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First Year B.Com. (OCT-20I9)
End Semester Examination, (20f 9 Pattern) Semester - I

Course Code: 19CoComU108 Course Name: Marketing & Salesmanship-I

Date: 18.12.2019 Time:02-$0 p.m-04'00 pm

[Time: 2 Hours] [Max Marks: 60]

lnstructions: I ) A11 questions are compulsory.

2) Figures to the right indicate full marks.

(-r i.\\ har do you mean by the term 'Marketing'? Explain diff-erent functions of

\larketing.

(-).1. E\p1ain different types of Marketing Distribution Channels.

OR
r.r l. E\plain the various stages of Product Life Cycle-

., .: t \\-hat do you mean by the term 'Product"? Explain the characteristics of the Product

:r Irnlain the factors affecting pricing decisions.

OR
' - -.;:lain the importance of Marketing

: ,1. .r.ti are the elements of Promotion mix.

Q--t- I\rrite short notes (Any three)

I r Digital Marketing

't Small scale retailers

!r Importance of Green Marketing

{t Evolution of Marketing

5r Classification of Markets on the basis of Geographical Area
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