not money for

Don’t want to tak

AWIN(F

Person did not conte

24. Have you gone for business school

24. A If

yes

prografime

B. If

Name the curricula

No Then why?

Getnew job opportunit

Not awart

Becoming more efficient

Not intereste

Helpful in
entrepreneursh

3. Interested but moeti

Did not get any
advantage

Will join

Family do not support

25. If you have face any problem while taking h®a Please specify

26. Any Special Comment about MDMSB Performanceakiess or Suggestions

Appendix 3
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Acronyms

AFI- Alliance for Financial Inclusion
AMASY- Akshaya Mahila Sahay Yojana
APBS- Aadhar Payment Bridge System
AEPS -Aadhaar Enabled payment system
BSBDA- Basic SavingBankDeposit Account
BLC - Branch Loan Committee

BF - Business Facilitators

BC - Business Correspondents

CAB - College of Agricultural Banking
CBS - Core Banking Solution

CGTMSE -Credit Guarantee Trust for Micro and srealerprise.

DBT- Direct Benefit Transfer

DLCC - District Level Consultative Committees

DWCRA - Development of women and children in ruralea
DCC - Doorstep Cash Credit

EAS - Employment Assurance Scheme

EDP- Entrepreneurship Development Programme

FSA- Field service assistants

FIF - Financial Inclusion Fund

FITFE  -Flnancial inclusion technology fund

FIAC -Financial Inclusion Advisory Committee

FIDD The Financial Inclusion and DevelopmenpBement
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GlZ- Deutsche Gesellschaft for International Zusanarbeit
GCC - General Credit Card

GIPE -Gokhale Institute of Political Economy

GOI- Government of India

HSBC - Hongkong And Shanghai Banking Corporation.
IBA - Indian Banking Association

ICT - Information And Communication Technology

IIF - Institute Of International Finance

IAY- Indira Awas Yojana

IKP- Indira Kranti Patham

IMPS - Immediate Payment Service

IRDP- Intregrated Rural Development Programme

ISD - international Subscriber Dailling

JRY - Jawahar Rojgar Yojana

KYC - Know Your Customer

MDMSB- Mann Deshi Mahila Sahakari Bank

MSME- Micro, Small and Medium Enterprises
MUDRA- Micro Units Development and Refinance Agency
MFIs - Micro Finance Institutions

MTNL/other

MWS- Millions Well Scheme

MPLADS- Mps Local Area Development Scheme
MGNREGA- Mahatma Gandhi National Rural Employment GuaraAigte
MoRD - Ministry of Rural development

NACH- national Automated Clearing House

NGO- Non-Government Organisation
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NAMCABS - National Mission for Capacity Building dankers for financing the
sector

NPCL- National Payments Corporation of India
NSFI - National Strategy for Financial Inclusion
NPA - Non-Performing Assets

NABARD -National Bank for Agriculture and Rural Defepment
NEFT- National Electronic Funds Transfer

NIBM - National Institute of Banking Management
NRLM - National Rural livelihood Mission

OD- Over Draft

PMJDY- Pradhan Mantri Jan-Dhan Yojana
PSLCs- Priority Sector Lending Certificates
RIDF- Rural Infrastructure Development Fund
R.R.B- Regional Rural Bank

R.B.I-Reserve Bank of India

, RTGS - Real Time Gross settlement

SLBC - State Level Bankers’ Committees
SEWA- Self Employed Women's Association
TRYSEM - Training for Rural Youth For Self- Employmt
SHGs- Self Help Group

SSA - Sub Service Area

STD -Subscriber Trunk Dialling

SLBP - Self Help Group — Bank Linkage Program
UTI- Unit Trust of India

USSD- Unstructured Supplementary Service Data

UIDAI-Unique Identification Authority of India
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Appendix 4

Snap Shots of Visits
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